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ABSTRACT

To understand the flow and issues associated with changes in the social perception of senior fashion
through big data analysis, this study first identified important keywords and overall trends related to senior
fashion. Second, the use of senior fashion through clusters was investigated, and third, the process of chang-
ing emotions towards senior fashion keywords was investigated. Using Textom, big data on semior fashion
were collected for two periods: from January 1, 2014 to December 31, 2018 and from January 1, 2019 to
December 31, 2023. To analyze the data, text mining techniques, CONCOR analysis, and emotion analysis
were conducted. The results of this study are as follows: First, through text mining, we established that the
core keywords of senior fashion from 2014 to 2018 were 'senior', 'fashion’, 'model, 'fashion show, 'clothes',
and 'culture,, and those from 2019 to 2023 were 'model’, 'senior', 'fashion show, 'class’, and 'fashion'. Second,
as a result of the CONCOR analysis, five clusters were derived from 2014 to 2018 and four from 2019 to
2023; meanwhile, consumer perceptions and major issues formed by seniors’ participation in leisure activities
as well as social For reduced wordiness participation in senior fashion and the process of educating them
were 1identified. Third, as a result of the emotion analysis, it was found that the ratio of positive emotions
towards senior fashion for the two periods from 2014 to 2018 and 2019 to 2023 was generally high.
Through the analyses, it can be seen that senior fashion is gradually spreading according to leisure and social
activities. In conclusion, this study is meaningful in that it confirmed the changes in keywords, trends, and
perceptions by using big data to revitalize the senior market, which has great potential among the major tar-

get markets of the fashion industry.
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{Table 1> Senior Classification
Division Pre-older Young older Middle older Old older
Age 50~64 65~74 75~89 Over 90
& years old years old years old years old
Stage Self-sustaining life Period S;(litidme n Life of care
Active Gap Long term care
Market type market market market
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g Bk, e AU Al 9ol ohE A T7F 3R (Baek & Seo, 2018: Bin &
9} &ts] wWRSHA tistE FHv|e A7tE & Yum, 2023: Han & Ha, 2017: Jin, 2024: Kang,
718 ol Z e d S F 3K Table 3). 2018: Ro, 2020). Ao} AMtje] o]z et}
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{Table 2> A Change in Seniority Between the Past and the Present

Division Contents

Average life |67.4 years old in 2000 — 73.1 years old in 2019 — Life expectancy increases due to the
expectancy pursuit of physical health and the development of medical technology

Economic 55.3% in 2000 — 65.8% in 2023 — Pursuing active retirement life through participation in
activity social and economic activities

Passive and Conservative Past Values — Future-oriented and active modern values —

Val . .
aue Emphasize happy old life and family and personal values

.| Seniors account for 46.7% of homeowners nationwide — Emerging as the main force of the
Home ownership . . .
consumer market due to its high economic power

90% smartphone ownership rate for people in their 60s — Increasing number of senior digital

Digital devices .
devices and use cases

(Baek & Seo, 2018: Rho & Chun, 2019, on based researchers re-arrange)

{Table 3> Past and Senior Characteristics of the Present

Division Former senior Modern senior
Old-age consciousness Twilight of one’s life Beginning of a new life
Consumer view Simple and frugal Reasonable
Possession of assets Inheritance Used for retirement preparation
Retirement preparation Dependence on Voluntary
Hobby Interactions with the same senior Active interaction with other generations
generation

(Kim & Kim, 2021: Seo et al., 2023, on based researchers re-arrange)
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(Table 4 Distribution of Senior Fashion Data Collection

Division 2014, 01. 01~2018. 12. 31 2019. 01. 01~2023. 12. 31
Blog 556 1,000
Newspaper 40 622
Naver Cafe 120 -
Knowledge in - 10
Academy 31 38
Web document 20 -
Daum Blog 31 85
Newspaper 4 41
Cafe - 1
Youtube 550 550
Total 1,352 2.347
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{Table 5> Words Frequency and TF-IDF of Senior Fashion

