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ABSTRACT

As women's economic and social positions improve, their interest in underwear also increases. With the
recent rise of the corset-free and feminist movements, there 1s a growing tendency to prioritize functionality
and comfort in underwear. The MZ generation is considered to be the latest consumer group after the X
and Y generations, and each 1s believed to demonstrate different consumer characteristics. This study analyzes
the purchasing behavior of Korean MZ generation women in today’s panties market. To support this analy-
sis, basic data needed for planning panties for these women are investigated and presented. Generation M,
who are mostly in their 20s, and Generation 7, who are mostly in their 30s, share a common digital cul-
ture, despite their age difference. The consumer, place of purchase, information sources, considerations, and
expected Image purchase status, were investigated. In addition, the wearing status of size recognition, size,
wearing time, the shape of underwear, material, lace presence, and pattern were nvestigated. The difference
in consideration and satisfaction when purchasing was also analyzed according to generation, lace presence,
material, and size. Based on the results, panty brands will be able to set sophisticated consumer targets tail-
ored to the consumer needs of each generation, ultimately, contributing to improved consumer satisfaction
with panty products.
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(Table 1> Summary of Prior

Research on Underwear

Year Researcher Content
1996 Ko, I.-S The relationship between self-concept and innerwear purchasing Behavior
2001 Jo, J. S., Choi, J. | Analyzed commercially available incontinence panties for elderly women and developed
H., Heu, E. Y. |an improved version by addressing and enhancing identified shortcomings.
Lee. H. J. Kim Measured the sizes of 32 body areas in 115 elderly women aged 60 to 79 with normal
2007 ’ .J " " | body types, and based on these measurements, developed functional panty patterns
’ for elderly women.
Classified elderly women into 3 age groups to examine their preferred locations for
2008 Seo, Y. H.,, purchasing underwear and preferred underwear materials. Investigated dissatisfaction
Chung, S. H. levels separately for bras and panties, and conducted a wearability evaluation of
commercially available panties.
Categorized consumers into four types based on six factors related to clothing benefits.
Jeon, M.-J., Oh, . . L. . . . .
2009 H-S It investigated motivations for purchasing underwear, sources of information, purchasing
o practices, and evaluations of underwear.
Categorized the clothing values of female middle and high school students in Gyeonggi
Gu, E. H., . . . . e .
2010 and Chungcheong regions into four types: aesthetic values, political values, economic
Kweon, S. A. .
values, and religious values.
Classified underwear styles into four categories based on women aged 20-30 residing
Oh, H.-S., ) . o . .
2010 in Busan. The evaluation criteria were extracted as symbolism, aesthetics, cost-
Lee, H.-J. . .
effectiveness, and trendiness.
. Segmented male consumers in their 20s and 30s into low- and high-appearance
2010 Kim, J.-W. . . .
groups and analyzed their underwear attitudes accordingly
2010 Lee, E.-K., Male consumers into three groups—appeal to the opposite sex/personality-seeking,
Hwang, J.-S. comfort-seeking, and trend/brand-focused —and investigated their purchasing behaviors.
Reviewed the types of men’s incontinence briefs on the market and analyzed the
2015 Lee, J.-S. .
characteristics of the pads.
By categorizing the benefits sought by male and female college students into material/
2018 Lee, Y.-J. functional factors, coordination with outerwear, brand, and design, consumers were
classified into functional seekers, design seekers, and underwear indifferent types.
254 /01 A3 vebiod $EH0R g ER9 53¢ 389n 53 dsd 548
2 FulE7)eh Hlgle] FolRY Fog ZoE X319t} Jo, Choi, & Heu(2001)+= w94 S
Yelhd A& stk Lee & Hwang(2010)2 A8 Al 247 AEE BA S Baste A
B A £ F7AYL 4R ANFT  H 24T AEE AR, Lee & Kim(2007)
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(2015) &= AIHH I e FA 845 WE AFe 2AE AYEY, BfAole WY E FE3Y &
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(Table 2> Purchase Status of Panties

