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ABSTRACT

The purpose of this study was to design an online platform, ZNNO-F which addresses the existing issues
in fashion contests and provides participants with a creative and sustainable virtual environment. To do so,
first, the study reviewed prior studies and analyzed major contest platforms to understand participant needs
and platform limitations. The literature review found that successtul operation of fashion contests requires en-
hanced promotion, accessibility, fairness, effectiveness, and sustaiability. Although domestic platforms excel n
terms of search capabilities and providing community services, they lack the tools to manage contest out-
comes and user histories. Based on these insights, the information architecture and graphical user interface
(GUI) design of INNO-F’ were developed and a prototype created using Adobe XD. This unified online
platform is aimed at the entire fashion contest process. It has improved accessibility with dynamic search ca-
pabilities, personalized dashboards, and communication tools. Its intuitive navigation; team collaboration fea-
tures; and an integrated workflow for registration, submission, feedback, and results indicate the platform’s
usability. Additionally, it prioritizes transparency by providing the evaluation criteria, real-time updates, a way
to track participants’ submissions. Finally, it is effective and sustainable as it provides personalized services
such as portfolio creation and sharing, community features, and a robust database of contest outcomes for
future reference. A prototype developed using Adobe XD showcases a user-friendly graphical interface that
includes interactive elements. In addressing the critical challenges in contest management, ZNNO-F’ fosters in-
novation, creativity, and collaboration and also promotes long-term engagement. Thus, this research provides
practical solutions for improving contest organization and participation in the fashion industry. Future studies

can evaluate the platform’s effectiveness in enhancing user satisfaction.
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L A—|§ 2023: Lee & Kang, 2022: Lee & Kang, 2024)
ojFojArt vk, el FHEFF AEH A4 e
FHEEE dF &= 54 84 e i AgrAolm, el AFUE L ArEry &
°© 2 ZFo} sidle] FHae A ATHH A H2AE FAZo wA= S 4T AF(Ye
o, Y % A 24E T A7 EA & Jensen, 2022)7to]l AT o= A FH|
g MEL AF £ MHE £ EE517 2E ZHE A dd ASAA A7 Z8A
U AE el AR S Hske A FHe] S HAFTL & F Qi) oo & Ate] Hixe
th(Adamczyk et al, 2012: Piller et al, 2004). =} WA FHEEE 918 AHEA 2184 22l 2
A FHAE E3 X frelyso] FogS W ES AAEkE AoE, A ZHXE Fo FAE
ety BHAHE QIAEE Foln, 4A%e] UES ] UY2E A F de 230 ZHES AN
e FR8] ZoHQl ARl 2L EFE Bate] A FEAES i H2dH vt 2&
g AEshe $23% Fdoz Aty ok e Eold kA AdE Fuistshe Aolth o]
(Garcia-Furtado, 2024: Shoaib, 2024). °1&g = e AT Exe E A FAE ved 2o
LA E BFety B THXAEZE A3 St
2 EUAY adstE FAE AFeAl X, AEA 10 WA FHZAE A7k yzxE
7t 7179 EgEggez s A9 H FHA gk ZEEe] 7eH ARlae 7o
o] ¥Zaitts HrkE WA Aok 53 #vibate) A7V
FHA 7+ dgatA] k> AjyAeld, 2&4 ATEA 2: HA ZHAE ZHEo| zHFofok
A QG A2 A, A=Y 8E = T2 g A FZE FAA7N
THZES] A& 7h5AdE Asfste 21lo] ATEA 30 WA ZHZAE FHREFS] AMEA
A (Lee & Chung, 2023: Lee & Kang., 2024). A¥S 1#H3 GUl(graphical user
olggt A= tAYE M3} FAE Ve TH interface) A7 W FAA7F?
< B HAFE & Atk HIAHE =l v
EFAE A, A&s e g4 & Aol WS WA A FHZAE 2El &
gg 7bsstl st 22l EFWE(Boughlala & AE o SAES B s 7159 o
Smelik, 2024)& oA FEIXEME HIA A ZHZE #d A8 AFE EdE A4
. EEAO|L A FHXIE Y, FA F 2E 5 ZYFo] AFdlor & F2 7lFd AH|
o, A& 7hs sk ApEstE AR AE Alw 2 g EEdT e 2l FHXE Y
= AT F 3t ol A FTHZE FAFE F2 v 2435t A ZHAEC AEe o
o] ME& H2YL B FoH AYAE +5 A 7159 QIE#H oI 2o ek QIAIEE A&
& 9E Zwke] F F AdsS AAFSTH(Lee ot IE3 o] AFE A EET 274
& Chung, 2023). I EX AFSS vEe R gH FHAE ZYE9
HA FHZEC e AFE FE 54 FH AE FREE AAst MulA 2 RS AAH
Eo} AR gk Abgl 4 (Kim, 1998 Kim, o7 AT GUI uAel 242 1A 3)sH,
2015: Kwon, 2015: Lee, 2015: Park, 2015)e 3 Adobe XDE Z&3lA AHE2Ie JAZZE A7
THAD L HIZ e A ZHAE 43 Fo F Ho g 73 YA ZEEEYS A A

