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ABSTRACT

This study examined Generation MZ consumers' emotions and preferences regarding the gorpcore look
through a sensibility evaluation of fashion photos collected via image web crawling. We conducted image web
crawling on Pinterest using the keywords gorpcore look and fashion, from which we selected 263 images for
analysis. We then conducted a focus group interview to select mine representative images and nine emotional
vocabulary words from the collected images. Next we administered a sensibility evaluation survey to men and
women in their twenties and performed principal component analysis (PCA) and cluster analysis on 190 sur-
vey responses. The PCA results indicated that the gorpcore look preferred sensibilities were concentrated on
comfortable, practical, and trendy. An analysis of fashion sensibilities based on gender and fashion sensitivity
revealed that men emphasized aspects of comfortable, practical, and active, whereas women valued practical
and usual, while also showing high interest in unique. The high fashion sensitivity group perceived the gorp-
core look as a comfortable, unique style, while the low fashion sensitivity group viewed it as a casual, rough
style. We also applied hierarchical cluster analysis to classify the images into three clusters, daly gorpcore,
hard gorpcore, and unique gorpcore, which represent different aspects of the gorpcore trend based on stylis-
tic characteristics. These findings suggest diversity regarding how Generation MZ incorporates the gorpcore
look mto their everyday fashion, and provide valuable information for fashion planning.

Key words: cluster analysis(z=3 £49), gorpcore look(ZLEFH o] &),
principal component analysis(FA3 % #4), sensibility evaluation(ZH4 %7},
web crawling(¥] =)
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L M2
24 EQA AH29 3o E Qsf o|nA|
< AFUA AL 4 847t HAT on A&
FHEY WE2A olaEw wEe AlZE 2471 oy
RO AGH} 425 FHOEA AMEE 7HA
A7 9th(Hong & Kim, 2021; Hwang, Park,
Lee, & Lee, 2012). o|v]A] 7|9k A= HE
AL 8842 FoFH, ARAECAA o B
#aS f23tH(Baym, 2015: Lee & Park, 2016:
Lowe-Calverley & Grieve, 2018: Yoon & Ryoo,
2019).
ARlely 19 oW ®¥ sk thdolu AR
AA e FASHA "ohl 7] wtel 24 vkt
HE A 2ds 2sE + rh(Sanchez-
Navarro, Martinez-Selva, Roman, & Torrente,
2006). 53] YA Topell A& FHAS ol
FtAY AvlskE AE 7l AWE #@ AFUA
ojde] o]FofA = Zo] ul¢ Fasith YRHA S
AF Fad A AR olH A& o]E et
SRR A EA S aE dos7|E 7|dlE)
AU sk A Ao A e 4
=2 7189 (Park, Jung, Han, & Shin, 2004).
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(M. Lee, 2018).
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H AZFo] EREE AR ofxEe HALg} o 7 HEdEs 2R F Ae 2HE FTE
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X slo] E(Off-White) 53 7ol MZAW7F €3 A AFEZ Qs 8 A7E B3 £3E
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{Fig. 2> Web Crawler Operation Flowchart for Image Stimulus Collection
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E e Ul e oA 1235 EE3ith A 12 A Attt 1a AZdA s AA
TET0] F AAB) AET AY AFH @ TZFe] ofuAe] f3 AEES 7 olnA
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Kim, 2023: M. Lee, 2018: Lim, et al., 2019) <] A dolgE 7te g FAEREMES APt &
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(Table 1> Images for Gorpcore Look Analysis

1 2 3 4 6 7 8 9
=
{Table 2> Vocabulary for Evaluating Gorpcore Look
N Vocabulary N Vocabulary
1 usual (&734<1) 6 comfortable (#<t3})
2 sporty (223 E| %) 7 trendy (3, EdCI)
3 casual (FNFL3H) 8 rough (fFuhsh)
4 practical (A&7 ¢l) 9 unique (71432 <1)
5 unsophisticated (F£2~8 %)
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{Fig. 3> PCA Graph of Variables
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(Table 3> Coordinates of Variables(coord)

Dim.1 Dim.2 Dim.3 Dim.4 Dim.5
usual 0.9464 -0.2905 0.0703 0.0618 0.0808
sporty 0.6639 0.6300 -0.3250 0.2159 -0.0927
casual 0.9142 -0.4025 -0.0131 -0.0297 0.0299
practical 0.9255 0.3485 -0.0510 0.0940 0.0006
unsophisticated -0.5662 0.8102 -0.0087 0.0794 0.1000
comfortable 0.9570 0.2689 0.0484 0.0148 0.0737
trendy 0.0579 -0.9125 0.3136 0.2470 -0.0294
rough -0.0173 0.7671 0.6367 0.0552 -0.0301
unique -0.9295 -0.1825 -0.1614 0.2628 0.0599

