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ABSTRACT

This study aimed to examine the effect of visual image-oriented Instagram usage behavior (active vs. pas-
sive) on objectified body consciousness and appearance management behavior. In particular, it investigated
whether Instagram usage behavior affects appearance management intention (weight management and plastic
surgery) by mediating objectified body consciousness (body surveillance, and body shame). An online survey
was conducted with female college students in their 20s, and 200 responses were used for the final analysis.
The analyses revealed the following findings. First, it indicated that the more participants use Instagram ac-
tively, such as creating and updating video and image content and interacting with other users, the lower
their body surveillance. On the other hand, the higher the passive Instagram usage behavior, such as watch-
ing content created by others without interacting, or posting 'likes'" or comments, the higher their body
survelllance. Second, among objectified body consciousness, only body shame was found to have a sigmficant
positive effect on both weight management and plastic surgery intention. Third, it was found that body
shame completely mediates between active Instagram usage and weight management intention, and body

shame also plays a partial mediating role in active Instagram usage and cosmetic surgery intention.
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L. M2

2 n|t] o] (social media) = AHEAZE &A1) 3
s Ay, e AREAReE AFsHH, oY
AZ Qs A FRE BAY gAsty,
o] FAlovt AN met AHrEA BRE

d o Ae 7Y EHE ARAE T3tk (Boyd
& Ellison, 2007). AR EXNAAA T (Korea Infor-
mation Society Development Institute: KISDI) €]
st=rm|t]o] sid2Abe] wEW Sy SNS ol &&
< 576%= vid <F 25%4 %7}3}—‘: AoZ
Bl 202219 7122 SNS o] £-8o] 7HF &
A= 200E 93.3%7F SNSE o] &35t 9
Aoz Yegtorn, 30ul= 88%, 10+ 55.3% %
(Chung, Kim, & Oh, 2022) SNS= 32 Althel
A FEEHA AHEHL lee & 7 AdTh 53,
FZ 192 98 IO 7 ALgH AT aE 7187}t
FHadted, I A AHES ARSA 174]% A5t
7] 913 AAVEIAAHA(SNS) & Y Bo] HF
a2l o] 831A HAtHGiola, Fioravanti, Casale, &
Boursier, 2021).
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2 sa A4 AAE A (bjec) 2 91417} 7

7HE dl= AE Zeled, Al AAE 2] A
Aol EAAQ HiEo] ofyet dAsty AT ok
St e ®E HE AOYH(Gim, Ryi, & Park,

2007: Mckinley & Hyde, 1996). 7§ ¢1o] W® 38k
AbEl Y] mF 7|2 EWE 29 AA S} RS
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ol o] JAEIH ol GBI AR AP FA MIAE T

Wrstsll AAGAR o]olA AL, o]H T AAZ
Ale AA FAA, AA B A, ¢ F
st

I 2L st $44 44 4 AES F
H}(Fredrickson & Robert, 1997).
QA s A AL R st ALl 7]

=3 Ale vlastEE, AR HQl 7|E A 9
g vAE 2903 A Ao H oo dth Schaefer
et al.(2015) Q& tidk A3y 71 g4 &
Aoz 7i=, T #A, dSuAE AAsds
dl, 22 FoAA disiAzt 7 2 4% viAe
f89lolg 3tk Kim, Yim, & Chun(2013)%
AEUA 22 AlzbEolaL Z2HE Sl moj= 9
Bol gt #AIH ovAE sl W=
FEEHA AEstEE, Ko gk ALa, 7HA], H
=9 Pl dFE Ulﬂ

O stk thEA 7}

7z, o3k o] AHF

o] 9B 7} A5 AlA olm A AolEEZH 9

B e mHE ke BaNE theol A
[e3]

4

o

FAFAA = FtH(Han, 2000; Kim & Lee,
2001: Lee, 2011: Tiggermann & Miller, 2010).

