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ABSTRACT

The purpose of this study is to analyze the formative characteristics of Hanbok among young-
sters based on SNS proof shots, identify new characteristics of Hanbok as part of play and travel
rather than as formal Hanbok, and provide information for the Hanbok market. As research
methodology, our search was carried out by using ‘#Hanbok Travel as the search word in
Instagram, where the Hanbok proof shot phenomenon is actively under way. A total of 535 posts
from March 21, 2016 to April 1, 2016 were selected as objects of this study, excluding posts con-
taining Hanbok with indiscernible shape, Korean traditional costume manufacturers’ promotional
posts, and repetitive posts by one person. First, the 535 posts were analyzed by season, region,
number of people, and gender, and after men’s data were excluded, 644 Hanboks were left for
analysis. Their formative characteristics were analyzed by using SPSS 21.0. The results showed
that the formative characteristics of Hanbok shown in SNS proof shots included diversification of
length in jeogori(Korean traditional jacket), skirt, and sleeve, use of pragmatic material and ach-
romatic color, and reduced use of decorative technique. Hanboks shown in the Hanbok proof
shots should be considered as significant data because each shots show clothes selected and worn
directly by user’s side, unlike the existing studies centering on Hanbok designers’ works.
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G wHe SNS = 8 amg aygel g X Ul AE BEsH el ge Az
E} 29 (Instagram) < 20109 109 SHA"@ A4
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total

frequency (%)
535(100)

2016 S/S
70(13.1)

2015-16 F/W
324(60.6)

2015 S/S
119(22.2)

2014-15 F/W
17(3.2)

2014 S/S
5(0.9)

(Table 1) Season
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TEG0%). AFUI%), £ FR21%) 5o AN oFolAL YALH, 58 FullHE
2 ol uEdth $4H01%)S AGG FF B3 S AFH 294719 Aol F9)
FUARA B AN B A9E 99 AR §9 BAAS FHOE o|FolAT U
o wele] AL U0l U3%E A WMol & BAY 5 AN

S, TR olAIek(17.1%), chiFH51%), S8 QZA) QAAFE AWHY (Table 3)3
QAohIoH02%) St ohERTH02%) FelAth  Rol, WEACl T00%E 7HY B, 2900

SRS ZRA(G1%), o2eeH3T%), 299
(36%) 591 2ol oblotl e AR(75%),
eHE7%), z=<32%>. F%06%) 59 %ol
ek, olsh ol TR AZA BYS WS hFd

{Table 2> Region

region frequency (%)
Four ancient palace, Seoul 27(5.0)
. et cetera, Seoul 23(4.3)
Seoul Incheon 67(12.5)
-Gyeonggi-do Suwon Hwaseong Fortress 11(2.1)
Folk Village, Yongin 6(1.1)
Gangwon-do 7(1.3)
Daejeon -Sejong-si -Chungcheong-do 5(0.9)
domestic ! 1ong & gA 242(45.2)
i Jeonju 101(19.0)
Gwangju -Jeolla-do 113(21.2)
et cetera 12(2.2)
Daegu-Busan- Ulsan- Gyeongju 8(1.5)
11(2.0)
Gyeongsang-do et cetera 3(0.5)
Jeju 23(4.3)
uncertain 16(3.0)
France 29(5.4)
Italy 20(3.7)
Europe - 130(24.3)
Spain 19(3.6)
et cetera 62(11.6)
Japan 40(7.5)
Taiwan 20(3.7)
) Asia Hongkong 17(3.2) 91(17.1)
foreign - 293(54.8)
China 3(0.6)
et cetera 11(2.1)
) the United States 10(1.9)
America 27(5.1)
et cetera 17(3.2)
Oceania Australia 1(0.2) 1(0.2)
Africa Egypt 1(0.2) 1(0.2)
uncertain 43(8.0)
total 535(100) 535(100)




(Table 3> the Number of People

frequency (%)
1 2 3 4 5 6 7 moregtha“ total
374 95 36 13 6 2 4 5 535
(70.0) (17.8) (6.7) (2.4) (1.1) (0.4) (0.7) (0.9) (100)
(Table 4> Gender
frequency (%)
female male male & female total
479(89.5) 7(1.3) 49(9.2) 535(100)
7o), oA ©Eol 89.5%§ dEHoT Woky, 61774S BA T x{;v_a],q 7o) HA g
G Ao A AL A= 92%=, & 9l = (Table 514 & & & AAL F
296 2z ool FEA0E G9% 48E @ Ao ALIHE A BeL 1 HEezE 4
T AAuTh Z01(232%), 18 ol Zol(18.0%) T4 =
o