i 2014. 01. 01~2018. 12. 31 2019. 01. 01~2023. 12. 31
ivision
Keyword frequency TF-IDF Keyword frequency TEF-IDF
K K K
No & N(%) ol N(DF) & N(%) & N(DF)
word word word
. 2,249 549 2,683 1,680
! Senior | (9 0995) | Mo (uz000) | MO (6149 Model 1 766.000)
9 Fashion 1,509 Fashion 347 Senior 2.303 Fashion 1,127
(8.06%) show (108.000) (5.27%) show (497.000)
371 268 . 1,322 884
3 Model (1.98%) Clothes (37.000) Fashion (3.02%) Class (126.000)
A Fashion 194 Center 227 Fashion 1,065 Fashion 725
show (1.04%) (39.000) show (2.44%) (828.000)
94 219 364 663
r .
5 Clothes (050%) Culture (36.000) Class (0.83%) Gwangju (79.000)
. 87 . 201 . 229 571
6 Design | (0 4795y | DeSER | (gu000) | CVEAREM | (500 Busan (86.000)
81 198 228 Eeducation 566
7 Acti
Center 1 (0 43%) ctive | 510000 | COMt | (052%) | al institute | (117.000)
. 80 . 195 227 531
8 Designer (0.43%) Designer (56.000) Brand (052%) Brand (138.000)
78 188 FEeducational 226 528
9 Acti L
ctive | (0.429) ove (28000) | institute | (052%) | Ot | (141.000)
10 Cult 76 v . 179 Fashion 208 Fashion 492
W (0.419) ANEBE 1 (19.000) Model (0.48%) week (113.000)
65 Middle-age 176 203 , 478
H USA | (035%) | dman | 200000 | " | a7 | S | (1164.000)
60 174 Fashion 194 478
12 Love (0.32%) Us.A (44.000) week (044%) | A9 | (190 000)
. 58 . 173 193 474
13 Generation (031%) Senior (598.000) Academy (0.44%) Love (52.000)
58 171 183 464
14 Leaf Acti Acti
Star (0.31%) « (12.000) ctive | (0429%) ctive 1 (113,000)
15 Middle-age 57 st 158 D " ¢ 157 Fashion 448
d man (0.31%) a (42.000) | “EPAREN (0 3605) Model | (166.000)
53 155 155 441
16 W ijeonb E i D
oman | 980,y | UHONDU | gp gggy | Education 5, | Department) g6 00
52 153 . 148 426
17 Style (0.28%) Brand (300000 | DEEN (0349 Spot (74.000)
52 152 . . 146 . . 396
18 Brand (0.28%) Nowon (13.000) University (0.33%) University (95.000)
52 151 146 392
19 1 i 1 Ki
Seou (028%) | TN | (47 000) Seou (0.33%) ids (75.000)
50 145 144 . 391
20 Korea (027%) Korea (35.000) Spot (033%) Design (102.000)
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{Table 5> (Continue)

Dot 2014, 01. 01~2018. 12. 31 2019. 01. 01~2023. 12. 31
Keyword frequency TF-IDF Keyword frequency TEF-IDF

No xif;:j N(%) gro] N(DF) VIV{:; N(%) Vlszi N(DF)

21 Ideal 0. gg% ) Ideal (3 11%% 0) Love ( 0%;?0 %) Education (1 12)93 00)
# Sitver (o.§§%> Seoul (43.?)?)0) Working (og;;) Expectation (63.%%0)
2| Seclely (oég%) \Woman (411.%)%0 ) fids (0.%%1@) Seoul (11?;(?00)
24 Yangjae . ;i) %) Hanbok 1 é?}?} 0) Designer ( 0};;2%) Working 1 0';63 00)
25 Education (0. ;:% ) Style 4 é%g 0) Korea ( 0%90 ) Explore 4 g%t 0)
26 Leaf . ; ; %) Silver (3 ;?}?} 0) Process ( 0;28% ) Process (8?,?)% 0)
20| Adiviy (o.§21%> Socety (35.?)%0) Activity (o.lsz%) Designer (92%%0)
28 Old 0. ; f %) Education (3 ;%Zé 0) Association (0.12240 %) Association ( 8;?)% 0)
2 Nowon (0;9 %) She (251.%%@ Audition <0.12§32%> Korea (95.?)%)0)
30 Uijeonbu ( 05? %) Group ( 211})%0) Expectation ( 012200 %) Hanbok ( 43%):3 0)

(Write a researcher)

A7ALR AvAYG FAME HHARY HOE A, ©ol Nz AFA NEE Fute ALt
ARl A¥E AgFstE AlYol A9 gho]xz st FA 719Ee #HHE F8 wole] ARE
2Etd o] Wt wE JEJE AU oel] tjgh A3 HoF= TF-IDF #4435 A¥HW, 20149F
2 A Fgoz A8 (Seon et el, 2024), 2014 Bl 201897k = ‘B, AL, 2, CAE, E
GRE 201897k 9] AlYo] s Aztole] At sF, TR, QB Yoy’ 59 ¢o7 U
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{Fig. 1> Word Cloud of Senior Fashion
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g, ey, CRAY, g whol
EgEon, o= 20233 F3hel Alyo] A
o &%y A ZH2E 53 A UFHE 9
3k 2023 FASHION IS TO LOVE 3 IN BUSAN
YAl AWHA AS E(Hwang, 2023), +4 4=
‘AYo] HA+A G F3E YA

it

olgl g & Utk THEE FHAMNFAAE A
28 AE AR HalE Aoy AE )
Qe ekl AA oA ©Es] AlYo] An|R}
AAEA Y Held FA] MEEYE AY
o] Amate] 2AZIRHE 98 orte} ARSI
53 2R A#E oA AFE N TeAS
]

