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ABSTRACT

In recent years, K-beauty including Korean cosmetics and beauty care tips, is becoming popu-
lar in various Asian countries such as China and Vietnam along, with the popularity of the
Korean wave. Color images are a highly effective tool in establishing image development strat-
egies in the process of developing cosmetic brands. Surveys on the color images of K-beauty per-
ceived by foreigners need to be preceded for the development of differentiated images and the
establishment of management strategies regarding K-beauty. Therefore, the purpose of this study
was to examine the color images perceived by Asian consumers about K-beauty, and come up
with measures to facilitate K-beauty. To this end, this study selected the two countries, China and
Vietnam that show high levels of acceptance of K-beauty, and compared the color images of
K-beauty perceived by female consumers in these countries. Then, the study visually suggested
these images with color palettes, and compared differences in the perception of color images ac-
cording to demographic characteristics. Beijing and Shanghai showed similar degrees of percep-
tion in most color images of K-beauty whereas Hanoi showed a lower perception level. K-beauty
color images were classified into 6 groups: feminine, natural, elegant, modern, sensual, active, and
popular, which represent symbolic images of K-beauty.
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Vietnam(¥ E)
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(Han, 2010, p. 26)
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(Table 1> Perceived K-beauty Color Image by Region

Image Beijing Shanghai Hanoi F D
transparent 198 b 184 b 156 a 8.32 .000
feminine 235 b 227 b 192 a 10.45 .000
natural 215 b 2.08 ab 1.89 a 3.517 .030
modern 2.06 b 204 b 1.69 a 7.059 .001
comfortable 2.02 b 1.87 ab 173 a 4.025 .018
vital 224 b 207 b 175 a 12.582 .000
clean 226 b 2.09 b 1.69 a 17.792 .000
beloved 2.08 b 1.95 ab 181 a 3.552 .029
popular 0.28 a 0.38 a 1.00 b 11.710 .000
familiar 2.00 b 188 b 157 a 9.543 .000
active 2.05 b 198 b 1.65 a 8.740 .000
oriental 181 b 1.86 b 147 a 6.616 .001
conservative 0.22 a 014 a 119 b 29.045 .000
refined 188 b 173 b 145 a 9.077 .000
moist 197 b 191 b 1.26 a 26.165 .000
incentive 0.69 ¢ 032 b -0.42* a 23.551 .000
gentle 197 b 191 b 145 a 15.343 .000
delicate 094 a 098 a 127 b 3.038 .049
unique 179 b 1.72 b 140 a 7.077 .001
glossy 199 b 202 b 0.76 a 83.924 .000
strong 154 b 152 b 115 a 7.292 001
smooth 1.64 c 1.30 b 0.28 a 44.009 .000
elegant 218 b 218 b 2.05 a 17.949 .000
fresh 213 b 202 b 1.72 a 8.831 .000
Note. a{b{c=significant differences by Duncan test
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(Table 2) K-beauty Color Image Ranking by Region

Ranking Beijing (Mean) Shanghai(Mean) Hanoi(Mean)
1 feminine (2.35) feminine (2.27) elegant (2.05)
2 clean (2.26) elegant (2.18) feminine (1.92)
3 vital (2.24) clean (2.09) natural (1.89)
4 elegant (2.18) natural (2.08) beloved (1.81)
5 natural (2.15) vital (2.07) vital (1.75))
6 fresh (2.13) modern (2.04) comfortable (1.73)
7 beloved (2.08) fresh (2.02) fresh (1.72)
8 modern (2.06) glossy (2.02) clean (1.69)
9 active (2.05) active (1.98) modern (1.69)
10 comfortable (2.02) beloved (1.95) active (1.65)
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{Fig. 3) Perceived K-beauty Color Image
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{Table 3> Perceived K-beauty Image by Monthly Income in Beijing
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~15,000 15,000 20,000
Image CNY -20,000CNY CNY~ ) P
(N=75) (N=93) (N=90)