1) F=)

Axe A% And oAl A Aol g

o
A% ATANE A ¥ ALE AIL

{Table 5> Jeogori "~ s Length
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7‘°l7P OJEWHT?P 7'01 lu} Soll ¥ol 9
TE 18.0%° ERoH, F& 9 ZHold
gelo] A= 16%7} veht Axels
Aol2 HojA= WEtE Holw o mz}
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AISEZE ABEE 2014 S/Sel& 7 Hol#
B 89 v ok Zolkd 2 PEE HYO

w, 2014-15 F/Well= slg] Zol7t 762%% 7}

o3

frequency (%)
breast above. the waist waist lower above the uncertain total
waist knee

2014 S/S 1(20.0) 1(20.0) 1(20.0) 1(20.0) 0(0) 1(20.0) 5(100)
2014-15 F/W 0(0) 2(9.5) 16(76.2) 2(9.5) 0(0) 1(4.8) 21(100)
2015 S/S 9(8.1) 20(18.0) 51(45.9) 23(20.7) 4(3.6) 4(3.6) 111(100)
2015-16 F/W 52(12.8) 139(34.2) 76(18.7) 62(15.3) 6(1.5) 71(17.5) 406(100)
2016 S/S 18(24.3) 31(41.9) 0(0) 23(31.1) 0(0) 2(2.7) 74(100)
total 80(13.0) 193(31.3) 144(23.3) 111(18.0) 10(1.6) 79(12.8) 617(100)
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=2 ¥&E eI, 2015 S/Sel= slE]l 4ol o] 40.0%, FolglAo]l 20.%= YEFSA, 2014-15
(45.9%), 312l oFdf Z0](20.7%). 12l § Zol F/Woll&= ntet Zo] 524%, &5 Zo] 286%, &
(18.0%) 2= slgd 717k Aol Aiel7t otg] 4ol 95%= yetter, F5 9 Zo] Av}
AAE Btk 2015-16 F/Well&= sl2] 9 el 7 AE s 2015 S/Sele wpHZ o)zt
A7t 34.2%5 debliou g deje] A M1%s 7P =2 =S BHlou v ook
x7k vl yE=A BExEAh 2016 S/Sel= g Aolo] Auprb yEA FEEHUT 2015-16
32 9 2ol 41.9%, 32 ok Zol 31.1%, 7t F/Well= vtet Zo] 31.0%, Fotgl Zeol 22.0%,
Hol 243%% UEbsith W8 o] 192% w2 & YEsth 2016 S/Sel+

