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ABSTRACT

As the time spent at home has increased due to the COVID-19 pandemic, the home now has more
meaning than just a place to eat and sleep. Along with the change in lifestyle in the era of COVID-19,
there has also been a change in fashion related to the home. Therefore, this study took the home fashion
in the era of COVID-19 as its research subject. The purpose of the study was to determine which charac-
teristics are derived with high frequency in relation to trends and fashion related to the home in the
COVID-19 era and what should be noted in these relationships through big data analysis. The specific re-

search results are as follows. First, the word frequency and topic modeling analyses derived and analyzed a
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total of 5 topics: “home appliances,” “interior,” “physical fitness,” “consumption culture,” and “social gather-
igs and get-togethers.” Second, the results of organizing and analyzing the keywords related to the home
trends in the COVID-19 era by period show that they are mainly related to the food field and thus the
personalization trends of the home space, the diversification trends of the home’s functions in relation to the
residential environment field, and health- and exercise-oriented trends among the home’s functions. Third,
through the analysis of keywords that appeared in articles related to the home in the COVID-19 era, the
trend of home-related fashion was largely divided into “health-related fashion,” “work from home-related fash-

ion,” and “multi-purpose fashion.”
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{Table 1> Changes in the Collected News by Period

M 01 02 03 04 05 06 07 08 09 10 11 12
A* 9 14 113 134 92 105 33 43 63 64 60 139
A 63 73 73 66 45 48 46 46 61

Key to Abbreviations M: Month, A*: Articles in 2020, A**: Articles in 2021
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{Fig. 1> Changes in Collected News by Time
(Drawn by authors, 2021)
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{Table 2> Results of Word Frequency Analysis

R W B R W I R W I R W B
01 COVID-19 2104 | 26 Style 276 51 People 165 76 Steak 126
02 Brand 1202 27 Content 276 52 Home" drinker 164 77 Mattress 125
03 Home interior 1124 28 Last month 272 53 User 163 78 Real-time 125
04 Service 1048 29 Convenience store 260 54 Apartment 163 79 Distribution industry 124
05 Online 1023 30 Lifestyle 253 55 Espresso 163 80 Fried-fish 124
06 Last year 910 31 Among 250 56 Children 158 81 Recipe 123
07 Trend 807 32 Lotte department store 241 57 Life 157 82 Home training people 122
08 Consumer 738 33 Cake 233 58 Global 149 83 Untact 121
09 Home training 702 34 Platform 219 59 Kakao 149 84 For family use 120
10 Related personnel 638 35 Mask 207 60 Home party 149 85 Promotion 120
11 Home cafe 611 36 Item 202 61 Fitness center 147 86 Naver 118
12 Premium 540 37 Event 199 62 Live 146 87 Point 118
13 Sales volume 525 38 Table 196 63 Stretching 139 88 Data 115
14 Design 481 39 System 193 64 Protein 137 89 Concept 114
15 Mood 479 40 Sports 192 65 Series 137 90 Keyword 114
16 Telecommuting 434 41 Marketing 191 66 Remodeling 136 91 Home care 114
17 Demand 406 42 Water purifier 191 67 Continuous 134 92 White 114
18 Department 366 43 Digital 188 68 Homepage 134 93 Staying at home 113
19 Virus 349 44 Convenient food 187 69 Most 133 94 Food 110
20 New product 344 45 Home -shopping 187 70 Growth 133 95 Starbucks 110
21 Program 317 46 Refrigerator 177 71 Video 132 96 Home furnishing 109
22 New world 315 47 Lotte mart 176 72 Customized 131 97 Air conditioner 108
23 Christmas 308 48 Expert 176 73 The first half of year 131 98 Shopping mall 107
24 Smart 287 49 Dessert 170 74 House 129 99 Stress 106
25 Home office 282 50 Leggings 166 75 Sales table 128 100 Differentiation 106
Key to Abbreviations R: Ranking, W: Words, F: Frequency
Show in: home appliances: |:| interior: |:| physical fitness: |:| consumption culture: |:| social gatherings and get-togethers: |:|
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(Table 3> Results of Topic Modeling Analysis
Topic Topic 1 Topic 2 Topic 3 Topic 4 Topic 5