soft 1.65 a 187 a 222 b 5.83 .003
light 167 a 2.00 b 203 b 3.32 .038
transparent 151 a 214 b 2.20 b 10.33 .000
young 185 a 233 b 244 b 6.28 .002
feminine 195 a 246 b 258 b 9.55 .000
cute 141 a 2.04 b 229 b 13.27 .000
modern 164 a 219 b 2.28 b 8.57 .000
comfortable 172 a 2.09 b 219 b 5.12 .007
simple 144 a 181 b 1.96 b 4.64 011
vital 193 a 2.30 b 244 b 7.17 .001
clean 187 a 238 b 248 b 10.35 .000
beloved 1.77 a 222 b 219 b 4.88 .008
lofty 117 a 194 b 194 b 8.84 .000
mature 1.20 a 1.63 b 1.77 b 4.03 .019
familiar 1.65 a 197 b 231 ¢ 8.44 .000
active 171 a 220 Db 219 b 6.41 .002
stylish 1.36 a 189 b 1.96 b 6.40 .002
oriental 1.68 a 163 a 2.09 b 3.63 028
conservative 013 ab -0.11 a * 0.62 b 3.74 025
fantastic 1.00 a 139 a b 1.69 b 5.30 .006
moist 153 a 210 b 219 b 8.94 .000
gentle 1.72 a 200 ab 216 b 3.47 .033
delicate 0.48 a 124 b 1.02 b 3.94 021
glossy 1.60 a 215 b 2.16 b 7.81 .001
strong 121 a 1.80 b 156 a b 3.99 .020
elegant 1.89 a 226 Db 234 b 4.88 .008
fresh 1.63 a 226 Db 241 b 12.90 .000

Note. a{b{c=significant differences by Duncan test
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(Table 4> Perceived K-beauty Image by Monthly Income in Shanghai

~15,000 15,000 20,000

Image CNY ~20,000CNY CNY~ F p

(N=66) (N=89 (N=101)
transparent 155 a 191 b 198 b 3.58 029
young 185 a 213 a b 234 b 4.40 013
feminine 203 a 226 ab 244 b 3.49 .032
natural 1.76 a 221 b 218 b 3.47 .033
simple 1.26 a 1.80 b 185 b 7.08 .001
vital 173 a 210 b 227 b 5.01 .007
clean 171 a 221 b 223 Db 5.65 .004
lofty 124 a 178 b 185 b 5.00 .007
mature 1.00 a 158 b 157 b 5.04 .007
familiar 152 a 190 b 211 b 6.70 .001
active 164 a 2.08 b 212 b 4.35 014
stylish 1.20 a 171 b 174 b 5.48 .005
gentle 161 a 2.02 b 201 b 3.82 023
glossy 1.70 a 2.08 b 218 b 5.02 007
fresh 171 a 2.09 b 215 Db 3.62 028

Note. a(b{c=significant differences by Duncan test
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{Table 5> Perceived K-beauty Image by Monthly Income in Hanoi