Ase 4834 Jde BE d+7HLee & Chung,
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{Table 1> Summary of Previous Research and Improvements on Fashion Contests

Contest —— Perceptions of Participants T .,
Elements ! Problems Needs L
Number of Unstated » One-time event, Continuous events, Securing Irregular &
times held 1-10 times Decreased credibility credibility Inconsistent
. Companies » ) N, Hostin
- g
Organizer/Host Public institutions Companies » Public institutions
Non-specific target Detailed targeting based on
Target . -
> Specific target purpose Lack of
Participation Individuals » _ L Communication
method Individual/Team Individuals
Submission Online » . . . .
method Mixed online/offline Online » Mixed online/offline
Duration: Evaluation
Duration, Mid-term Timing: Reasons for Duration: Mid-term (1-3 month) Methods
Timing non-participation Timing: Sep. - Nov., Dec - Feb.

(1-3 months)

Communication

Provision

Dissatisfaction with communi-
cation functionality, Lack of
information: Reasons for non-
participation, Insufficient
promotion

SNS > Website, Integrated
management platform, Flexible
feedback, Online/offline promotion

Task/Subject
characteristics

High > Medium

Task design considering purpose
and applicants

Elaboration

Idea > Sketch »

Dissatisfaction
with Rewards

Participation
Costs

degree Concept » - Prototype » Concept » Idea Underutilization
Prototype
- - of Contest
Mixed evaluation by experts and Outputs
Dissatisfaction with fairness, | public, Systematic and fair evalu-
Evaluation Expert evaluation Weak transparency/Award ation, Presentation of judges/
u p u distribution, Lack of evaluation | evaluation criteria, Differentiation Lack of
criteria by target/purpose, Screening Differentiation
system
Cash prizes,
Cash prize » Many award opportunities, High
Awards

Mixed awards

Dissatisfaction with

Prize Amount

W1 - W3 million

award size / type

Non-monetary

Goods )

prizes, Recruitment and
commercialization

W1 - W5 million

Lack of
Sustainability

Internship recruitment >

Insufficient
Participant
Motivation

incentives Commercialization Sales incentives > Commercialization
Cost burden (Reasons for Production costs, Production
non-participation, Dissatisfaction) support
Lack of utilizati f out: X .
ac 0. utiiza “?n ot outcomes Database of outcomes, Copyright
Uniform assignment of L
. negotiation
copyright
Etc -

Non-differentiated topics, Lack
of trend reflection

Differentiation of topics

Administrative convenience,
Formal hosting, Lack of

revenue generation

Contest design and operation
according to task type, Revenue
generation

Inefficient
Organizational
Processes

Credibility and
Trust Issues

(Reconstructed by the researcher based on Lee and Chung (2023), Lee and Kang (2022), and Lee and Kang (2024))
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{Table 2> List of Domestic and International Contest Platform

Platf .
No attorm Web Address Country Primary Focus Key Features
Name
Contest contestwatchers. . Challenges and Provides information of international
1 International
Watchers com contests contests.
" Contests and . . .
Student studentcompetiti . ) Provides information on contests,
2 o International scholarships for . . .
Competitions ons.com scholarships, and internships globally.
students
Opportunities for Focuses on contests, Model United
3 Dublieu dublieu.com India teenagers (contest, Nations (MUN) conferences,
MUNSs, internships) internships, and fellowships.
A Youthop youthop.com International Challenges and AProv1deAs information on scholarships,
contests internships, conferences, and contests.