R Home appliances Interior Physical fitness Cor:iitmufemon iﬁzla;ji:;;iii
1 COVID-19 Interior Home training Brand Home cafe
2 Last year Service COVID-19 COVID-19 Christmas
3 Sales volume COVID-19 Online Online Mood
4 Home cafe Trend Protein Last year Cake
5 Online Online Leggings Department store COVID-19
6 Consumer Telecommuting Stretching New world Brand
7 Trend Smart Home training Lotte Department Sales volume

people Store

8 Interior Content Program Premium Premium
9 Water purifier Home training Homepage Consumer Related personnel
10 Brand Last year Digital Convenience store Consumer
11 Related personnel Platform Sports Trend Dessert
12 New product Program Brand Interior Trend
13 Espresso Apartment Related personnel Service Last year
14 Refrigerator Lifestyle Naver Design Home party
15 Premium Design Diet Related personnel Online
16 Demand Consumer Live Demand Steak
17 Design Style Video Home furnishing Convenient food
18 Dishwasher User Fitness center Home shopping Lotte Mart
19 Cake Remodeling Disabled person Live New world
20 Convenient food Home office Kakao Telecommuting Demand

Show in: home appliances: |:| interior: |:| physical fitness: |:| consumption culture: |:|

social gatherings and get-togethers: |:|
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{Fig. 2> LDA Algorithm in Topic 1
(Drawn by authors, 2021)
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{Fig. 4> LDA Algorithm in Topic 4
(Drawn by authors, 2021)
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{Fig. 7> Keywords Related to the Home Trend
(Drawn by authors, 2022)

dro] Uetsth A F o kA NS
20209 T/ AH-AdF AHE AP A3%E HY,
ii‘/}1994 ok o] & 5 ol WSt oy
AV 7bed 929%= v AL ‘ZVJS’J
B3, =2 Ao A9 FAdE 2
w(90.0%), A% §5(728%)7F +& 01
W Z2ZU19 Aldel s £24H81.9%) 7F 14
S AP H(Kwuan, 2021). E3F vhollA 8|
A A7} gho] X ARl mE UEFHOR
HstatH A JHQIstE = FAVE FEEiAE AEE
UERETHLym, 2020). °lE %8
& AR AFII7L 2718k E =
Al WA g FEe] ‘FOoE
of gk Abae] 7lFel BS ZstE Atk
& Ak
A, & 7159 ggs 4
(Fig. ol &AIg npe} %01

ovlz, B3, F22, FAMM, Foo

ol
r°*'

=)’

o flo
r—.—l ‘{Ol‘ _[%

-4

R

1ML32L010

Iz

Fote),
§7 Bopsh 2
o

7

SR,

FHdlo] T3 ol FE FA
Aso] e Kim et al. (2020)
‘Golol= F(layered home) o]+
B, 1 olfrE ZEU9 Al
T2 A7) <kt dol mEA EolA]
el TR o] 75 B 9L b

o]

g}

=} O
Blcs

‘E
=]

my
o

[\
o
NS
—
~

102 -



r
I
u
=
Ne)
>
K=
1o
et
g
3
e
m
)
I
o
o
x

D) Z2h A AYE B 8 A4 °% $RAKFig 8). FANOE AFsd e
3% 3 7.

A o vle} o] FEHY e Aow
oAl "Fe Jlse A wrEsh ohdsh A 1) A7 34 g%
=5 A Aol FEHAHGY T wt Al o] A2 ZIAlA NER AT AL
AAME W7 dolt=dl, Choi & Lee(2021) A F, CAAE Sl "artE| "Egely
JAl ZEUHIE A8 w, AF, 39 § T Aol "AEE fof'et AHE o7 AYE 4
QAL FAA ARHARA FO A vk of'E AdenE oiRE TRt B 4%
watglon, Ty #Ed HHE HSHATL Q1 20206 3¢5} 4o HFHoR FAAKFEig
g, 8. ole ¥A AHESE ¥ Ve T A4 &

2 A7odME A AdFF EA A 9 TE FABE Aol T A7t AL dAF
F add Qe A AA A #-E 9 tKFig. 7).
B2y gy o) 1 gz y)io) o I wiASZE ZZU9 AR o] F Z7tel )
Time Keywords

2020.01

2020.02
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{Fig. 8> Keywords Related to the Home Fashion

(Drawn by authors. 2022)
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