Variable Type Generation(n=155) | Generation(n=117) | Total(N=272)
Who t Myself 153(98.7) 90(76.9) 243(89.3)
‘; © Family 2(1.3) 26(22.2) 28(10.3)
burchase Etc. 0(0.0) 1(0.9) 1(0.4)
Online marketplace 81(52.3) 49(41.9) 130(47.8)
Online company mall 24(15.5) 24(20.5) 48(17 6)
Where to Department store & Specialty store 26(16.8) 27(23.1) 53(19.5)
purchase Outlet & Supermarket 18(11.6) 13(11.1) 31(11.4)
Blog & Instagram market 4(2.6) 0(0.0) 4(1.5)
Etc. 2(1.3) 4(3.5) 6(2.2)
Family & Friends 19(12.3) 22(18.8) 41(15.1)
S ‘ Advertising 46(29.7) 39(33.3) 85(31.2)
‘ fourcet'o Reviews 76(49.0) 36(30.8) 112(41.2)
information Sales staff 12(7.7) 18(15.4) 30(11.0)
Etc. 2(1.3) 2(1.7) 4(1.5)
What Function 126(81 3) 83(70.9) 209(76.8)
c a.do Design 22(14.2) 24(205) 16(16.9)
onsier Indifference 7(4.5) 10(8.6) 17(6.3)
Intense, colorful 1(0.6) 2(1.7) 3(1.1)
Fresh, cute 5(3.2) 7(6.0) 12(4.4)
Expected Sophisticated, intelligent 21(13.5) 11(9.4) 32(11.8)
image Sexy 3(1.9) 3(2.6) 6(2.2)
Sober, simple 93(60.0) 73(62.4) 166(61.0)
Active, sporty 32(20.6) 21(17.9) 53(19.5)
A, AE PN FR8A AZsE 543 oln 3 gulEe Aol ot 2 TR F43
AE AR MAYSE ZAYE UFol < HES 28l Aol BHEHT] WELZ A
(Table 2>° vl 3}l] 2]+ S¥tHKang, 2024).9E #d FAAERE=E MAY
MMt ] 98.7%= H<19] 3’34_51" 2lo] Y3t o] A% < 50%9 & 1}7} TFujR}E F7]eA A
Ide, ZAW e S o 222%% 71Ee] T+ stdomn, oF 30%9 SEAT FAAA FIEHA
Yook ATk ol Y.-J. Lee(2018)9 AT-olA o ZAd = Faet ?'UHZ}-7~7]~ FiEE Hgo
qspge] A% oF 25%7t HEe] TARTI AW A% 3B3%, W% o 188% TEATL
A3 vls=gt Adfo|t}y, WME UM MAHS Z 7HEoly AFAAA #AHE HHE AU 1085
Aol wE zol7k A9 Iem 70%dl 7HhE 199 Sgato] uj A doA eFEsch ME
WL 2 QAR Fde 0T E FUT M OAUAS A5E e
178%7) MO Aot Asbal, 117} e 23 9Bl Ae) BRI ok AT FAshe
ol e mpzlol M, oF 17.6%= 28kel Hall= Eo NEH AT JFgo= C’*EM]OMW At
A HEE T3 xRl HEE 7Y AFE2ES F73UE= G D, Lee(2018)9] A+2
S Aol WMo} HUEE, oY v BE AAdn. AE FEA Jgse ouAE
oA TUEATE Y.-J. Lee(2018) 8] AFolME & 61%2 SHAELS HSI AET ouAE
ot 28l FelAt oF 15% wHvoldd A 195%= 50|y AXET omAE Yoy
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(Table 3> Wearing Status of Panties
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Variable Type Generation(n=155) | Generation(n=117) | Total(N =272)
Size Know well 130(83.9) 73(62.4) 203(74.6)
awareness Don't know 25(16.1) 44(37.6) 69(25.4)
For hygiene 132(85.2) 103(87.9) 235(86.3)
Feel ashamed if don't wear pantie 12(7.7) 4(3.4) 16(5.9)
Purpose of For the ideal hip shape 6(3.9) 1(0.9) 7(2.6)
wearing To improve the fit of clothes 3(1.9) 2(1.7) 5(1.8)
panties People are wearing panties 2(1.3) 5(4.3) 7(2.6)
Etc. 0(0.0) 1(0.9) 1(0.4)
No wear 0(0.0) 1(0.9) 1(0.4)
All day 137(88.4) 106(90.5) 243(89.3)
How long to During daytime 12(7.7) 5(4.3) 17(6.3)
wear While out 6(3.9) 5(4.3) 11(4.0)
No wear 0(0.0) 1(0.9) 1(0.4)
Cotton 91(58.7) 65(55.5) 156(57.3)
Materials of Regenerated fiber 25(16.1) 16(13.7) 41(15.1)
panties Synthetic fiber 38(24.6) 32(27.3) 70(25.7)
Etc. 1(0.6) 3(2.6) 4(1.5)
No wear 0(0.0) 1(0.9) 1(0.4)
Classic triangle 138(89.1) 105(89.7) 243(89.3)
Square shape 13(8.4) 7(6.0) 20(7.4)
Panties type T shape 1(0.6) 2(1.7) 3(1.1)
Bikini 3(1.9) 2(1.7) 5(1.8)
No wear 0(0.0) 1(0.9) 1(0.4)
Overall 2(1.3) 3(2.6) 5(1.8)
Lace Part 24(15.5) 20(17.0) 44(16.2)
No lace 126(81.2) 93(79.5) 219(80.6)
No wear 0(0.0) 1(0.9) 1(0.4)
Solid color 142(91.8) 104(88.7) 246(90.5)
Stripe 5(3.2) 5(4.3) 10(3.7)
Dot 3(1.9) 2(1.7) 5(1.8)
Botanical 1(0.6) 3(2.6) 4(1.5)
Pattern Check 1(0.6) 1(0.9) 2(0.7)
Logo 1(0.6) 1(0.9) 2(0.7)
Animal 2(1.3) 0(0.0) 2(0.7)
Etc. 0(0.0) 0(0.0) 0(0.0)
No wear 0(0.0) 1(0.9) 1(0.4)
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{Table 4> Types of Panties on Sale