5 Think good | thinkgood.co.kr

Contest
6 KOREA contestkorea.com
; ; Provides information on contests,
7 Wevity wevity.com South Contests and

external activities, and supporter

8 Allcon allcon.co.kr Korea external activities e
opportunities in Korea.

9 Thinkyou thinkyou.co.kr

10 | Tlovecontest | ilovecontest.com
11 | The contest | thecontest.cokr

Asska Ak 8W FAFS ALF L] P T AEE FfetL At 19y 54 2
ZdFol Aqt B A7) Ee FH FHXZE H§ HAES 42 A= 6] 29E S8 94
7F QAL Eoksk Wi, A W, A A8 F TA el e JE= A7 4 ERHE] A
/573 5o et FH2EE 4T 0 Aletal ek T 9ol RE EHESC] Y
53], 69 SUFAME A Ay, FHAE 39 A QB ek et e s sk, FA 7ho]
A+ "(tip), $71. AAF 21 3 FAEe gl E dE Ae 2 AR A AR 5o AR
T 7l W ZEE Aeey 218 F56) ek ozt FUF ¥ A Q&A, AN H
© THZEES AAT 5 Aol FEHERE A 4 2R 370, dAA S 5o AFYE AEs
sojAM BA, FH/FH HE/AA 1L 2 = AFIT B ARYES Aedde dolaa,
of, Aot #HE AE, A W&, SNS Azet1dl, ESH., FFE(Youtube), 7HILH
SR Y FHZE 3 552 A9 e =Y (Kakaotalk), E&71, 7}ll/M =, w2dH A=
ol AAsAL ik FHAE AW 9 He W o FHZE JHE /T F JAL FHZE
W ddE A dEe 2398 e AR TEE EE Z9FA =T & Atk E=3h
B e F UL 2IAFE & F Ue AHE AAHo g 7183 oWE, W&/7FA, AN/,
© 9 EFe]l AUk Il S 6 = ofg) 5o F7F AR A Agets 32 24 5
WES TAAH] A= A A e FHFo] AT ol F FHAE dFd AMujof
F7H), A, A GARS o)F, Q & A Y F7F AR 2ES SA AFsAd 5Wst 6 S
B4, #d FEHRE B4, 57, sk, 59 2

I
ol
w

I



R SBT5% 19

{Table 3> Overview of Domestic and International Contest Platform

. Oversea Domestic
Menu & Service 1 2 3 1 5 5 7 3 9 0 1 Total
New O O - - O O O - - O O 7
Popular/Recommended - - - - O e} e} - e} - O 5
Field O - O - O O O O O O O 9
Target o - - - (@) o o o o (@) - 7
Award Details - - - ) O O O - @) - e} 6
Filter Status O - - - - ) O - - O O 5
Organizer/Host O O @) - O - - 4
Others Entryfee, - Entry. f?e' Region - Rggion, T.ipS‘ - - - Format | Views| 5
Region Submission Reviews, Winners
Title (@] (@] (@] (@] O O O O O O O 11
Duration (@] (@] (@] (@] (@] (@] - (@] (@] (@] (@] 10
Organizer/Host - O - - O O O O O O O 8
Field - ) ) - - - @) @) - @) O 6
Results
Target - o - - - o - @] - (@) - 4
Status - - - - - O O @) @) - - 4
Contest Views - - - - - - O O @) - O 4
Search Others Entry fee - - Calendar - - - - - Region | Award| 4
Title, Orgamzer/.Host. Subm1ss1on/ o o o o o o o o o o o 1
Evaluation period
Field (@] (@] (@] - (@] O O O O O O 10
Submission portal (0] - (0] - O (0] (0] (0] (0] O (@) 9
Award details - O O - O O €] O - O O 8
Detailed Share (SNS) o - - o 0 o o o o - [¢) 3
Infor- Target - o - - (@) o o @] - o - 6
mation Register interest - - - - (@) (@] - (@] (@] (@) (@) 6
Attachment - - - - O - O O O O - 5
Views - - - - - O O - - @) @) 4
Prize (1st place) - O - - e} - O - - - - 3
Region - o - - - o - - - (@) - 3
Submission method - - - - O ©] - - - - - 2
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Table 3> Continued
. Oversea Domestic
Menu & Service 1 5 3 1 B 6 7 3 9 0 I Total
Entry fee, Location - - €] - - O - - - - - 2
Submit, Q & A - - - - - O - - - - O 2
Team recruitment - - - - O @) - - - - - 2
Others Related contests - - Sponsorship, Tips Reviews, Tips | Sponsorship - - - 4
Winners gallery - - - - O (0] (0] - (0] O O 6
Tips - - O - O O O O - - - 5
Winner interviews - ) - - O @) - ) - - 4
Infor- Campus information - (@] (@] - (@] - - - (@] - - 4
L Announcement of winners - - - - O O - - - O O 4
mation Reference sites, Guides - - - - O ) ©) - - - - 3
Related Taxes, Reference materials, Copyright - - - - o @] - - 2
Services Status, Calendar - - - Status Status, Calendar - - Calendar - 3
Others Plan, Strategy - - - - Plagiarism Video Interview - Interview - - 4
Notice - - - - - ) ©) O - O O 5
Q& A - - - - O @) - @) - O - 4
Commu- Board, Advertisements - - - - O O - O - - - 3
nity Team,
Other - - - - Message Team, Reviews - Reviews, - - 3
Messages

