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ABSTRACT

This study explores the role of fashion exhibitions through the lens of a modified cultural diamond mod-
el, focusing on the 2018 "Heavenly Bodies: Fashion and the Catholic Imagination" exhibition at The Met
Fifth Avenue and The Met Cloisters. In this paper, the modified cultural diamond model was used to in-
corporate the fashion system, which consists of fashion objects, society, fashion producers, and fashion con-
sumers, nto the role of fashion exhibitions as distributors. The analysis reveals that fashion exhibitions not
only elevate fashion brands to the status of art but also play a pivotal role in the distribution and cultural
reception of fashion. These exhibitions influence consumer perceptions by conferring prestige upon selected
brands and shaping hierarchical distincions within the fashion industry. Furthermore, fashion exhibitions act
as a medium for popularizing fashion, expanding its audience, and facilitating the conversion of fashion into
cultural and symbolic capital. Using the modified cultural diamond model, this analysis will show the mmmedi-
ate and long-term impact the “Heavenly Bodies” fashion exhibition had on key elements of the fashion sys-

tem and its influence on the fashion producers and consumers.

Key words: artification of fashion(®] A 2] o & 3}), Catholic(7}&2)), distributors(E 1),
fashion exhibition(¥] A7 A]), modified cultural dl;un()nd(li]_%% F3}2] thololE )

Corresponding author: Eunhyuk Yim, e-mail: ehyim@skku.edu

_1_


https://crossmark.crossref.org/dialog/?doi=10.7233/jksc.2024.74.6.001&domain=https://kjournal.co.kr/&uri_scheme=http:&cm_version=v1.5

RAl 5B74% 69%

A AR A=Y 24 S 22 o4 d
Age] Aoz S|Pl wet A2 B
o] A FAAM S0 AL AU Ae Ao
A HEE, old omAR FAAHE WAL 7t
& AT Adgoe] HUth(Akoun, 1989). 128k
SEdES A ey A S HE H
AAshs vl T3S FAL o)) AgelA Hlof
U A AAAE Fel sl 7 s A2
olgte AFH P& L&t HFHoR AHA
e frAstL ok

The Metropolitan Museum of Art(©]3} The
Met) ¢} Victoria and Albert Museum(©13} V&A)
59| o&utEd¥T olel Christobal Balenciaga
Museoa, Musee YSL Paris, Museo Salvatore
Ferragamo 5 WA B oA AAHoz 9
st A BAE uvrERe FHAoE HAHAE

A7 dFAoln A8 A Aabol BT ol @
AAAA e ESE HY BAEe) A= auA

ANg Esl A, 53 A o)
Mol wpE el AYSAA BEBS AF) HA
Arjel A4 Aol W3 A 2H o)

= 2 tH(Anderson, 2000). =, BF& ol &
A
o

il

5

T WAde RE deold AP AREL &

1599A 2 A7 RosiFch ool sjAdo] ut

=3 WollM oG dgola AdowA ik F

uj ’“H]E] 11011 EH?'& dd o] AHe) A Al
AT Ats

T Yves Saint Laurant, Giorgio Armani, Chanel®]
€& HAE A3Estetd A ety

Aol 7H ded 7HA Ak g4 A=A A

o

AZ2A 9 HEeHe o
5te] thojolEE o] &
5te] thojolE o] &
Ao st gl &
T+ (Pedroni, 2016)7F Slth. ol/de] Mad+
woto] AHEEAY] HAES AFEEY EE
o] tpolotEE AR A FH 3] AFS] S
A AT ZIRARE AFaAthe vl A9
ole7h vk 22y sl ozl JFEHAY
HA wHo] g FgE AFE HHALE
S3E A 4TS A H HHoZ ol
e AAAR AFe wF3 Aol
ol £ dAtE HHAAAE ASIEHA R
at7] flal o&Abs] st RS Apgste] she]
ALBEEHA @lfe] B AAAAE EA A ¢
t}. Victoria D. Alexanders ¥] 993 wyo=
TAste CHekE §3te]  tho]olE E(Modified
Cultural Diamond) =& 2 o & 9] Atz 4H] 4
£3 FulE A9 oh(Alexander, 2003/2010). ©)
292 oed A3 ko] AAE AWde oy
o &ALE e AFEe TS mH o, ASA
HozA WRAAANE 1A IA = B Ao
Agstrlel Agsttty Ak mEba Z A
—E Aexander«] Eﬂ% T3] thejozE &g
ARk - Am] A 3 A
*}ﬁlg‘r s A o] ‘3‘3—’ Je AL AFRI, WA

E Ao whHo g EFHALS Stake(1995)
o A Ald HHES BEUE HAH Alg A+

_2_



Bk 23] HololRE Rele P B AN A

Wl gl WA deals st #a 72

Mo

=2
E I

L

o

KR
Jol2E o tjd
e 3he] EP"]"F%E% skt
Zt AR e dAE dHske A
Alexander (2003/2010) —4 5H Ao
3} o]_E_ o2 ETH F&3}H g_ggm] ol A