Brand/Style t?}:‘j:; Square Bikini T
Vivian 75% 7% 18% 0%
Venus 79% 11% 8% 2%

Calvin Klein 30% 4% 56% 10%

Brand/Lace Overall Part None -
Vivian 13% 46% 58% -
Venus 32% 29% 39% -

Calvin Klein 10% 1% 89% -

Brand/Pattern Solid Botanical Logos ETC
Vivian 98% 0% 0% 2%
Venus 81% 14% 0% 5%

Calvin Klein 32% 0% 65% 3%
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{Table 5> Things to Consider When Purchasing Panties according to M and Z Generation

' Price Brand Size Design Trend
Generation
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
M 3.79(0.84) 2.81(1.10) 4.27(0.65) 3.35(1.09) 2.45(1.05)
Z 3.82(0.84) 2.71(1.14) 4.26(0.75) 3.47(0.96) 2.26(1.10)
t value -0.247 0.725 0.145 -0.868 1.419
' Color Material Comfort Shaping Activity
Generation
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
M 3.47(1.05) 4.08(0.79) 4.34(0.65) 3.12(0.99) 4.28(0.64)
Z 3.72(0.87) 4.22(0.80) 4.54(0.60) 2.72(1.18) 4.43(0.64)
t value -2.171* -1.412 -2.735%* 0.003** -1.875
*X.05, X 01
A1, &4 T AFHstE Qs ZAE ot (Table 6> #Hol&fFol wWE 57 AE
AFPRA 53} T8 AstE AR B FYA At ALl frolmg Zolrt -Ezl
Ak A7AHE AAYTHKim, Han, & Nam,  &9lstx ﬂt¢%WP€ﬂﬂﬂ Wﬂiﬂ A

2017: Kim, 2011).
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{Table 6> Things to Consider When Purchasing Panties According to Lace or No Lace

W

v
ofN
ko
o
X
kJ
I,
oby
2

Lace Price Brand Size Design Trend
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Lace 3.78(0.87) 3.14(1.17) 4.06(0.747) 3.87(0.88) 2.86(1.08)
No lace 3.81(0.82) 2.67(1.09) 4.32(0.65) 3.32(1.04) 2.24(1.04)
t value 0.284 -2.694%* -3.471%* -3.714%%* -3.714%%*
Lace Color Material Comfort Shaping Activity
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Lace 3.84(0.87) 3.94(0.83) 4.20(0.71) 3.51(0.89) 4.31(0.65)
No lace 3.54(0.99) 4.19(0.78) 4.49(0.58) 2.82(1.10) 4.37(0.60)
t value -2.102* 2.001* 2.986%* -4 667%** 0.660

