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ABSTRACT

COVID-19 in 2020 triggered significant social and economic changes as it transitioned nto a longterm
phase, altering consumer behavior across various industries. In South Korea, the average propensity to con-
sume dropped sharply following the outbreak, significantly reducing consumer expenditures. As discretionary
consumer goods, fashion products were particularly affected, posing severe challenges for the fashion industry.
This study examines changes in clothing expenditures among Korean households across three phases:
Pre-COVID-19, @ during COVID-19, and @ post:COVID-19 period. The analysis utilizes raw data from
the "Household Income and Expenditure Survey' (2010 - 2023) and Consumer Price Index data from
Statistics Korea. The findings reveal that clothing expenditure dropped sharply carly in the pandemic and,
despite some recovery from 2021, remained below pre-COVID-19 levels in 2023. Clothing expenditure recov-
ered more slowly than other discretionary categories like dining out and cultural expenses, indicating its lower
priority in consumer spending. Clothing expenditure patterns varied by income level after COVID-19, with
low-income houscholds recovering by 2023, middle-income households remaining below pre-pandemic levels,
and high-income households experiencing a decline after a temporary increase. This study results indicate
that COVID-19 brought about a structural change (contraction) in Korean consumers' clothing consumption

as a luxury good.

Key words: clothing expenditure(&] E-8] X&), consumption(a2¥]), COVID-19(Z Z1}19),
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{Table 1> Timeline of COVID-19 Response and Milestones in South Korea

Timeline

COVID-19 Response and Milestones

J 2020
anuary case reported in South Korea

WHO declares a Public Health Emergency of International Concern (PHEIC), first confirmed

March 2020 WHO declares a pandemic

Social distancing measures implemented

Fabruary 2021 |First vaccine administered nationwide vaccination rate reaches 70% by October 2021

November 2021 | Gradual return to normalcy

April 2022 Complete lifting of social distancing measures
March 2023 Removal of mandatory mask-wearing on public transportation
May 2023 WHO declares an end to the COVID-19 Public Health Emergency, South Korea enters

COVID-19 endemic phase
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{Table 2> Monthly Clothing Expenditure from 2018 to 2023

Cateory Item 2018 2019 2020 20213 2022 2023
Average Total 2561 | 2470 | 2400 | 2434 | 2451 | 2,502
(1,000 consumption
KRW) Clothing 154 139 118 123 126 125
Clothing/Total consumption 6.00 5.62 492 5.04 5.16 4.99
Ratio 9 i
%P changes comsigfd to the previous ~ 037 -0.70 0.12 0.12 017

o oEH AE HF(FLH dE)E 20184
6.00%°1 4 20199 562%% Ao, 20201
v 492%% wAAT olF 202193 20220l =
77} 504%9F 516% 2 ¥HeI oY, 2023del=
499%% TA] Ao
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{Fig. 1> Trend in the Proportion of Clothing Expenditure in Total Consumption (%)
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A ASE dFHAR, Ay o® Qs 7t o TReF pu) EFFo] 10% FAsAL 7HAol 5%
& Zol H% AXeE & F Utk EATH, oF ANES F 145% TAsH
29 oA (2010-2019) 717+ FSF oEH] k(1 - 09 x 095 = 0.145).
A% HFE JARHCRE adte FAE Hile
g, ol& AAAl &n syl Ws} HAEFHH oj¢} & +=EE HIPLE, AEU9 o]F 9
b, kel el gojer 22 Av) Fee] wisk 5o A ¥lT WslE E9(58) Wse 714
2 Qg 714 stg ol F2 dRleE ALIs HstE rol 243 vk
7FsAel Aok 2y o3 FAE HE A (Table 3)+= °l&gldt =25 A&, Ad df
Hog ’5%3}71 el & A7t B stk H] )R- Al A& H|F WIS =% WSk b
2020 e Yol EASIE 7|7k F 5] o 2 W32 ZEste] AAG Zolth 74 ws”
) A& HFE AHEY, 20208 AFE HTS &M B7EAF oiH] o 5H] E7EAGE] A
492%=Z AAE(20199) 5.62%04 F43 T A WstE Jepdoh o 5H] EVHAFE AR
gk ol M YO R g ALSH AT, ¢ F5E MRS T ARAE EVRASE
E 24, A 22 79 S Y 9% ARESE T 7ldll= o &g A oo HAF-A
o7 oF ¢ A vyt IA AL AR B T 2FHA, I+ ALY HFE Fot o5
T AUt A E7HAFE el Fe7E QL E‘ri’_ JJrD}o}
F2U9 o] F 3E7](20229 °©]F)e o] At (Table 3)ollA &1 & %ol "F W3}
A& Mg FHe wEs HAAT, s A = &% Wst + b4 W3 #A 4 %U“‘/H).
29 old FFEOEE IHHA FUth ole (Table 3)llA] “F wW3}(total change)’= Hd
A e o] kAl A7) A =7F Feel ] 5] A& vlFY] Fihs vEpdd “EF
OF &M AFE i GFE MHE el W3} (changes in quantity) "= &M £89 &
Atk T3, avREe] AR TE Hebg) A8 7+&, 714 W3}(changes in relative price)"& &
AL FAEE 9FE A3se § vt 7 M5 dF¥s HAFTh
shl7] WEe2r AT F ok (Liu et al 2020-2023d &< gF-AE EF ASES A
2021) Al

anzb =7F s viashd, 20208
A

T ASEC] FALA, 2021~2022d90 = o F- Al
2) <%n A% wF W 20 3 B7h 4580 24 Brh 45BN o 2%
ol A% wahs |BHoE e P EIE Wew, 202390E SR 7 4
et A% = 44 x 2% nebd, A% W
SR L EL IR L Il R AN
qAum AL B ABAA g
Bpoz 783 4 gt dF Sof oAz V- Fraze B Fraag O
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{Table 3> Changes in the Proportion of Clothing & Footwear Expenditure After COVID-19: Impact of Relative Prices and