5,000,000~ 10,000,000~ 20,000,000
- 5\'31(335000 10,000,00 20,000,000 VND~ F .
(N=32) VND VND (N=29)
(N=139) (N=55)
thick 0.34 a 041 a 075 ab 131 b 3.08 .028
mature 1.03 a 127 a b 127 a b 214 b 4.25 .006
familiar 1.00 a 161 b c 149 a b 214 ¢ 4.05 .008
incentive -0.03* a 0.28 a 0.67 a b 110 b 2.88 .037
glossy 0.66 a 0.55 a 096 a b 148 b 3.09 028
strong 0.78 a 1.05 a 115 a 2.00 b 4.76 .003
fresh 1.19 a 173 ab 173 a b 224 b 3.73 012
Note. a{b{c=significant differences by Duncan test *: ‘soft’ image figures.
(Table 6> Perceived K-beauty Image by Monthly Spending on Cosmetics in Beijing
~1,000 1,000 2,000
CNY -2,000CNY CNY ~ F p
(N=91) (N=77) (N=90)
cute 1.67 a 2.04 b 214 b 422 016
natural 1.96 a 230 ab 222 b 3.16 .044
modern 1.70 a 219 b 231 Db 8.31 .000
vital 1.99 a 2.26 b 249 b 7.29 .001
clean 2.02 a 227 ab 250 b 6.06 .003
beloved 1.84 a 223 b 219 b 412 017
thick 0.20 a 043 a b 087 b 3.62 028
lofty 121 a 184 b 212 b 11.38 .000
mature 1.25 a 153 ab 188 b 511 .007
familiar 1.74 a 197 a b 2.28 b 6.21 .002
stylish 1.34 a 1.90 b 207 b 9.97 .000
refined 155 a 2.08 b 2.04 b 6.87 .001
fantastic 082 a 144 b 189 ¢ 15.16 .000
moist 1.71 a 194 a b 224 b 557 .004
Note. a{b{c=significant differences by Duncan test
(2000CNY ©]’h) €] 37/ JEoZ vrdeh 57 freolg ol & HolzH HlF &8l AR
445 49 SAELVO] B2 K-HE 4 we Ao fAelw a9 e
Aolu A Aol& W Al RS HeA L, A QA AR, R, ASE, EE)
AAQY, HAQ, A T F 14N FEAL 671 olm Aol At fFAFSHAl A2 (Tabl
ojm Ao A pl 05 FEANA el 2ol E R Fe AES 49+ S o uwl Al
Ak 39St A9 ANHTES BE oJH| XA Hekzbel] "FH2, ofAg Al 5%
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(Table 7> Perceived K-beauty Image by Monthly Spending on Cosmetics in Shanghai

~1,000 1,000 2,000
CNY -2,000CNY CNY ~ F p
(N=71) (N=65) (N=120)
young 1.70 a 248 b 222 b 10.44 .000
feminine 2.03 a 249 b 229 ab 3.96 .020
natural 1.77 a 223 b 218 b 345 .033
simple 132 a 172 b 187 b 5.83 .003
vital 173 a 215 b 223 b 4.86 .008
clean 1.79 a 228 b 217 b 4.15 017
thick -0.10* a 0.22 a 071 b 6.29 .002
lofty 125 a 191 b 1.78 b 5.37 .005
mature 0.86 a 152 b 172 b 10.74 .000
familiar 156 a 203 b 1.99 b 4.72 .010
active 159 a 215 b 212 b 6.21 .002
stylish 1.20 a 171 b 1.76 b 6.09 .003
refined 142 a 189 b 183 b 4.05 019
fantastic 093 a 143 b 158 b 5.42 .005
incentive 0.99 a 0.38 b -0.10* b 7.21 .001
gentle 165 a 211 b 196 a b 3.56 .030
unique 1.34 a 1.85 b 1.88 b 511 .007
strong 115 a 1.68 b 1.64 b 4.60 011
elegant 1.80 a 228 b 207 ab 3.79 024
fresh 1.69 a 215 b 213 b 4.56 011
Note. a(b{c=significant differences by Duncan test *: ‘light’, 'soft’ image
FEAL WA A p{0.59] FFEAA FogE Aol 5 1970 oW AN fFog ztolE ERAUTE
E EAKTable 7). a9 FAH@ OHJJr 4 e e e o B R ol S e e 0
AR BE o|mA A {23 i} 1~ Hel A olm A A FARE AAAEES Holw 3§93
H, FAHGH AT BE oA oA Z}Ol o3 FFARTe] 270 olm A A FARSE A7}
g vol4 go} BAY YUYL RelFYUh 4 AES HAbH, ot B4 Adsts we o
AMYH FAMDS K-HEG g ogHd, 2 AYoldth SaREd 4ANEe BE o
AL gEdE, AR owAE A A7tst Aol A AA G 2folE HAT
gom, sAanATE G4A, fold, A
4 olvlA) $AHE EA Azl 2. K-BE| Mxjo[0|x| 98 28
stio]l o5 A8 FFE Lvlgdd w
g K- AAolvx A7 xols EAF Az AAER Aelg Bl 20 BEAF elFlAe
= (Table )3 2 el ool Fgel, g o) AR wAs #YeRE AwsEn
P ADe e e BEHol Enje A9l 71E2 Kobayashi CIS9+ IRI Color
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(Table 8> Perceived K-beauty Image by Monthly Spending on Cosmetics in Hanoi

