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ABSTRACT

This study explores Generation 7. consumers' online fashion shopping mindsets, categorized mto ab-
stract-concrete  and  deliberative-implemental aspects, and examines how these mindsets influence search
behaviors. Fourteen Generation 7 consumers participated in in-depth interviews with the analysis of the data
revealing distinct differences based on the abstract-concrete mindset. It was found that consumers with a con-
crete mindset, having specific purchase plans, actively used text searches. Deliberative consumers further re-
fined searches with filters and recommendations, often comparing products before purchasing and conducting
final price comparisons. Consumers nvolved in high fashion preferred filters, while less interested consumers
relied on visual recommendations. Consumers with an implemental mindset aimed for efficiency, using specif-
ic keywords to avoid irrelevant results and quickly purchasing suitable products, while those with an abstract
mindset, having no specific plan, began by browsing categories or recommended styles. When considering
purchases, consumers with a deliberative mindset used text searches and filters, similar to concrete deliber-
ative consumers. Implemental consumers responded well to site marketing, seeking efficient searches to make
quick purchases and embracing site-provided information. In conclusion, Generation Z's mindsets significantly
affect their online fashion shopping behaviors, with concrete mindsets leading to focused searches and ab-

stract mindsets relying on site information and recommendations.
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AT BY, A THE Y Sojzby By A TAEL. ANA wge] Evk oW wE Aun
Atk dod te aH By, Zux o vn T AE ASEe] Yoo, (F7ha L)

- (27H M)

Zeolds AYY g s AL Bol Uzt
Ae F2 o Bty BA ofEe AT o of AxW I MEA 7PEA AHE HAT &
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FAH vertd x A9H nhebd AMAE 22 43H0R BEs Bolo dsk: sng
A A PAA vhesb x AR vherbd B PASEY, R 1 A% =59 44 A
aHASt AR Prieks BAA WEA FS vastn T AR deltt AL % 4
=ge] s Ad £&H9 B S AR QU o) AR AROE SAE 2
S 9 & At IHu &9 BH TR AL Ba 4L waste] HA9 49 F73
FE ABANE £ AolE/gol ABAE AR £ AL FASAT. IFANE A Belx &
g 43408 A Aol Utk Fol weh iAol Ba B Axo] B v

A= BEY 715S B AESE BE, BUH
V. Z=2 Aso] He puAE FALE S B A%
4 ARE AFS ANBHE Aol wAHY

B ATE AAAE Loelad 4%l mE 7 thowe, A9F oh2obde 2uAES B84
A MRS et e FAA-TAL ke A9 FTsE o] FANAG o FL HAE
A% %3294 ek FRoR R AMOE 23 AN AL AHsE AL A
of, &HAES whestHel wek oEel of®A  AGOU H3A vheslAel AulAe] Hs) H%
AZ 0e a4 BFL BeleA 2ol IA A% A /NEE FEdel BBAF Ase] kF
B4 Atk o8 Aa) F 14 B9 ZAW 2 HA YED Yo, P4 A2 2AY AF
AEL YHoE AZHPS At 9 PR B ES A AE

w4 23 269 nlgsbde) Wel (Table o) 9lo® @4 FASL wiE o) WA
DO e AT B & Atk AAMPAA E orkE AL X & ATk
of Hi Aol FAA-TAA whgrbdel weh Fol AE U@ Aol FAHIA we F
Wgse AdS Fstdh WA, T AB) FF hesbE) 2NAES 23 AF AANA
dE Agel FAHOE AAA, x% Bdel ¥ & FAH AAER T Aolg nan 24
We A e b AMAES 24 nhg vheslR AMASS &9 AE/AN AT
Aol 4894 nhg by BE HiE 442 4 s AHZed AES EeRthl(dgEe
FHoz Feay Atk 434 AR & BES) FA 289l AEL BASE 5 &
MAES HAE GA ofF ACIE/ANA ¥4 P AIE/qe] 18E &3 AP mEE RO
o AFHE BH Aol FALE FA AN E ALSRGT dAD BAHOR 7o) olpg

{Table 2> Online Shopping Search Behaviors Based on Consumer Mindset

Concrete Mindset

Abstract Mindset

1) Directory browsing or exploring suggested
. ) 1) Text search trends
Deliberative ) . .
Mindset 2) Use filters and similar product recommendations | 2) Text search
3) Review all filtered and recommended results |3) Use filters and similar product recommendations
4) Review all filtered and recommended results
1) Text search with extremely detailed keywords |1) Browsing rankings and promotions
Implemental . . o . . o
Mindset 2) Stop searching and purchase if criteria are 2) Stop searching and purchase if criteria are

met

met
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