X‘Z
Lo
s
i
s
_|CL
°
O AR R R A u 2 )

o > ¢
toh
1o

L
X

o=
=y

r
>

>,

g
= ©
=

l:T
L
o
£
o
=
_).4‘

9| @.%L% ’5—2‘5"5}: 2] /\}*‘1’5}013}

a2 AHHATFE 98 Bk 3k thel
obEE By 7} XA sjAALEE tYate]
I &8 T Alexander(2003/2010) = 71E9] tho)
ol Ruo T4 RuIE Frlete detE
S AHAANAAN EEEkE AOZ d&d A 7H
o FAE TN Bzt d& Ak An
ghoh, wEbA B ATE 2

3 & (filtering effects) ol F=3te] FHAHA7}
AL F42 g R YAt FFYHE F
Aoz BA34n T8 AHAT A AdAS
gH3alr] el A8 A AA Aldlel &3
7he] ooyt =S Faste] AFskith
2 A7 ez = 20189 The Metoll A €
S AAA] Heavenly Bodies: Fashion and the
Catholic Imagination(©]3} Heavenly Bodies)= 4173
32tk Heavenly BodiesE 9t The Metoll A 7}
gk Ao FEe] AAIGE Rk o2t 1,659,6477 ]
HEsted 7P B #EAE FAS AAA
Heavenly Bodies®] 32 ©<3] A2 o
T4 Q7] 9k olURL A AR Fo%

r

4

Tl 7HEE(Catholic) & FAZ %7 w0l
71%= AtH(Brooke, 2018). webr 2 FEE B2
AL FAGL A H R F W E AW F
AE thE WA Heavenly Bodies7t o143
AE T HAH A Y] AAS ARRIA st
= 97 e ® Adsuy Ads it

I 0|24 HiZ

(Breward, 1998). =, °1&34 E4& %511 ‘/PE}‘%
= WS AL FAY wHoIA ARSI Ao
24 AR ALE dEAEd AEE Az

FXFG ?_] Oﬂzﬂ—%

b

)

0
ORI
—J

Q)

=3

@

=

8

b b
Y
)
i
=y
r
tjo
oft o
S
il
o, ok
o
2
=
w
=
(@}
5
(@}
@
DD
()
(@]
=

do
o
o> k=N
offt L
o Lo
o
ok

oL
)

Mo
o
>
ot
o
N
1
1o
[DIE
i
1o

rir o o
oX,
o
™
=1
oX
e
S

o
s 3
-
e
fru
>
o,
=)
ﬁ
E

Vebl enaJr Georg S1mmel°ﬂ
Veblen(1899) 2 AL A= zS|
YR A FTE AFEA N 3
A7|E s F7HEQ guE AUt shith
o
OE]

oNvL
o of
L_L;
W E
mu‘,
e rz’;
)
> 32
s}

83 Simmel(1957) 2 As] W) E8ka} wjA]
7zae] A Aol 2 AW AS P29
e e aHEY AAR FAAEHA S
ol RE S GBS Aol 43 2o
A3 A8E FARE o
A3 A Ao 280 At
TS AT

39 Vinken(2005) 4 A8 FZo) W
oll7lnrke )R A1E Wale] QAoA
7oz Syxoley nyth 2 A3 ) o
= Faalof she A e T 1
Faslokste A A AZE = Aotk vopr

HH%E
£

R ERELE

12

- ol
)
2 o nd rl o2

_3_



RAl 5B74% 69%

o ARS]el Al ARl sAS B8 wEe olw A7t A A9 9193 A4S YeEE it ohzt
Aol Axjer e Aol of 71tk(Akoun, AR FuH A Ee AEE Faste 98
1989). olell olnAE Hfg FFOE AHEHE < ¥HKim & Choy, 1997). °1A®d ztolet
HALe TR B4 FEARY TR0] 7HA o] s UEE A8 Add 5¥E o olzt=
uA7b A s A e o E AR o AR E Fosta ARG ApEstete onE
2 Ao o 717k # th(Kawamura, 2005). whet Adah, 283 JA4o] 74 FaA o|mA et A
A A9 ZHAE A A drlel dew 7] S Tl AeES A} TS AT oAt
A& ARS] o] 3L 34 o]tk 250 AR Q=g A9 #AE Asstt
TuT ArEe AEFH A6 #g U = (Bolton et al., 2018).
= dEEe] A8 AAZ 72 A W LS
EYFEAE A&t A3 Y Tl olnupA gtk 2. BRtEl Z3lo| Cjo|otz =9t BHIZAMS]
(Durkheim, 1912/2014) all TIE AT A ETA

1) 2ghg F319) thojol 2= BH o] E

> 9o
rlo
Lo
E
>
me T
K
H
re
rki
-
o
i
ol
At
o
rot

, ol

o AAAI} Aesls BAL gl ojule) Griswold(1994) & 3¢ the]ol= = (Cultural
A ANBE THYE BALS A Ao T A} Diamond)(Fig. 1>& ¢tste] o<z Alge #
Ao e Fad ovs 9AE gAKim, V= WAL AL CIF FAA Az A,
1993). AL, aRAE AR 7 AR ke JATE &