AEA dFolAsh 92 SNSE AHEAT 4
) /\&x}o]tﬂ}\-] AR TAA} B £ 9ol
3l A7) BEd Ags gy
OE AHEI AFEA *‘Ei*‘l% gt AbrE e
SNS wiA| o] &9t gl =t HU, SNS&
Ao o] AbE] ek 3F Qhol A FEEE oAl Al
A olw A Agol=
< "HE Ao ‘/PE‘r‘;&E} de Vries et al., 2014).
olell, SNS o]go] Aol gt 7}A],
ol PAE IS v A7 v AP EHAG
(Ahadzadeh, Sharif, & Ong, 2017: Flynn, 2016:
Holland & Tiggemann, 2016: Jeon et al., 2020:
Lee & Lee, 2017: Meier & Gray, 2014).
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F49 AzBIY 0§ AFel AAstE UA
43 gR@Agel PAE GEe Avngt
FAAY ATEAE T 2

AA, 200 A (&4 vs. FEH) <
B1d ol §dHE AA
e AN

A, 20 A AR A AL R H
(AT de 2 e ) 9
& mAEN

AR, 208 AR €l (54
B o] g3qEe AAs
Mate] ) RAe] o= (A
o &= WA=

II. 0|2 Hi4

1. A etE MAefA: JHE 2t Stel=el

=

=]

AA e AA s NAE A7) AR A S B
N bgFE FAR BA &I G2 AIHE9)
By H{7bske ol A A (object) 2 7Hdte A
< T (Gim et al, 2007: McConnell, 2001). 2

et

Aztd  A1A 22 (objectified body consciousness:
OBC)Lo.2 AFEL AFEHOZ oAzl Al
A 71Es WHslste Al AAE ERIY AlA

o2 #Fsty Hristy A&EHSZ gAEHA =
H(McKinley & Hyde 1996). 0113 E9 32 o4

s

& Hyde(1996) = A &E AlA €29 98 Q1e =2

AN, AAFAA, SANEE AASFAT
A A 7ZX A (body surveillance)& A1) Al E

A g3t A3z Ao R A9 AAE A

o] "iglEle AL vty R #A

=

3% J
B H2/1%E A4S B8 AN B2
S A2 Faalsel 4ol B olFolE A4

S ElQle] AMoE ugtEY AAZE A ST
(Fredrickson & Roberts, 1997). A1A4=2] 4] (body
shame) & Al E3tH o2 ojAH e Alx HFE3}
A2 AAE HAFORH oFAl AA HFE
of zpale]l HIXA] EPE W e FAHHA 4
g A@S gotrh Jlel viFuiAldl SR =
oAl AA VEE WHststH, 1 71eS A
3|4 gl o3 WwolEolzl J|FoE A7tatA|
U Ao 2xF A 7|FoR A H
o olgfg 7EH 7] AAE vl wEel
ol F Al 7l AR Xt Apale] AlA o
3l FAAS A Aok AAFAANE FHs
A ES ol sAd] et A=g AT

off i

3 ”a‘??l‘:}. ’ﬂﬁﬂo‘i?oﬂ
E=T5 A7) AA
BAA A4S st Aol E£3(Gim et
, 2007; Strelan & Hargreaves, 2005), &9, %
/\]Xﬂ ot T oS AEA FAE oA
(Fredrickson & Rogerts, 1997), #}7] Ao thg
nEre ge Aoz UehgtHMcKinley &
Hyde, 1996).
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Park(ZOOS)«] AFAME o2 AANTAY EA
Aol g} A FRIZFe] AA EFg] Fg 4
l JFEE IA VA= ALE YEIHT

AAS AN H29 F ARFANGS
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Q1 2~E} 1¥ (instagram) < ‘S47Hd 2t e 2 m)
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oltfg el AXEtTLH o] &t SR YTl vAE FF

243 0 UHD BAGl YSL MAIF B A U] Bolnsl R4 AU AA] £74E
FAAE A2HTY A} AZHTAE Y LT QBN ARE FLA AN
A AR dehE olSUAE THeE  weld ANl 9RE wase 430l e
SE4 olguAt £54 olgdast A o 2o dekdtHlee 2017). TVS 2 AF W
@ Q4 B sluae) PENS WAE ARG voldlAs whAR ez 2Heels)
2e FHOE ooz ohgte AAl o
4 SNS 012, HT st AIH[2/Al, ol 2u2) AE AN, Aol B TAEE A
REBE SAZOA AAE ABHO2 YA 8T
59 N2E ASE o 98 v,
guel e AaEad guem wase 4 oo MEEE A SR nAd
o= AAES SNS WA ol WEol Foldel
ARDELY Holge A HAGGR Yol _
G ARE Aw % A 4ol slwae
A AAMTS WES A9E FA A4 B0E _
5o AFAo o4nE oETeel Had A
= L =0 00o] = F = =
Pl T AT s AR A 4 g snsel g wwe g9ne v

A8 At Keery, van den Berg, & Thompson,
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o2 Qs Hed, old BAYE AALA BeaE 202 et (Lee & Lee, 2017), 7
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{Fig. 1> Research Model