{Table 4> Contributions of Variables to PCs

Dim.1 Dim.2 Dim.3 Dim.4 Dim.5

1 8.8984 1.1229 36.2436 3.3303 2.8883

2 20.3663 0.0109 0.6279 20.5759 4.0030

3 1.7326 33.5533 26.7662 2.4542 3.8896

4 2.9514 9.0075 13.2571 9.2058 41.6433

5 9.9882 0.8703 0.6898 7.7945 10.6973

6 1.6313 8.5594 14.1443 43.8366 0.2344

7 11.4375 0.5027 3.3594 0.0699 19.1668

8 12.0011 37.3990 1.0988 2.5232 2.3871

9 30.9933 8.9740 3.8131 10.2096 15.0402
Foz wakE AR ¥ 4 dvh webd 20tht WA AME B o0 9y 619(32%), dAS
Aoshs AZFo] 52 dFHL HAF =4 12973 (68%) 2.2 =ik A W= g7t
AW EALF FAL AT Jky AET £ & $EAY A EASH B WEEE 7 4
Atk oled Azs yzFol 2 27 Hul =2 e o AA SEA 190 i oA
g EAYUA R AEste Zlo] Az & A% (5400 Bk w2 917 (47.9%)< o
gt #iolgte & AT (Cho & Kim ANREZE 52 I5, WA 999 (521%)= %
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{Fig. 6> PCA Graph of Variables (Female)

Male Female
Dim.1 Dim.2 Dim.1 Dim.2
usual 0.8640 -0.4658 0.9527 -0.2763
sporty 0.6175 0.6504 0.7301 0.5517
casual 0.8015 -0.5944 0.9266 -0.3681
practical 0.9133 0.3420 0.9551 0.2819
unsophisticated -0.1883 0.9582 -0.6289 0.7668
comfortable 0.9825 -0.0042 0.9268 0.3612
trendy -0.3621 -0.8404 0.1522 -0.9213
rough 0.0094 0.6346 0.0211 0.7933
unique -0.8711 -0.0450 -0.9292 -0.2187
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{Fig. 8> PCA Graph of Variables (Low Fashion
Sensitivity)

High Fashion Sensitivity Low Fashion Sensitivity
Dim.1 Dim.2 Dim.1 Dim.2
usual 0.9026 -0.4190 0.9571 -0.1360
sporty 0.4918 0.7888 0.8118 0.2918
casual 0.8482 -0.5130 0.9717 -0.2308
practical 0.9437 0.2883 0.9080 0.3852
unsophisticated -0.5027 0.8421 -0.6124 0.7817
comfortable 0.9628 0.2175 0.9333 0.3465
trendy -0.2387 -0.8619 0.2933 -0.8934
rough 0.0388 0.6337 -0.0716 0.8298
unique -0.9470 -0.1445 -0.8776 -0.2788
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o] 5A3ASL ofoldo] AR A2 FHH
Aok B FHeHME Adiag e AEdS 9
af AR et S AReAY, A8 dAXE
U ded 5 &8st 12ZF0] 58S 25YY
g Afe @ o A 24 12 dHeI A8
A e ‘Hde yxzFo|(Daily gorpeore)’
F@olE & ¢ dnh HdY LzFolEs V£
oxy RxsHM. Lee 2018)'2 Ao oA %
719 xx30] F3e tEA wucted dEd=
7oz 715 A Huds E8ste] B
d4HA o2 FHHE AFE HAt
A2 PC29] ko] Wl AR sh=H, ol

‘unsophisticated, rough'®l 731319 EA3
P AAZR B F Ak A2 P 2 7

h A o), Txze] Fe F2 Y F
AL FUE o] BEE AT B 4 9]

of ‘3= Iz Fo|(Hard gorpcore) FHolet &

MZAIt 7} 54k, 743

29 o) F

o
& AVE 2717 A%

=
HA (G, Kim, 2023) 94#3 F4k8e] obd, 7]

TR Aol Hold ofxkol dofs A
o% AsiMste] AL 17158 2AE 7]
WO Jxsiofe] Ak, Fubeh dE4de 1A
& & HoFe f¥2% & £ 4tk S Kim
(2023)°] F7&7 F7d9 AgA IYGS =
Fxiel 5o s §REH & FIH= 79

oet & 4+ ek

[e]
HT
atH ol PCle &9 W w2 gadA

7FA = ‘unique’®] /ol

o 2§ UEY AFAE 5
22 2 ofoldl S A&38hHA

=k

S ok A3ERGIE 7, 8, 9 AFEo| A
= 2

Z

¥ pEaolsks A8 O AL Urse
A4 QA AN AFE =T

{Table 7> Types of Gorpcore Looks Based on Fashion Sensibility

Type

Characteristics

Related sensibilities

Daily gorpcore

*Minimal, functional details
Neutral, oversized silhouette
*Everyday material

*Usual
- Practical
+ Comfortable

Daily wear - Casual
-Similarity to the original
mountaineering uniform ‘Rough
*Use of highly functional .
Hard gorpcore . - Practical
materials - Unsophisticated
- Utilize characteristic
details(pockets and strings)
*Mix and match of items
Unique gorpcore * Mix an'd match of emotions + Unique
Reflecting street style elements *Trendy

*Original idea
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