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ABSTRACT

This study examines the definition and background of cultural appropriation in the fashion industry by
conducting case studies about cultural appropriation and postcolonialism. It aims to establish an academic
foundation for the development of a balanced view of the fashion industry's capitalization on traditional local
cultures. Drawing on the conceptual background of cultural appropriation in the fashion industry, the study
divides examples of cultural appropriation into the following three categories: first, cultural appropriation that
reproduces irrational and barbaric images of Other cultures based on imperial hegemony, thereby reinforcing
notion of superiority between cultures and strengthening power imbalances; second, the appropration of tradi-
tional local costumes i the creation of feminine and passive images that reproduce fantasies about Other
cultures that are sexually and passively targeted, depriving them of their original meanings; and third, the
well-intentioned reproduction of fantastic and romantic images of Other cultures that nevertheless utilize these
cultures and aborigines as objects for fashion products and thereby establish hierarchical structures between
them. The results of this examination indicate that the fashion industry must strive to recognize the con-
troversial issues nvolved in cultural appropriation and pursue symbiotic partnerships based on understanding
and respect for traditional cultures.
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(Fashion Nova, 2018) (Diesel, 2013)
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