Therel 2w Zo|A] 7HEYY] B TAA ANES BT o] Jfe o] AlFEgH o R d&
4o Agete AN, FEAEY SR Ao = PSR FaITE S g, JeEy
Qgmoz A A FZ ddthKang 2003, oo HOICREEE 2 w3 el @A A
FEBa JAEE Ao AR 2ES T StteE ARATRS BhgS W R For O #AE
W 2u8 one AR AU Lok A &1z AEstAE B3kth(Alexander, 2003/2010).
& 94E 98 A QAR JAe) gy 1T Criswolde] BH) did ARS neds
o Axde AYsA AR ouE AU 7] Sl Aexander(2003/2010)% deo A7y
AABY A 2rh JRZ ug Agay AN ARG A& AL F2d A
AHLEE o] A YA AL AJLHE ot S 2HY AHstE Abgl ] Agsofol sh=H|
A2 HAESo] 9% %A HEA AFRoZ A Alexandere (Fig. 2)¢t 7ol #3t¢] tholopt
A THKim, 2010). Z27]o= Qul B3} pRo] 2d o] FAle Eul(distributors) A& F7ta}ed]
AAAT, JHELel AR 4A71R¥E sag L A AR ddS d¥sHn. oo 7]
A ALEAY Mz ZAo] Tk AT, THE T8 d<ed Bdo] Fate] oo AFo EulE
g mEWo) s AR ) 9ef 9 B A3 T A Eeste e A o] A4
of we 9As FEste FHF FAL pFe U GES Boln Hwel wspl meleRis
Hul7bA 1 oFAle] olojx A 9ot U e At 7he] dFL A3 AHAA Ao

olg} 7e AHEE Quiolzl thE BAoZ oluH, de A} LHAE T ALY



Bk 23] HololRE Rele P B AN A

SOCIALWORLD

CREATOR RECEIVER

CULTURAL OBJECT

{Fig. 1> Cultural Diamond Model
(Griswold, 1994)

SOCIALWORLD

CREATOR DISTRIBUTORS RECEIVER

CULTURAL OBJECT

{Fig. 2> Modified Cultural Diamond
Model
(Alexander, 2003/2010)
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{Fig. 3> Modified Cultural Diamond
Model Applied to Fashion
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{Table 1> Modified Cultural Diamond Model Applied to Fashion

Art Role and meaning Fashion Role and meaning
. Social context, situated in a spatial and . Social context, situated in a spatial
Social world Social world
temporal context and temporal context
Person(s) who work on cultural objects . Person(s) who work in fashion
Creator . Fashion creator .
as creator, adoptor, performer, interpreter production

Physical, ideal, textual, or performed:

Cultural object any level Fashion object  Cultural products beyond clothing
Receiver People who actually or potentially Fashion People who actually or potentially
experience the cultural object consumer experience the fashion product
Distributors Gatekeeping and Distribution eziist})liit?;ln Gatekeeping and Distribution
(fashion creator)®ll, o< %% (cultural object)& QEFEZ Aot dyd A3 2P,
e&dFoEA 9 A AFQ] A 2 BA (fashion A XAS A% FE AN, FAFH T el
object) ol WiYstch T2l 48R (receiver) = < 9 AqY o} & HaA g8 FIF oS
o] A 4~H] &} (fashion consumer)ll, 4l (distributors) 2 FAAE A7 F A HHdL T 7HEL Tt
= A ACENEA & T 92e e Y7ol Ath(McDowell, 2013). ol2idt =2 %
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{Fig. 4> Dressed Madonna by Riccardo Tisci, 2015
(The Metropolitan Museum of Art. n.d.)

{Fig. 5> Chasuble by Henri Matisse
(Cascone. 2018)
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2. Aksl(social world): EAME| mAMQ
iE3tet 7HEEIQ AlE|A HakH

HA] A A hFe] FRTol 514
o7 Ffate AR 177V 1841719 &3t A
o] AL Fo FANE ZHYH(Berg &
Clifford, 1999). 28y 259 gAxe H4AS A
AAHOE AAHT AvEE Mg HA= o
AOZ A=A £ FA HAErt Aike
AFe FA4H 7, F 2, AR, FAgRL
2 AoFJthd (Weissbach, 1982), FHZole o

A g &H), rHE 2 §HAAE 5
BolEtt gMElE Y o4 old 2ol AlgHA
ojA] Fil thFek A3 FJelA FLavt Tk F,
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A= ¢t (Fiske & Silverstein, 2005). © %]
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g th(Brooke, 2018).
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{Fig. 6> An Evening Ensemble by John Galliano for
House of Dior, 2000-2001
(Wang. 2018)
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{Fig. 7> Evening Dresses by Dolce & Gabbana,
F/W 2013-2014
(Kontis. n.d.)
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