~200,000 200,000~ 400,000~ 600,000
VND 400,00 VND | 600,000 VND VND~ F p
(N=59) (N=73) (N=42) (N=81)

soft 134 a 203 b 171 a 219 b 4.82 .003

light 146 a 211 b 157 a 2.16 b 5.14 .002

transparent 1.03 a 1.79 b 1.29 a 189 b 6.74 .000

young 151 a 204 b c 186 ab 2.35 ¢ 5.43 .001

feminine 147 a 215 b 174 a b 212 b 3.57 015

cute 127 a 190 b ¢ 148 a b 215 ¢ 5.45 .001

natural 1.36 a 212 b c 167 ab 219 ¢ 6.19 .000

modern 119 a 177 b ¢ 143 a b 214 ¢ 5.78 .001

comfortable 129 a 182 b c 143 a b 212 ¢ 5.68 .001

simple 1.07 a 164 b c 117 a b 184 ¢ 4.36 .005

vital 132 a 1.79a b 152 a 214 b 4.78 .003

clean 1.20 a 185 b 1.36 a 2.09 b 7.29 .000

beloved 125 a 193 bc 157 ab 2.23 ¢ 7.50 .000

lofty 1.05 a 151 ab 1.02 a 193 b 713 .000

mature 0.73 a 129 b 107 a b 198 ¢ 11.96 .000

familiar 1.03 a 159 b 136 a b 2.05 ¢ 7.78 .000

active 122 a 1.68 a 121 a 216 b 8.21 .000

stylish 114 a 174 b 119 a 221 b 9.24 .000

oriental 1.02 a 162 b c 124 a b 1.80 ¢ 3.97 .009

refined 0.95 a 1.66 b 1.07 a 181 b 723 .000

fantastic 0.86 a 140 b 114 ab 1.88 ¢ 7.79 .000

moist 0.46 a 136 b 119 b ¢ 1.80 ¢ 10.65 .000

incentive -0.07* a 075 b 029 ab 054 ab 2.68 .050

gentle 093 a 145 b 140 b 185 b 5.64 .001

delicate 0.88 a 126 a b 1.00 a 1.69 b 4.86 .003

unique 0.92 a 1.36 a b 131 a 183 b 5.29 .001

glossy 012 a 097 b 0.64 a b 1.09 b 481 .003

strong 0.56 a 1.05 a 0.90 a 178 b 10.59 .000

elegant 1.10 a 167 b 150 a b 199 b 5.38 .001

fresh 112 a 170 b 162 b 222 ¢ 9.94 .000

Note. alb{c=significant differences by Duncan test

Space® st 7 FHl taf ZErkE(Cron- Zk olmA Fol A= AFrs 0695~
bach @) W& dA= HAALE AAlstach 1 A3 0.828 oItk Aol whel 2k oA {3 Hit
AQH Sold oA, BEA, 2N, FEF %S WEE A BA BE o494 $38 713
A Ao 670 olnA FYPoE EFT F UATh =4 AR, AW, aAE, otk tiFF
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FHE Aol wet &
Z

919 Aol By

tKTable 9).