Avpe] FeE AnkAQl g Aol uwig 4 vhe ol 28.2%, Forel Aol 17.9%. &% 2o

=
ol 320%E AA AU, Fotg] Aol 208%, & 103% =22 YErsT
o

2 | 7.3%% AA st 2w}
ot Zole B A4S Holw YA ol A Ao Aolw theksA Uehstid,
o 2 Al Bole] Bse B8 ool 2@ (Table N3 2ol YA B Aodd £5 2
Fe AN A% B 39 UZb 9GE o} BL0%E S WNES HFou Y L)
Wy AlgE 5.3%, WA} 37%, Wav 1.0%Z Jerstth A
olF ATHE A¥EW 2014 S/Sole wieZ 2 v dold] tefste A 213 st
(Table 6> Skirt " s Length
frequency (%)
ab(l);ee;he knee calf ankle bottom uncertain total
2014 S/S 0(0) 0(0) 1(20.0) 0(0) 2(40.0) 2(40.0) 5(100)
2014-15 F/W 1(4.8) 0(0) 2(9.5) 6(28.6) 11(52.4) 1(4.8) 3
2015 S/S 11(9.3) 13(11.0) 24(20.3) 17(14.4) 41(34.7) 12(10.2) 48
2015-16 F/W 17(4.0) 28(6.6) 93(22.0) 81(19.2) 131(31.0) 72(17.1) 138
2016 S/S 2(2.6) 6(7.7) 14(17.9) 8(10.3) 22(28.2) 26(33.3) 22
total 31(4.8) 47(7.3) 134(20.8) 112(17.4) 207(32.1) 113(17.5) 644(100)
(Table 7> Sleeve " s Length
frequency (%)
sleeveless short sleeve OIS wrist length uncertain total
sleeve
2014 S/S 0(0) 0(0) 0(0) 5(100) 0(0) 5(100)
2014-15 F/W 0(0) 0(0) 1(4.8) 20(95.2) 0(0) 21(100)
2015 S/S 2(1.8) 6(5.4) 15(13.5) 81(73.0) 7(6.3) 111(100)
2015-16 F/W 4(1.0) 13(3.2) 10(2.5) 350(86.2) 29(7.1) 406(100)
2016 S/S 0(0) 0(0) 7(9.5) 62(83.8) 5(6.8) 74(100)
total 6(1.0) 19(3.1) 33(5.3) 518(84.0) 41(6.6) 617(100)
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2015 S/Soll= TlAurt AS SAsA L,
o] 73%, BE 2wl 135%, Wkhw
o} 2015-16 F/Weles &5 Z
S/Sell HlE] tha w2 o
& &5 4o 838%, 2
<=, ol 2016 S/S9 AFE ZA} 717Fo] 20161
49 197HA R, S/S AlEo] 100% WHE=A ggot
A oolsh 2 At vehd Zo R AlgE T
A FRE AHE AFe (Table 8 7
L ALYE NATY T} 587%E M} vlgo] =
ko, uksl A1 (21.2%), MFALE(4.7%),
Fo(32%) T wolem, s gAye ] 2
& 03%= W st ol YAl
F3he} o] Qe Ao AR E T
ol ATHE ATEW 2014 S/SA&
27t 60% = UES S, 2014-15 F/Well+=
g 81.0%. w349t Fe] 9.5%, 2015 S/Sel
T WAXY 613%, WFALE 144%, MEA
39 99% T £2= Yesth 2015-16 F/Wel
< WA 603%, WIGAIY 222%, MEA
18 34% 9 22 YEison, 2016 S/Sdll+=
A 39.2%, ¥3AA L 31.1%, T 9.5%,

K

e

A 5

il

{Table 8> Kind of Jeogori

MEATE 54% S| &0 vEhgt

N
FAL AT8%N4 HAT & Ak A% FA
2IEY §7E HA T 5 9= A 47

2014 S/Sell= 80.0%, 2014-15 F/Well&= 66.7%,
2015 S/Sell= 76.6%, 2015-16 F/Wel&= 7
2016 S/Sel& 67.6%= YEISA, 2o fle
= ASHE v s, S

A9 EA AFE &l E F gl HlEel
Uebsth e EA7E geld A5 2014 S/S
40.0%, 2014-15 F/W 571%, 2015 S/S 55.0%,
2015-16 F/W 45.1%, 2016 S/S 50.0%= tebit
3, FAHol e A$T 2014 S/S 0%, 2014-15
F/W 95%, 2015 S/S 11.7%, 2015-16 F/W
86%, 2016 S/S 41%= JUetHth XIg°
7 &1" F9-+ 2014 S/S 100%, 2014-15 F/W
81.0%, 2015 S/S 62.2%. 2015-16 F/W 50.7%,
2016 S/S 60.8% % UEHI, RI1F0] i A

+ 2014 S/S 0%, 2014-15 F/W 95%, 2015 S/S

g T

¢

ad
o

i oft ox
=)

<A

frequency (%)
Minjeogori Baghoeja.tng Sarphoej{mg Sgekdogg tang jacket| et cetera | uncertain total
jeogori jeogori jeogori

2014 S/S 3(60.0) 0(0) 0(0) 0(0) 1(20.0) 0(0) 1(20.0) 5(100)
2014-15 F/W | 17(81.0) 2(9.5) 0(0) 0(0) 2(9.5) 0(0) 1(4.8) 21(100)
2015 S/S 68(61.3) 16(14.4) 0(0) 11(9.9) 3(2.7) 0(0) 13(11.7) | 111(100)
2015-16 F/W | 245(60.3) 90(22.2) 2(0.5) 14(3.4) 7(1.7) 2(0.5) 46(11.3) | 406(100)
2016 S/S 29(39.2) 23(31.1) 0(0) 4(5.4) 7(9.5) 0(0) 11(14.9) 74(100)
total 362(58.7) | 131(21.2) 2(0.3) 29(4.7) 20(3.2) 2(0.3) 72(11.7) | 617(100)
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{Table 9> Presence and Absence of a Collar, Dongjeong, a Coat String in Jeogori