-
=7

N
I

D) d=etad o) &A=

AT o] &8 FAT T Choi(2019) 2t
=

Gerson et al.(2017)9] APAFAAM ALLEH F5
Hq/7E2 SNS oLl E EUR 7, Hes)
o 7 3594 F 6vdoe 2 TASIAT & A7

R
e 55 olgAuE nEL guolEsy)
S} ANE TAES S 7ol AMA I GAS o
2Elage] J1Eshs P9l WP BE B2
ZZAAAL FolrlA AWBE IPO'T BYT,
£d 28 2 AN
o} ‘Blole] 2K 9 A

AE HERZ(1: AY ¢k 7 20 2EA & 3 4
g2 3 4 & AF F 5 0 AF 3 =3

skt

OEEEREER

Aol AAE WA CZA veET =
e A9E AES vl AA A gL
Gim et al(2001)9] S AAE AA Y 3
%= (K-OBCS) & AH&3tel 433t K-OBCS+
st BAglel 9% BEelA 488 ¢ A%
% jwe A2 AR, AAFAA gl
7 gRgon 74 % 16233 AESge
292 54 2AE AR A8 134 9, 5
e 12the S,

JRBTLE Lee(2017)9 ATE wEow
QY3 AF Belol U gome u ows
BE 5REoR 7ANYT BE 28 54 9
AE AR A8 184 ¢k 5 9$ 1%
2 23590

Tdoz AU

(Table 1) Items Used to Measure Active vs. Passive Usage of Instagram

Type of Usage

Items

- Update My Story

Active usage of Instagram - Posting photos, videos, etc

- Go to and view your friend's or follower's profile account

- View stories and posts posted by others

Passive usage of Instagram - Click “Like” for other people’s stories and posts

- Comment on other people’s stories and posts
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Zb aRlel WH I HAF2 ABWE g
7F 0.7 oPdeld Ayt ‘gEd Ao E Hus)
3, 0.6 oldelw A= =7} 8 7Fs $H(acceptable)
T oz Had 5 Avk(Cortina, 1993). 7F 221
o] AEE el A, AAPAA, A F3
A 08 oo R dset AoE vehgon, A
FHY A AFHIE 79 Cronbach's a
el 06 oo ® et £8§ e FELE
Hstch o HAHTFE EEdd 5 &
Mg Ak AAS SR AT T4
A3}= (Table 2)9 A A&t

{Table 2> Results of Factor Analysis and Feliability Tests

A71 AAE vastEaA g2 AbdEeldl Al
Bgo] oA HolsAE FAlshke el 7K
TR FAH AR R HHEAH
O 2302 oAl Aol A gk A e AA

292 AFzddt #Ed e o) e
2 A AR R Yrgsti.
A2etTd ol &3 ef= o-&A7F SNSel| &F

A
Aog Folshy RUZE WEH UE ogAE

Dimension Items

Factor | Eigen | Variance | Cronbach’s
Loading | Value (%) a

appearance.(R)
OBC*- I rarely compare myself to others.(R)

I barely care what my appearance looks like to others.(R) 0.808
I think more about my physical condition than my 0.746

0.744

Body I'm more about being comfortable than how I look when 0.683 | 3.276 | 20.478 0.820

Surveillance |I dress.(R)
I barely care what I look like.(R)

my body looks like.(R)

I'm more interested in what my body can do than what 0.630

0.676

I feel ashamed of myself if I don't do my best to 0.840
improve my appearance.
OBC- I feel ashamed of myself if I don’t try to be the best 0.821 19.246
Body Shame look I can be. ’ . ‘ 3.079 (39.724) 0.815
I feel ashamed when I'm not the right size. 0.764
If I don't control my weight, I feel like I have a problem.| 0.743
I would be embarrassed if people knew my actual weight. | 0.537
AMI* - Facial plastic surgery (double eyelids, nose surgery, etc.) 0.843
Plastic Procedures for appearance management (Botox, filling, 0.800 11.079
1.773 0.656
Surgery ete.) (50.803)
Intention Body plastic surgery (lipid suction, breast implant etc.) 0.573
AMI-
Weight Weight management through exercise 0.824 1542 9.640 0.604
Management | Weight management through diet 0.788 ’ (60.443) ’

Intention

* OBC: Objectified Body Consciousness, ** AMI: Appearance Management Intention
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<Table 3> Correlations between Key Variables
(N=200)
Variables 1 2 3 4 5 6
Active Instagram use -
Passive Instagram use 4397 -
Body surveillance -.3247%%* -.022 -
Body shame 244** 079 217%* -
Weight management intention -.016 104 198%* 221%* -
Plastic surgery intention 275%HE 124 -.010 349%H* 092 -