AR FAEE, e

2t olm| A {334 JHE o|mA Y BAE H7] U, gt 270 oW A& xS tKFig. 67
ga AAelA HEQl 039S AEE ot £ FF ojuA £3S 4, AIAA, A4HQ
A A (positioning) & Al =3t tKFig.  4)-<Fig. s U oPAE E2FEHH EEls ov
8. Wt A, H44, thE54 37 olHA A &0 2 71&JKFig. 7. AZA owA &
KPS @ oA FoolA EASIETE AAH 2 AR, FHE, BYAE, EHE L)
Aol P AAH ﬂ*&, Wk, mAE EPBhFig 8). AAHCE BY B4
WA A oFAE EHAN 4 olulA HA A AQE FohE A P ol
& AY FASKEE . $oke oA §3& 7 AEelAS] #HE olFEd W s
“gobel, fsher, AHEE, FEH Y I omA ol AAH FFE& AQstie 57 Asfol
2 FAEM fofgt oluA £o = 7 UKFig. 3 o] dHEe omA] {FPOE J|EAA 7
5). 144 ol §HE QA Adze el A f304 54 AaelnAs e A7
2N olmAE EFet, A olnAE T o I YSE HYFonh
{Table 9> The Regional Average K-beauty Color Image Types

Beiing Shanghai Hanoi
Adjective Total Total Total
Average Average Average
Average Average Average
o feminine 2.35 2.27 1.92
feminine 2.22 2.11 1.87
beloved 2.08 1.95 1.81
natural 2.15 2.08 1.89
fresh 213 2.02 1.72
natural 2.08 1.96 1.73
comfortable 2.02 1.87 1.73
familiar 2.00 1.88 1.57
modern modern 2.06 2.06 2.04 2.04 1.69 1.69
clean 2.26 2.09 1.69
glossy 1.99 2.02 0.76
sensual 2.05 1.97 1.32
transparent 1.98 1.84 1.56
moist 1.97 1.91 1.26
elegant 2.18 2.18 2.05
gentle 1.97 191 1.45
elegant - 1.96 1.92 1.61
refined 1.88 1.73 1.45
oriental 1.81 1.86 1.47
strong 1.54 1.52 1.15
) active 2.05 1.98 1.65
active - 191 1.82 1.49
vital 2.24 2.07 1.75
unique 1.79 1.72 1.40
popular 0.28 0.38 1.00
popular - 0.25 0.26 1.09
conservative 0.22 0.14 1.19
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fresh — familiar

~+Beijing

-=5Shanghai
“Hanoi

comfortable

{Fig. 4> Natural Images
(lllustration by researcher)

popular

conservative

S b eloved

{Fig. 6> Female-Contemporary-Popular Images
(lllustration by researcher)

strong

2

unique active
--Beijing
-=Shanghai

+Hanoi

vital

{Fig. 7> Active Images
(lllustration by researcher)

4. K-RE| Mxfo|0|X| ZYE N

(Table 100914 & 5 g5l del 4 Azfolv]
Ag Az A A2 W B oF
4§38 AT 6714 olriA Fol vhal 2

SRR EE Alzteisitt WA odH ojvA= F

oriental refined
—+-Beijing
- Shanghai
+Hanoi
gentle
<Fig. 5> Elegant Images
(Illustration by researcher)
k _ feminine
—+Beijing
-wShanghai
+Hanol
transparent
~+Beijing
-=5Shanghai
+Hanoi

glossy

{Fig. 8> Sensual Images
(lllustration by researcher)

243 BEAS F2 R Agelm, ZEAd
YRZ P, Y A€E *—'4”501 dF AHgEY F
éﬂ’ BZA 7FZAo] BE 4-99A Y -7 |
Are 4-14TA 8 F-3 A=l s o] light,
soft, br1ght MZER —‘r'-/HQr,} AR A v o]w]

N2
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{Table 10> Feminine Image Color Palette