*X .05, *FpX.01, *** X001
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{Table 7> Things to Consider When Purchasing Panties according to Panties Size Awareness

_ Price Brand Size Design Trend
Size Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Know well 3.80(0.81) 2.85(1.12) 4.27(0.70) 3.46(1.01) 2.45(1.07)
Don't know 3.84(0.92) 2.51(1.09) 4.25(0.68) 3.26(1.10) 2.13(1.06)
t value -0.351 2.162* 0.179 1.314 2.133*
e Color Material Comfort Shaping Activity
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Know well 3.59(0.92) 4.15(0.73) 4.40(0.63) 3.09(1.05) 4.32(0.67)
Don't knot 3.51(1.14) 4.09(0.97) 4.49(0.64) 2.57(1.12) 4.43(0.56)
t value 0.577 0.538 -0.949 3477 -1.219

*pX.05, *#*pC.001

Z, 24, A4S 9 T8 23t Cho A zZh sy Fo] Y.-J. Lee(2018) 2] A9t &
& Yang(2020)¢] 979} Kim(2020) <] 71Ate] u} AL Azfoltt

279 golx HAEle FAMARE = YoM F5

Aol G HRAFE Yo F glo] BHIS TIA ZHEE A

34tk AMEEe Bod IHd: ETsiY g golstarat t-testd Afoltt

o|l27t I AMEE JEve AL /HHe SH ol= IFS 2034, REE

(B, gxriel, B A, AdEA)d o & (Table 7)& HH, Bz E

Ag T giees AZEd ole sty & oA felmg Apelzt

A TARlY £2& Hsde 2HAES & ol= 1Eo] #ME %vHAl L}

S BA=Y &3 AL WA 5 TR 4 gEs L

{Table 8> Things to Consider When Purchasing Panties according to Materials

(Table 7)< Alo]Z oA W& 1&7H
of fojmst Aol7k Q)
k219 Afo]

:L%% 699 1%

32

. Price Brand Size Design Trend
Materials
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Cotton 3.85(0.88) 2.78(1.14) 4.28(0.71) 3.26a(1.11) 2.33ab(1.09)
Regenerated fiber 3.68(0.82) 2.98(1.13) 4.24(0.80) 3.61b(0.95) 2.66b(1.03)
Synthetic fiber 3.61(0.91) 2.64(1.08) 4.24(0.60) 3.59b(0.91) 2.27a(1.06)
F value 1.135 1.146 0.101 3.473* 1.857
' Color Material Comfort Shaping Activity
Materials
Mean (SD) Mean(SD) Mean (SD) Mean(SD) Mean (SD)
Cotton 3.49(1.07) 4.285(0.80) 4.46(0.66) 2.81a(1.14) 4.39(0.64)
Regenerated fiber 3.78(0.85) 4.07ab(0.69) 4.44(0.59) 3.32b(0.96) 4.27(0.67)
Synthetic fiber 3.67(0.83) 3.89a(0.81) 4.34(0.61) 3.09ab(1.02) 4.29(0.64)
F value 1.863 6.136%* 0.769 4137* 0.986
*X .05, **pX.01
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= 9 T8 Itk 20239 Ato]=2A
(Size Korea, nd.)elA A4 oA ddo] Ed&
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(Table 9> Satisfaction with Buying Panties by M and Z Generation

