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ABSTRACT

Wearing traditional Hanbok at Seoul’s palaces has become a key element of fashion tourism, heavily influ-
enced by the wvisual appeal of social media. The opportunity to don traditional attire, seldom experienced in
everyday life, in culturally rich settings has transformed these historic palaces into “Instagrammable” locations.
However, the Hanbok designs available at rental shops, adapted for contemporary trends and accessibility,
raise concerns about the commercialization of cultural hentage and the potential loss of authenticity. This un-
derscores the need for a thoughtful approach to how traditional culture is marketed as tourism content.
Therefore, this study explores cultural perceptions related to the Hanbok experience in fashion tourism, focus-
ing on social media's impact on traditional attire experiences. The study includes a literature review on fashion
tourism and Hanbok, as well as in-depth interviews with international visitors at Gyeongbokgung Palace. The
results reveal the following: First, Hanbok experiences have expanded tourism scope, with visitors placing more
value on traditional attire experiences than on other cultural activities. Second, social media has facilitated con-
spicuous consumption through travel, transforming the FHanbok experience into a means of showcasing cultural
inclusivity while also boasting about travel. Third, tourists prioritize traditional culture above contemporary
styles, favoring Hanbok designs that are closer to traditional forms and seeing traditional clothes as a mean-
ingful way to engage with history and culture. Considering that Hanbok experiences now shape Seoul’s image,
it is imperative for the government to offer more comprehensive educational content on traditional attire, de-
velop policies to enhance Hanbok experiences, and create designs that blend traditional authenticity with
convenience. This study provides insights into the significance of the Hanbok experience in Seoul tourism and

suggests potential development directions for this fashion tourism niche.

Key words: experience Hanbok (] & 3+, fashion tourism (I A F012]1F), Instagrammability

(A2 1M 2 E]), social media (A2 P T]o]), travel bragging rights (3] Al Hz])
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(Photographed by the authors, 2023)
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{Table 1) Participant Information

Participant Gender Age Occupation Nationality
A Female 30s’ Sales/Service Spain
B Female 30s’ Office worker USA
C Female 20s’ Unemployed USA
D Female 20s’ Student Singapore
E Female 20s’ Student Singapore
F Female 20s’ Other Sweden
G Female 40s’ Business owner Australia
H Female 30s’ Office worker UAE
I Female 30s’ Other Spain
J Female 30s’ Other Hong Kong
K Female 20s’ Office worker Singapore

{Table 2> Interview Questions

Categories Interview Questions
e Gender / Age / Nationality / Occupational Category
¢ Purpose of visiting Korea

Demographics ¢ Length of staying

Travel type (Package tour/ Free independent travel)

Interest

in culture tourism

Motivation for
experiencing

Hanbok

Why did you visit Gyeongbokgung Palace?
What made you experience Hanbok?

Is this your first time wearing an Experience Hanbok, or have you worn an Experience

Hanbok

in other places?

How did you find out about an Experience Hanbok?

Social media

(When he/she first saw Hanbok on social media) What about seeing tourists in
Experience Hanboks on social media caught your attention?
Do you plan to upload photos of yourself wearing an Experience Hanbok on social media?
(Instagram, Blog, Facebook, Twitter, etc.)
What does it mean to you to post a photo of yourself in your Experience Hanbok on
social media? Why would you want to post a photo of yourself in your Experience Hanbok?

(After showing the traditional Hanbok picture) Have you ever seen or worn a traditional

Hanbok

before?

Do Experience Hanboks enhance your satisfaction with the Hanbok experience?

How does wearing the Hanbok make you feel?

Experience e Why did you choose the experiential Hanbok of the design you are wearing now?
Hanbok Additional questions: Silhouette, material, color, details, etc.
e How do you compare the Experience Hanbok you're wearing now with the one you saw
in the rental shop?
e (After showing photos of people wearing experiential Hanboks close to a traditional Hanbok)
Which do you prefer: the Hanbok you are wearing now or the one in this picture? Why?
ol R, B RO Sshe AfoE o] FEAOoE gHeAth oAdE & AP TIE
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it and having the opportunity and going to the
palace it felt extra special. (Zodzt A, oI}, 30,

B 2~ A)

To introduce a new culture to my non-Korean
boyfriend. -+ It would be a great idea to make
memorable memories. (2t B, eI}, 30t], AH-2])

We just wanted to experience the traditional way
of dressing. (FeIzt G, o=}, 400, A4GY)

The main palace is just stunning. It's such a
beautiful building with so much history. And
it(Hanbok) is so beautiful. So I wanted to expe-
rience with my friends. (Ze3&} I, &=}, 300, 7]€}h)
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I can shared with my friends and family what I
did. T think it adds value to wear a Hanbok in
the Palace. (o=t A, &z}, 300, AH]2%)

['ve seen it on instagram and thought it would
be a great idea to make memorable memories.

(ol 2} B, o4, 300, A7)

I only post on social media to keep my friends
and family aware of where I go and what I do.
-+ | hope it shows that there are people who are
open to embracing other cultures, but also just to
show people that this is what I love to do and
this is who I am. (FeIz} C, o=}, 204, F4)

I also post for my family and friends to see in
my country to show them what I experience and
share about the culture that I get to experience.

(Fe2 F, o7, 2000, 718}

Well, posting pictures that I take on my trips it's
a way to have a diary of my traveling experi-
ence and share what [ appreciate and enjoy to
my family and friends. I enjoy sharing my ap-
preciation for Korean culture, (o=} I, o1&} 30
o, 71eh)
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{Fig. 2) Traditional
Prototype-based Experiential
Hanbok Shown to the Interviewee 1 Hanbok Shown to the Interviewee 2

(Gigibebe Hanbok, n.d.)

{Fig. 3) Traditional
Prototype-based Experiential
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I originally wanted something like, I guess, dark
and it has, like, lace and gold outline or some-
thing like that. --- I liked the design and it was
very intricate like, whoever made it took the
time to make it that special. (Fedzb C, 3=}, 20
;H t';(]

Personally I would like to try the more traditional
because it's more original, more connected to the
culture. (FeI=k D, o=k, 20, A)

{Fig. 4> The Type of Experience Hanbok that
Interviewee was Wearing
(Cham Hanbok, n.d.)

(Gigibebe Hanbok, n.d.)



The dresses in the pictures look more traditional.
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Actually I wanted to try this one. Because it’s
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