Feminine image: feminine, beloved

solid color
palette

dominant color: 2.5R7/8 TRP7/8 10YR7/4
assort color: . 4R4.5/14 . 3R4/14. 1R6/6.5
accent color: 5P6/5. 7Y8.5/10 5YR6.5/14

color combination
palette

i
i

reference

Kobayashi(1992), IRI(1997), Kim(2014)

(Table 11) Natural Image Color Palette

Natural image: natural, familiar, fresh, comfortable

solid color
palette

dominant color: . 5GY7/10 4GY6.5/10 2GY7.5/4
assort color: 10Y8/12 . 2.5Y7/10. 75GY7/4
accent color . 75Y4/6 . 5Y6/8 7.5R6/4

color combination
palette

reference

kobayashi(1992), IRI1(1997)

NER LPe AgEth 248 PBS Y, 4%4E Bsh G AD AR
48 GY, BENE GYS  TPED 3EE 11074 Bese ARE 16

Y, AR Y RAYE AdS dF et HAE xodete] WE HE Fo] An F=2
BEE T2 6-8T, Are 4S-4TAE F2 o] A deep, dark M8 x3tE HoAFH, 7
4314 light, soft, dull MxE°] Xs& & ZA ARE 2L JAE FE OAMESGEE
(Table 11>ell4 Yep upel 2ol A A 2 Q1 w4 AA QL WA ol A = FAM o] F= T,
A A AF 3 gl Wiy wchsH A=A Z7hE =9 Z5E

Aeg QAT HQHE oluAE Al it (Table 12).

)
Ay olmlx e Fz

l

e BK, W, GYoln X Fobgh oW A= FxA, HEA2 RP, P, PB
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{Table 11> Natural Image Color Palette

Natural image: natural, familiar, fresh, comfortable

solid color
palette

dominant color: . 5GY7/10 4GY6.5/10 2GY75/4

assort color: 10Y8/12 2.5Y7/10.

accent color: . 7.5Y4/6

5Y6/8

color combination
palette

reference

kobayashi(1992), IRI(1997)

{Table 12> Modern Image Color Palette

Modern image: modern

solid color
palette

Z,

dominant color: N9.5 2

assort color: . 2.5PB5/1 . 2.5Y2/4
accent color: . 7.5B3/4. .

5BG3/4

color combination

palette
reference kobayashi(1992), IRI1(1997)

AG MAFEe] 7 wom A wZ R, GY YR, BG A/fo] AHg€t HE+ 6-9¢
AREE XY HEe 48840 cl2s F T e 48TAY F-AAETE FE OF
He-yaTo fIFEm AEE FE 2-4TA 9 pale, light, soft, bright M ZE¢] Z3t=
W& grayish, light, soft, dull 4Z7F F& ol& o AR omAL ARy EWHET ET
o AA A wjdolu X BeEAE MEe] B 5% =25 A Table 14).
guze AAE HFIBE PEPI bgun 254 o[vA9 F24 BK R B, PB ol
A&, Rod 27& At Table 13). HEME YR, G YR, &4 Rt YR A4

79l olMAE FzA43 BEAS B W,  oed 4452 7AED @R 349A7 F

of7]el HxAew Yot £ olFH, Axe 10-149A7E FE2 AREEIL,
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(Table 13> Elegant Image Color Palette

FElegant image: elegant, refined, gentle, oriental

solid color
palette

dominant color: 2.5R9/2 . 5P6/4
assort color: . 10PB6/4 . 7.5RP4/4
accent color: 7.5RP8/2 . 7.5R6/2

color combination
palette

I
i
B

reference

kobayashi(1992), IRI(1997)