frequency (%)
season presence absence uncertain total
2014 S/S 4(80.0) 0(0) 1(20.0) 5(100)
2014-15 F/W 14(66.7) 0(0) 7(33.3) 21(100)
2015 S/S 85(76.6) 2(1.8) 24(21.6) 111(100)
collar 2015-16 F/W 287(70.7) 100.2) 118(29.1) 406(100)
2016 S/S 50(67.6) 0(0) 24(32.4) 74(100)
total 440(71.3) 3(0.5) 174(28.2) 617(100)
2014 S/S 2(40.0) 0(0) 3(60.0) 5(100)
2014-15 F/W 12(57.1) 2(9.5) 7(33.3) 21(100)
. 2015 S/S 61(55.0) 13(11.7) 37(33.3) 111(100)
dongjeong
2015-16 F/W 183(45.1) 35(8.6) 188(46.3) 406(100)
2016 S/S 37(50.0) 3(4.1) 34(45.9) 74(100)
total 295(47.8) 53(8.6) 269(43.6) 617(100)
2014 S/S 5(100) 0(0) 0(0) 5(100)
2014-15 F/W 17(81.0) 2(9.5) 2(9.5) 21(100)
. 2015 S/S 69(62.2) 8(7.2) 34(30.6) 111(100)
coat string
2015-16 F/W 206(50.7) 46(11.3) 154(37.9) 406(100)
2016 S/S 45(60.8) 2(2.7) 27(36.5) 74(100)
total 342(55.4) 58(9.4) 217(35.2) 617(100)

7.2%, 2015-16 F/W 11.3%, 2016 S/S 2.7%= 1}
gt

@ 43
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(Table 10> the Color of the Jeogori
frequency (%)
R |YR| Y |G6Y| G | BG| B | PB| P | RP | Wh | Gy | Bk ”r;frelrt total
2014 | 1 0 0 0 1 0 0 0 0 0 3 0 0 0 5
S/S (2000 (0) | (0 | (0 [200)| (@ | (@ | © | 0 | (0 [(60.0)| (0) | (0) | (0) |(100)
201154* 4 0 4 0 0 0 1 2 2 0 7 1 0 0o | 21
puy | (1900 O |90 (0) | (0) | (0) | (48) | (95) | (95) | (0) [(333)] (48) | () | (0) |(100)
2015 | 6 1 1| o 1 o | 15 10| 1 0o | 56 | 4 5 1 | m
S/S | (5.4) | (0.9) | 99 | (0 |09 | (0 |(135)] 9.0 | (09 | (0) [(505)| (3.6) | (45) | (0.9) | (100)
201165* st | 4 | 26| 3 | 10| 1 30 | 14 | 8 0 | 214 | 18 | 18 | 29 | 406
F/W (76) | (1.0) | (6.4) | (0.7) | (25) | (0.2) | (7.4) | (3.4) | (2.0) | (0) |(52.7)| (4.4) | (44) | (7.1) | (100)
2016 11 | 0 8 1 2 0 4 4 2 1 | 31| o 3 7 |
S/S [(149)] (0) [(108)| (140 | @7 | (0 | (54) | 54) | 27 | (14) [(41.9)] (0) | (41) | (95) | (100)
o | B3| 5 [0 4 1[50 |30 [ ] 1 |32 |2 |3 |60
O 86) | (08) | (79) | (06) | (23) | (0.2) | (81) | (49) | (2.1) | (02) |(50.4)| (3.4) | (4.2) | (6.0) | (100)
(Table 11) the Color of the Skirt
frequency (%)
R |[YR| Y |GY| 6 |BG| B |PB| P | RP | Wh | Gy | Bk “I;fsrt total
2014 | 2 1 0 0 0 0 1 0 1 0 0 0 0 0 5
S/S [(40.0) | (20.0) | (0) (0) (0) (0) [(20.0)] (0) |(20.0)0] (0) (0) (0) (0) (0) ] (100)
201154* 13 ] 0 1 0 0 1 1 0 0 0 2 0 3 0o | 21
F/W (61.9) ] (0) | (4.8) | (0) (0) | (4.8) | (4.8) | (0) (0) (0) | (9.5) | (0) [(14.3)| (0) |(100)
2015 | 44 | 10 | 6 0 5 2 | 20| 2 5 2 5 8 9 0o | 118
S/S |(37.3) ] (85) | (5.1) | (0) |(42) | (1.7) |(16.9)| (1.7) | (4.2) | (1.7) | (4.2) | (9.6) | (7.6) | (0) | (100)
20115_ 169 | 33 | 19 | 1 6 | 5 | 63| 15 | 31 | 8 5 |13 | 33 | 11 | 42
P [400) | (78) | (45) | (02) | (38) | (12) |(149)| (36) | (73) | (19) | (12) | (BD) | (7.8) | (26) | (100)
2016 | 40 | 6 5 0 1 1 8 1 7 2 1 0 6 0o | 78
S/S [(513) | (7.) | (6.4) | (0 | (13) | (13) [(103)| (13 | 0.0) | 26) | (13) | 0 | (7.7) | (0) |(100)
il | 268 | 50 | 31 1 2 | 9 | 93| 18| 4 | 12| 3] 21550 | 11| 6a4
15| 78) | (48) | (02) | 3.4) | (1.4) [(14.4) ] (28) | (6:8) | (1.9) | (20) | (3:3) | (7.9) | (1.9) | (100)
o £OF, W15 F/W o5 444 Avik & Bel ASUEE 94, w4, sae olgd
Fo A el IS A 5 UL A1y, Xule] Zgor TWE uwjao] spF HIL
ooz A9t Aute] MAE AHE A, 7F =vhe | #geEo] At ok oA