*pX 05, **pK01, *** X001
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{Table 4> Results of Regression Analysis (DV: Objectified Body Consciousness)

Lo
Bl

Iy oo
ol
ol
R

> 4
(o

Qe 2(-)9 GFL A R
=9 S£EH olgARE
e Ao® veh) 7h4
EE EEEREEE R
Aele) E# 712H 9,

7 Eel AR S AA LA o] FEH S
5 AsHL LR 7he
512, X012 AA st AA €4 a9 29l
14 (5=0.201, X0 A7t FA
Uebstth(Table 5). &, ©

fol zple] Aol 423]
o)=7b E=A veh, 7
o)zl F(+)e JFE
. O=o2 AAskd Al
J8 A ool Hx=
A4

o
)
ko

A}

[
2 5

e
o

o
o> o
mlo 1o Y KU ofN oft to

it

R
DV v B yé; t D F (2dj R
Body Active Instagram Use | -.328 -390 -5.248%** .000 7 903%%* 123
CB) surveillance Passive Instagram Use 127 149 2.011%* 046 ’ (.114)
Active Instagram Use 275 259 3.366%* .001 . .060
C ek
Body shame | ive Instagram Use | -037 | -035 | -058451 | 652 | 00 (.051)

*X.05, *pC 01, *** X001
DV: Dependent Variable, IV: Independent Variable
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(Table 5) Results of Regression Analysis (DV: Appearance Management Intention)

R
- v ° s ! o F (adj R°)

Weight Actiye Instagram Use -.072 -.077 -.062 376

Management Passive Instag.ram Use 118 124 1.211 109 4512+ 085

A | Intention Body surveillance 7| 132 2185 090 (.086)
M Body shame 178 201 1.905%* .008
I Plastic Active Instagram Use 229 201 2.431% 016

Surgery Passive Instag.ram Use 015 013 172 864 0.304%+* 0161

Intention Body surveillance 016 012 ,155 , 877 (.143)
Body shame 317 .296 4.131%** .000

*pX05, **p 01, X 001
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AIU— Body surveillance— Weight Mgmt. Intention -.0483 0333 -.1452 0152
AlU— Body shame— Weight Mgmt. Intention 0488 0233 0103 1015
PIU— Body surveillance— Weight Mgmt. Intention 0187 0164 -.0068 .0570
PIU— Body shame— Weight Mgmt. Intention -.0066 0164 -.0395 0276
AIU— Body surveillance— Plastic surgery intention -.0051 0351 -.0751 0664
AIU— Body shame— Plastic surgery intention 0871 03520 0275 1649
PIU— Body surveillance— Plastic surgery intention .0020 0148 -.0284 0348
PIU— Body shame— Plastic surgery intention. -.0118 0294 -.0742 0438
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Hypotheses Test Results
Hypothesis 1: (Active vs. passive) Instagram usage behavior will have a significant impact on
objectified body consciousness (body monitoring and body shame).
1-1. Active Instagram use will have a negative effect on body monitoring Supported
1-2. Passive Instagram use will have a positive effect on body monitoring. Supported
1-3. Active Instagram use will have a negative effect on body shame. Rejected
1-4. Passive Instagram use will have a positive effect on body shame. Rejected
Hypothesis 2: Objectified body consciousness (body surveillance and body shame) will have a
significant impact on appearance management intention (weight management
and cosmetic surgery intention)..
2-1. Body monitoring will have a positive effect on weight management intention. Rejected
2-2. Body monitoring will have a positive effect on intention for plastic surgery. Rejected
2-3. Body shame will have a positive effect on weight management intention. Supported
2-4. Body shame will have a positive effect on the intention of plastic surgery. Supported
Hypothesis 3: (active vs. passive) Instagram usage behavior will have a significant impact on
appearance management intention (weight management and cosmetic surgery
intention) by mediating objectified body consciousness (body monitoring and
body shame)
3-1. (Active vs. Passive) Instagram use will have a positive effect on weight management .
intention by mediating body monitoring. Rejected
3-2. (Active vs. passive) Instagram use will have a positive effect on intention for plastic .
surgery by mediating physical monitoring. Rejected
3-3. (Active vs. passive) Instagram use will have a positive effect on weight management Partially
intention by mediating body shame. Supported
3-4. (Active vs. passive) Instagram use will have a positive effect on intention for plastic Partially
surgery by mediating body shame. Supported
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