{Table 14> Sensual Image Color Palette

Sensual imae: clean, transparent, glossy, moist

solid color
palette

dominant color: N9.5 5B6/8. . 75GY7/8
assort color: 5YR8/2 . 5PB7/6 . 5B6/6
accent color: 7Y8.5/6 10YR8/4 . 2.5BG8/6

color combination
palette

HE N B E N
.II-

reference

kobayashi(1992), IRI(1997), kim(2014)

vivid, strong, dark 24
A A QL wjA o] m ] =
9] AlgoE A X

= o
3kl 70 g3 w732

= 4 2o AES ARG,
AN, FF B33 g ANE
B ATNNE FF3 EY YT K-RE A olmA Az FAel S %7

2 ais

Agd

259 238 BlFT 4 FLAALANA MZHL 4 A 34 A7
4SS PG A FAY EA we K-HE AAolvA Az
g vEsgn. = ARIAES FAA

k&)
MZie 7 FElsle] 3k 2pol= Hlw
LEKTable 15> II]—E]- -ﬁ-ﬁgﬁ} ]—_7 }jizﬂ%a] == X‘“X]"o‘]—&]

AaY ojm| A A zke] Aol olfetr] fel] Aol 533 ddlle L avAh gd AL
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(Table 15) Active Image Color Palette

Active image: strong, active, vitality, unique

dominant color: . 3R4/14. . N2 . 7.5PB3.5/11

solid color

palette assort color: 5YR6/12 7.5G3/6. 10YR8/7.5

. 25R3/6

5YR2/4 N9.5

accent color:

color combination

palette
reference kobayashi(1992), TRI(1997)

Atk B FEd WEES K-HE A3 oHA| ol AAjolmA R & 4 Ut
Azt A frelgk xfolE UERHAL HEWT o4 AR, F=3 MEFS] 459 K-FH olv
& T 945 vs ditks K-FE Aol A Azt G PAE FoT 890 YA5H
RS GA AAEGi = HEY o450l dspgFan et A5 dshdFAanY
A olw| Al A 7ke] ZpolE HeolE of+ ZAA A of wet 54, A, stimol EF K-FE AAjo]
WA kA 9l AgspANE K-FE sHEE n 2] A zhe BAHOE 2olE Holw 53| &9
AT zbolel Z1Qlsttka A bt R 25 Qo ANAE JEE A AolE B
EEt Foo WA 3R, K-FE sHAF o &A5o] H&4E I3 sAFLHY] 5
BAEE9 FHoAM JIAE HE &0 HEW T5 o84 K-#E olwA7} w8kt o3 2
o] spE Aol oAl AREAR JYsL AL = wol Fdste] A2 AbgEel K-H#Eol
DR Qo7 o] YA K-HH &3k 4EF & el o gl £ oMAE M F Ue
ek Abgol dwkstE® oWz A7t wWstE A = ovgth 53] 9453 YshFELN Y A4S
o2 o fHnt JAEE K-HEHE A4 omAe dfgEe o

A4, Al EAVE 35H0E w4 A7ske o A, A, FEse AR ok FollA
A EE A ol AAA RS, 8 T = AAHFE HA o5 K-FH dis)
HAE, AR, AR oA ER YE - SHA oM AE AL lon e FA
Wk Ao A S A el PR # 28 aAo] E 754 AAbEAH
T Aol E A, AAF, Ao, g7, A, K-FE dold Axjolmz = wjd L4 E
ot &FH, a3 olHA ¢ FAE A 7}std] M B3l 944, A4, A, ot 7t
K-HEE T334 WEGA ogdHolx AAH 4, &Fd T 67HA A7 oHAR Agkd F
olm, FAE AU, 7R Folatn &FH AR ol F oMAEL 7IE K-FHE BHToA
QI olmAR RZAHIY g AT F AUdTh AAFAT AAANEH dFs] AT dE
5 o]E omAE] K-HEHE A7+ 434 EW A Ao AR oA (EFE, vt

- 175 -



Hihfi 25664 65%

dEtd 5), AAAde] oA (e ixze, fF A4 =g o, o1 JEAEel tiate 3t

Qs As 5). A oAGEIN & A dolHd Aol A WAL EAT 4 UL

3 5), A7A oW A (M=) Folth olElg A Aoltk

de Sy SE BAD/IeY FR Aol
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