A1y A Wh, R, B A& vz

Avtel R,

A
Ao #3F Kim, Hong, Yu, & Lee(2009)¢ <
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60.0%, SARERA 400%E  JERRA,  2014-15

F/Woll= fFARIA 238%, F-a 2 o] o Zenf A
61.9%, &4 ¥ 48% T o= YEhWHh
2015 S/Sell= FAM e iz A 57.6%, A
A 161%, FLWMA 127% & B,
2015-16 F/Welle FajAzte] thzuf 4 65.9%,
fraf A ko] otz A 12.1%, frARRA 9.0% 59
F=Oo2 @eol veteH, 2016 S/Sdle T4
o] thxujA 51.3%, frARRA 17.9%, 34 242l

WA s} ol AT e 515%, Anke 607%2
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L RRE 249 AR Axee
% A 321%% 498 Boe 2g
& % itk ol WA 2ol gl geol
S
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= AARE YEEA, 2014-15 F/Wel
B 2A7F 85.7%5 AARDLH, 2015 S/Sl

g A 48.6%. F38 &A 40.5%, 2015-16
F/Well= 38 &A] 532%, 739 & 372%,
2016 S/Sele= F& AA 581%, 739 &A
301%= detsth Avke] A5k 2014 S/Sol=
S AT eSS, 2014-15 F/Well& 338 &
A7F 90.5%, 2015 S/Sel+= F& 24 559%,
e &A 381%, 2015-16 F/Wel= 349
59.2%, 39 &R 333%, 2016 S/Solv EH
&2 654%, FFE &A 256%E JEwth S
EE ASAM Axreer Avke] Az FE 27

7h g Al HisiA ol AMEEdEE ¢

b
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old

A 12.8% 59 0% e otk 2y fE Q7] dFo] fawA
A} Ago] golgh 48H 2y & £ 2lE
(3) &= e Ao veol A Tt Se A=
Az el 2mpe] &A= (Table 13), (Table 238 ulajo}
(Table 12> Color Combination in Jeogori and Skirt
frequency (%)
contrast
same similar contrast against the contrast against uncertain total
Chromatic color the Achromatic color
2014 S/S 0(0) 2(40.0) 0(0) 3(60.0) 0(0) 5(100)
2014-15 F/W 1(4.8) 5(23.8) 2(9.5) 13(61.9) 0(0) 21(100)
2015 S/S 15(12.7) 19(16.1) 13(11.0) 68(57.6) 3(2.5) 118(100)
2015-16 F/W 13(3.1) 38(9.0) 51(12.1) 278(65.9) 42(10.0) 422(100)
2016 S/S 4(5.1) 14(17.9) 10(12.8) 40(51.3) 10(12.8) 78(100)
total 33(5.1) 78(12.1) 76(11.8) 402(62.4) 55(8.5) 644(100)
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{Table 13> Materials of the Jeogori
frequency (%)
glossy non-glossy uncertain total
2014 S/S 5(100) 0(0) 0(0) 5(100)
2014-15 F/W 18(85.7) 2(9.5) 1(4.8) 21(100)
2015 S/S 54(48.6) 45(40.5) 12(10.8) 111(100)
2015-16 F/W 216(53.2) 151(37.2) 39(9.6) 406(100)
2016 S/S 43(58.1) 26(35.1) 5(6.8) 74(100)
total 336(54.5) 224(36.3) 57(9.2) 617(100)
(Table 14> Materials of the Skirt
frequency (%)
glossy non-glossy uncertain total
2014 S/S 5(100) 0(0) 0(0) 5(100)
2014-15 F/W 19(90.5) 1(4.8) 1(4.8) 21(100)
2015 S/S 66(55.9) 45(38.1) 7(5.9) 118(100)
2015-16 F/W 250(59.2) 141(33.4) 31(7.3) 422(100)
2016 S/S 51(65.4) 20(25.6) 7(9.0) 78(100)
total 391(60.7) 207(32.1) 46(7.1) 644(100)
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(Table 15> Patterns of the Jeogori

