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ABSTRACT

Small-scale designer brands typically have a single designer leading the accomplishments of the brand.
Thus, the individuality of the designer, encompassing their interests and direction of attention, 1s a very im-
portant issue in understanding the brand. Resultantly, this study focused on this individuality, a differentiating
clement of designer brands developing in the Korean domestic fashion industry. FEmpirical research was used
to analyze (1) how designers express their individuality through brand individuality and (2) how consumers
perceive designers’ individuality expressed through their brands. Specifically, this study utilized literary research
and content analysis, as well as the qualitative technique of ethnography research. This author sought and
presented detailed strategies to express the individuality of designers to improve their respective business
operations. Therefore, this study 1s meaningful because it focused on the novel approach of considering de-

signers and their individuality in an attempt to deepen the understanding of their brands.
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{Table 1> Characteristics of Designer and Consumer
Designer Consumer
Brand Name Clothing type Launching Name Sex Occupation

A Park Womenswear 2012 Kim Woman Graduate student

B Kim Menswear 2012 Lee Man Fashion designer

C Hong Womenswear 2006 Shin Woman Lecturer

D Lee Womenswear 2014 Chung ‘Woman House-wife

E Cho Womenswear 2014 Lee Woman Own business

F Moon Unisex 2012 Song Man Fashion MD

G Lee Womenswear 2011 Jang Woman Graphic designer

H Lee Womenswear 2013 Kim Woman Graphic designer

1 Han Menswear 2013 Jeong Man Own business

J Kim Unisex 2014 Choi Man Own business

K Kim Womenswear 2014 Ahn ‘Woman Brand buyer

L Lee Womenswear 2009 Park Woman Florist

M Jeon Womenswear 2012 Park Woman Brand P.R
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{Table 2> Interview Result of Designer Individuality

Brand Designer individuality Factor
A designer Cute, Unique, Not too much Personality, Philosophy
A consumer Unexpected External image
B designer Developed classic Taste
B consumer Wit, Harmony of senses External image
C designer Modern Taste
C consumer Charisma External image
D designer A sincere artist Personality, Philosophy
D consumer Feminine Taste
E designer Stubbornness, Fastidiousness, Quiet, Obsession Personality, Philosophy
E consumer Unusual, Dark, Gloomy, Complex Taste
F designer Chameleon Personality, Philosophy
F consumer Change Taste
G designer Experimental, Otaku, Maniac Taste, Personality
G consumer Daydreamer Taste

Temperamental person, The spirit of exploring

H designer beauty Personality, Philosophy
H consumer Feminine, Strong External image

I designer Pervert of clothing Philosophy

I consumer A designer who doesn’t look like a designer External image

J designer Harmony of sociality and non-sociality Taste, Philosophy

J consumer Minority Taste

K designer Fantasy Personality, Taste
K consumer Unique, Like a fairy tale Taste

L designer Complicated but balanced Philosophy

L consumer Normal External image

M designer Strong of likes and dislikes Personality, Philosophy
M consumer Artist Taste
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{Fig. 1> Brand C 2018 s/s collection
(Brand C web site, 2018)
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tinal mind, refined design with comfortability’ <}
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{Fig. 2> Brand J lookbook
(Brand J web site, 2018)

{Fig. 3> Brand K 2019 s/s
collection
(Brand K web site, 2019)
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{Fig. 4> Brand D 2018 s/s collection
(Brand D web site, 2018)

<Fig. 5> Brand | 2016-17 f/w collection
(Brand | instagram, 2016)
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{Fig. 6> Brand E 2016 f/w collection {Fig. 7> Brand H 2017 winter collection
(Brand E instagram, 2016) (Brand H instagram, 2017)
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