Demand
2020 2021 2022 2023
Total change -12.2% 4.2% 3.7% -6.5%
Changes in quantity -12.4% 6.2% 54% -9.1%
Changes in relative prices 0.2% -2.0% -1.7% 2.7%
SEO &MA 27F ASERY 3%EJE oY (Table 3)& E¥ 20201 7FAWsE= w98t
EUT). (Table 3)AIAM &N 5 A%, 714 ® o whEbA 202038 o EH] A& HlF dae A
ste olgldh &R =7 uiBl ojEH] E7ke] A o] 7HA% 7o "EF (L) W E <l A
BA WstE vedth ZEU9 17 B 9% 9SS ¢ & Utk 22193 20220 €8
W AZ WFe] WEE BF did /b wEe)

H

BaH(F92) Wi < A 719l
st 213 “7HA ol9e] thE EAde ]l TS
2 7R 4 Aok 7kE a3y 18Ed 71E o)
Ased o= gAasty 71Fo] sigeld 2
= SUHe olw, st sl wE 9 W A
TE HAFE Ao (F89) 7H4 ©gAol
71 a@gAdS Alste] 546 wEh gEkAm, o
HbA 02 ARA|A e 7 e (A< 1R
A3, FAE 1829 Zoh(Mankiw, 2017).

ofFE= ARRIAS A AAHE FA AY

ISkl Aol whet oF 7hA e@EAd(2dRh)
L 1R IA Yo% 7 FHA U E s
(Kim. 2012). ¥+¢ 7H4 &84 (Hoigh) el 1ol

I BHFL :
4 Begel 195} Fow, Aol ASAE Wl A
Fe ZbAT Z7t B2 M4 s Eug 4
oAb sy Argie] 1ut AW, Aol 8
SR W A% 371 ES A4 s Fun ad

2) 2020 | 2021 | 2022 | 2023
AU AR FEE |05% |25% |51% | 3.6%

AEENESE 0.7% | 04% | 3.2% | 6.7%
=
o

AtzhAel st d R, 2003 ATzl
Fa9 oed Huss B

A BEFoA FHIATE o] F 2021%_ H A}
3|4 AT F717F AA8E] SstEEA DFAEA
o oF &MZF WA FANE 7 Ph”"l EA=3
20230l = dodol A s I EEHHEA ALA
ANZA L] oF AHE SIS AR Bl
°ojF9 7H4 ©EAde F5, XY, AA 41 &
of wel A ddebd 4 Uth(Kalla, Murikinjeri,
Abbaiah, & Raju, 2017). °]& wlgo 2 FE314
ol, 20213 202299 7H4 @€ (Hdigh 2 1
Hop =g shsAdel AH, 202399 714 w@EAy
(Adizh < 15 & 7FsAe] Sloh whef 20214
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{Table 4> Changes in the Share of Household Consumption Expenditure by Category across Different COVID-19 Periods

- Pre, During, and Post- (%)

Period

Category During COVID-19 Post-COVID-19

(2020 - 2021)* (2022 - 2023)**
Health 15.85 -5.12
Food * Non-alcoholic beverages 13.61 -8.88
Household supplies - Services 12.70 -16.89
Liquor - Tobacco 10.25 -8.34
Housing * Water * Energy 6.02 -2.45
Communication -3.29 -5.14
Eating out * Lodging -3.65 12.98
Education -8.33 10.02
Transportation -8.78 2.64
Clothing - Shoes -14.31 1.83
Entertainment - Culture -22.60 17.81
Other products - Services 4.85 -5.05

* 9 change in the share of spending during the during COVID-19 period (2020 - 2021) compared to the

pre-COVID-19 period (2018 -2019).

** 95 change in the share of spending during the recovery period post-COVID-19 (2022 - 2023) compared to the

during COVID-19 period (2020 - 2021).
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{Table 5> Share of Clothing and Footwear Expenditure by Income Quintile (%)

Pre-COVID-19 During COVID-19 Post-COVID-19 )
Income level *Diff.
2018 2019 2020 2021 2022 2023
1%t Quintile 4.77 3.88 3.35 3.45 3.61 3.86 -0.59%P
3 Quintile 5.67 5.52 4.73 4.77 4.84 4.96 -0.69%P
5™ Quintile 6.71 6.42 5.46 5.73 5.72 5.39 -1.01%P

* Diff.: the difference in the share of clothing and footwear expenditure between the post-COVID-19 recovery period
(2022 - 2023) and the pre-COVID-19 period (2018 - 2019).
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