frequency (%)
presenc of pattern
ab;ja(::n()f natural geometric pattern traditional pattern un- total
pattern checked | striped | gold leaf |silver leaf certain
2014 S/S 3(60.0) 1(20.0) 0(0) 0(0) 0(0) 0(0) 1(20.0) 5(100)
2014-15 F/W | 10(47.6) 6(28.6) 1(4.8) 0(0) 0(0) 1(4.8) 3(14.3) 21(100)
2015 S/S 37(33.3) 43(38.7) 3(2.7) 1(0.9) 0(0) 1(0.9) 26(23.4) 84
2015-16 F/W | 117(28.8) 165(40.6) 2(0.5) 0(0) 17(4.2) 3(0.7) 102(25.1) 284
2016 S/S 12(16.2) 26(35.1) 1(1.4) 0(0) 8(10.8) 1(1.4) 26(35.1) 39
total 179(29.0) 241(39.1) 7(1.1) 1(0.2) 25(4.1) 6(1.0) 158(25.6) 617(100)
Table 16) Patterns of the Skirt
frequency (%)
presenc of pattern
ab;ii:n()f natural geometric pattern | traditional pattern un- total
pattern checked | striped | gold leaf |[silver leaf certain
2014 S/S 4(80.0) 0(0) 0(0) 0(0) 1(20.0) 0(0) 0(0) 5(100)
2014-15 F/W | 14(66.7) 6(28.6) 0(0) 0(0) 0(0) 0(0) 1(4.8) 6
2015 S/S 94(79.7) 18(15.3) 0(0) 1(0.8) 2(1.7) 1(0.8) 2(1.7) 19
2015-16 F/W | 317(75.1) 59(14.0) 0(0) 2(0.5) 22(5.2) 10(2.4) 12(2.8) 61
2016 S/S 54(69.2) 10(12.8) 0(0) 0(0) 10(12.8) 1(1.3) 3(3.8) 10
total 483(75.0) 93(14.4) 0(0) 3(0.5) 35(5.4) 12(1.9) 18(2.8) 644(100)
Nz = 2 7o), Folz] o] 5 tore e B
v o] 94 £B7e] o] AY Lu), yhiw,
BB AT B AT 2~39 Abolo] A7l Waw) Fol et Aole] Tl AF Ak bt
R He 4ol FEHCR P53 gov, e due Y 2 FYolsy ¥ 5 Ao §
SUE 28 FAdME B4 718 AGAE F A, LA Ao ARgolth HE A oA ¢
Mo o|ROIAL YUtk olo] B AFE BE o wd i) oo Bt Sol W AW 24
S YEd d2 A4 5] A T FHE o] AR RIZ7F Btk Al A A o] ARgoltt,
3 pue 2YH 54 BAGE AL 2oz ddo] Bl AREE Ui duTE Ty FAA
stk A7 A3E Lok ves shel iz iAol by MW AGEATh YA,
WA, AFAA ded 8ol 29 54 5 B 2 B4 W Al paoln. & B
7P el He A2 Aol thgstelr) QIS AREEE AR, w-2w AE 2497 sted
of YeRd 5 Ao Aol shEAel, 3 T AA7IHol AFAS FHEel= AMEE Rl
91 Aol &g Ao], sgrn 1 do] FoE 7b wig AR, 53] Aupe] A wjAl Aol
Epsteh 2w Aol 71 Ao] 9o F& ¢ Aol FhEAY FEE FEO HE7F EsdTh o
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