Gt Price Brand Size Design Trend
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
M 3.66(0.86) 3.44(0.93) 4.08(0.74) 3.60(0.92) 2.84(0.98)
z 3.66(0.90) 3.32(0.87) 4.12(0.74) 3.77(0.90) 2.98(0.93)
t value 0.087 1.075 -0.407 -1.493 -1.220
' Color Material Comfort Shaping Activity
Generation
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
M 3.74(0.88) 4.14(0.69) 4.17(0.70) 3.06(0.93) 4.12(0.75)
Z 4.01(0.72) 4.09(0.82) 4.09(0.81) 3.03(0.92) 4.27(0.70)
t value -2.745%* 0.608 0.955 0.340 -1.614
. Coordinate Fit Satisfaction
Generation
Mean(SD) Mean(SD) Mean(SD)
M 3.83(0.86) 3.68(0.94) 4.19(0.68)
Z 3.89(0.78) 3.77(0.77) 4.17(0.78)
t value -0.612 -0.839 0.238
K01
ATk g zpol7k AA wehA ol o] ek #Holx
WEE 94 Aol ME WZAN Fol  HE, AZAAGE, BEeliA, AP wel
(Table 10> Satisfaction with the Purchase of Panties according to Lace or No Lace
Lace Price Brand Size Design Trend
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Lace 3.57(0.82) 3.55(0.91) 3.90(0.71) 3.92(0.89) 3.14(1.04)
No lace 3.68(0.89) 3.35(0.91) 4.15(0.74) 3.62(0.92) 2.84(0.94)
t value 0.788 -1.387 2.226* -2.142* -1.967*
Lace Color Material Comfort Shaping Activity
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Lace 3.92(0.67) 4.04(0.87) 4.00(0.89) 3.59(0.84) 4.10€0.74)
No lace 3.85(0.86) 4.14(0.72) 4.18(0.71) 2.93(0.91) 4.21(0.73)
t value -0.616 0.853 1.510 -4.938%** 0.977
Coordinate Fit Satisfaction
Lace
Mean(SD) Mean(SD) Mean(SD)
Lace 4.04(0.68) 3.98(0.75) 4.06(0.72)
No lace 3.80(0.85) 3.66(0.89) 4.21(0.73)
t value -2.109* -2.624* 1.347

*X.05, X001
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{Table 11) Satisfaction with the Purchase of Panties according to Size Recognition

_ Price Brand Size Design Trend
Size Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Know well 3.36(0.88) 3.47(0.87) 4.13(0.76) 3.75(0.87) 2.93(0.94)
Don’'t know 3.76(0.55) 3.13(0.98) 3.99(0.87) 3.41(1.00) 2.81(1.03)
t value -1.153 2.6847* 1.442 2.6947* 0.901
e Color Material Comfort Shaping Activity
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Know well 3.89(0.79) 4.13(0.74) 4.16(0.75) 3.12(0.93) 4.20(0.73)
Don't know 3.74(0.91) 4.06(0.75) 4.04(0.74) 2.82(0.88) 4.13(0.75)
t value 1.353 0.716 1.135 2.398* 0.639
e Coordinate Fit Satisfaction
Mean(SD) Mean(SD) Mean(SD)
Know well 3.94(0.78) 3.78(0.85) 4.20€0.71)
Don’'t know 3.59(0.90) 3.51(0.91) 4.13(0.77)
t value 3.052%* 2.168* 0.648
205, **p( 01
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{Table 12> Satisfaction with the Purchase of Panties according to Materials

_ Price Brand Size Design Trend
materials
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Cotton 3.68(0.88) 3.44(0.89) 4.18(0.76) 3.69(0.92) 2.85(0.96)
Regenerated fiber 3.68(0.82) 3.22(0.96) 4.05(0.67) 3.54(0.98) 3.05(0.92)
Synthetic fiber 3.61(0.906) 3.41(0.91) 3.96(0.71) 3.69(0.88) 2.90(1.01)
t value 0.146 0.993 2.348 0.487 0.667
) Color Material Comfort Shaping Activity
materials
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Cotton 3.88(0.91) 4.20(0.69) 4.24b(0.70) 3.02(0.93) 4.280(0.74)
Regenerated fiber 3.66(0.73) 4.02(0.88) 3.88a(0.78) 3.10(0.944) 4.00a(0.74)
Synthetic fiber 3.91(0.65) 4.00(0.78) 4.04ab(0.81) 3.13(0.87) 4.09ab(0.70)
t value 1.451 2127 4.648%* 0.384 3.332*
_ Coordinates Fit Satisfaction
materials
Mean(SD) Mean(SD) Mean(SD)
Cotton 3.83(0.90) 3.69(0.93) 4.27(0.72)
Regenerated fiber 3.88(0.78) 3.63(0.73) 4.10(0.70)
Synthetic fiber 3.86(0.69) 3.81(0.79) 4.06(0.74)
t value 0.055 0.726 2.450
*pC 05, **pX .01
ol ot A EE BEd i gk AAE AMSEte A
(Table 12¢ Ao B 257 WE) 284 971 Bob S4rel WAL F4H0l sl F57)
wEEe] foUd Aol SlEA A @x @d Lebie vy WEd A0 wd
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