2014955 20189714 7]17+e] AlYo] s & AlAbgTE, HEthy AlYele] AAFH ksket 217}
@ @gel Aol @y 13 24 B2 2P @ 49 9AE skl Aol BA 4RAT
uTh Afe|Z7h Hom, 2 1 dd AEE AW B Aueld A% A% ol AAEATH B
Hog #¥& Holvh 4 13 +4 2, #4 1% o] ¥ = o] 3Uth(Seon et al, 2024). IHEZ A
T3 49 QAo e FHEG A, +H 3 Yole] AAEGelA thelrt Aol o] AAA W
3 29 59 A7 AEE uE 2PN uEd 8% Fxm &7 Fol B2 o7} % PAIE 3
obglairt, o2 wwow @l Aol el B ole} olo] wE gmeAo A, 2u 5
mAEA oZHYF Fel, Aol HAEAe]  of B A7 FE VLY Ao ARHh
Foe v @dstd Aeg FEHAT 20199 F
Bl 2023A7bA 717+9] Alye} sl #dE 2F AL 3. AL mMe| A B3t e AlL0]
o2& #H 13 FH 27 M A Apo]=7h & B oM olA] ety
oglom, 97 FEt 24 13 24 29 Bwt

1‘,3 e} [SIR= 1‘,3 e} g 017];(
A pedon oE 24 fow wLd 7 20149 1€ 1¥%¥ 20189 129 3197HA,
Y 19 19BEE =] 2 72 AlY
o o237 9olth o= EgE Aol Huamy 20199 19 1¥%H 2023 12¢ 31¥47-A] AU
A 74 W3l S Yolry] Yo HAES
PHE A Aol HARY w3 AUl HA Sl EE A e o
g8 g BAS AAste, AlYo] sjAe o
A3 FoAs AUl et 7P E s ARS 3 '
‘ @ ane AR A AR weretar o
AeEe] YT oo)d Ao $3AL weby
29 Ao S vhgoE Aol Al )
Aol A4 Fo He Aol Ak eizbsh TS T s
3] 3 7 = 3 7 o
Ao Bz FAelsh] A BAo] § Fayg o C o oo 18 BHAR st G4 v
(Table 6> Emotional Analysis Results of Senior Fashion
- 2014. 01. 01~2018. 12. 31 2019. 01. 01~2023. 12. 31
° Emotional(%) Detailed sensibility % Emotional Detailed sensibility %
1 Good feeling 60.06 Good feeling 55.23
Positive . Positive .

2 (87.02) Interesting 15.83 (90.04) Interesting 24.03

3 Joy 11.13 Joy 11.14

4 Repulsion 6.99 Repulsion 5.03

5 Sad 3.0 Sad 2.44

6 Negative Fear 1.28 Negatjve Fear 0.76

7 (12.98) Anger 1.28 (9.6) Anger 0.53

8 Surprise 0.29 Surprise 0.46

9 Pain 0.14 Pain 0.38
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{Table 7> Emotional Vocabulary Analysis Results of Senior Fashion

2014. 01. 01~2018. 12. 31 2019. 01. 01~2023. 12. 31
No Detailed Detailed
Emotional © 'a1.e' Vocabulary N Emotional € fal.e. Vocabulary N
sensibility sensibility
1 ) Nice 43 Interesting Expect 120
Good feeling - -

2 Lovely 31 Good feeling Nice 107

3 Interesting New 31 Interesting New 71

4 Beautiful 30 Luxury 62

5 Modern 29 Good 53

Good feeling ) -

6 Good 24 Good feeling Beautiful 49

7 Charm 24 Lovely 46

8 Joy Happy 21 Recommend 44

9 Interesting Want 19 o Joy Best 35

Positive ) )
10 Joy Best 18 Interesting Special 30
11 o Luxury 18 Joy Appreciate 27
Positive
12 Fancy 18 ) Charm 25
— Good feeling —
13 ) Sophisticated 13 Traditional 24
Good feeling

14 Recommend 13 Joy Happy 22

15 Traditional 11 Interesting Want 22

16 Grow 11 Modern 20

- Good feeling

17 Joy Enjoy 10 Fancy 16

18 Good feeling Like 9 Joy Enjoy 15

19 Interesting Expect 9 Negative Sad Sad 14

20 Joy Smile 8 ) Sophisticated 13

) Good feeling

21 Good feeling Warm 8 Grow 13

22 Interesting Special 8 Joy Smile 12

23 Negative Sad Sad 7 ) Natural 11

) . Good feeling

24 Good feeling Pretty 7 Positive Match 10

25 Joy Appreciate 6 Joy Energy 9

26 Natural 6 Positive 9

o ) Good feeling

27 Positive Good feeling Speedy 6 Classy 9

28 Popular 6 Interesting Innovative 9

29 ) Impressive 6 Negative Repulsion Difficult 8

Interesting - —

30 Innovative 6 Positive Joy Move 8
AAG A3e (Table 63 2t} 20149 1€ 1¢ 55 014%) 1298%= YR, Ald o] siAdel of
FH 2018 129 3197bA AlYeo] djAdel gt st 3AA Q1Ae] o gol 34 A & F
e 34 AA(E7 60.06%, €1 15.83%, 7 Atk 20199 1€ 19HE 20239 12€¥€ 31U7HX
W 11.13%) 87.02%, ¥4 A (AT 6.99%, AYe]  sAd fid AL A A (Z7
He 128%, €Z 3.0%, =Y 029%, EXx 1.28%, 55.23%, &u] 24.03%, 71% 11.14%) 90.04%,
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