Facebook ) - - - O O @) @) @) - - 6
Instagram - - (@] - (@) (@] - (@] O - - 5
Support Newsletter O O - - - - €] O €] - 5
Community Blog - - - - O (0] - (0] (0] - 4
Others Ijg’;it;rn - - - Youtube Youé‘;?:}; :;tter' Twitter | Kakaotalk | Youtube| - - e
Contest promotion request (0] (0] (0] (0] O (0] (0] (0] (0] O O 10
Events - - - - - O €] O €] O - 5
Additional Services Training/Lectures - - - - (@) o - o - (@) (@) 5
Others - - - - - - ) - ©) O - 3
Personal Menu Participation history, Award diary - - - - - - - - - - O 1
University, Regis- tration of interests - - ©] - - - - - - - - 1
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Step1  Fashion Contest Features

Imegular & Evaluation

Participation

consistent Hosting Methods

Costs

Insufficient
Participant
Motivation

Lack of Credibility and

Differentiation Trust Issues

Lack of Dissatisfaction Underutilization Lack of Orlnaer:irfeiizg;al
Communication with Rewards of Contest Outputs Sustainability grocesses
| ;
[ ] [ ] ([ ] ® [
ACCESSIBILITY USABILITY FAIRNESS EFFECTIVENESS SUSRAINABILITY

{ Contest Information and Search

ﬁ Participant-Centered Features

{ Community and Collaboration

{ Personalization Services

{ Specialized Expertise

TTTTT

<Fig.

Advanced search options help participants find contests.

Detailed contest schedules, methods, and winning entries improve accessibility.

Real-time updates and diverse information enable seamless exploration
and comparison.

Save favorite contests, get notifications, and track participation history.
Str and result services enhance usability.
Team recrui and reviews boost moti

Y

fanrdhark 4

Networking tools and team-building features promote interaction.
Q&A, messaging, and collaboration enhance creative communities.
Connect with experts and brands for learning and collaboration.

Build portfolios and archive achlevements through tailored services.
Custom menus and speciali: P use.
Showcase and reuse creatlve works to foster engagement

g foin

Offer fashion-focused insights and expert networking.
Ensure trust through transparent judging and result sharing.
Use data analysis to improve contest strategies and processes.

F PLATFORM

INNOVATIVE FASHION CONTEST PLATFORM

1> Overview of Fashion Contest Platform ‘ANO-F*
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START Personal o oo oS
I i—SignlJp-r.. R ]
I | _,,_,--""-_: I Username
HOME o C | YOUR ACCOUNT -password
| Login —{-Forget Password
Contest Banner [~ Naver Login
L Facsbook/ Google Login

| Ifalready logged in Ifnat Login
L

Operational Support -
Promoation Registration ----

| IResestch Flow
About INNO-F =
[0 PersonalArchive Flaw. s . -
Storage Box —— Search, List, Add / Delete.
Soclal Media Policies Contact Us |
Kakao Talk / Story Terms of Use Phone Number T
Instagram Pivacy Policy Operating Hours
Naver Blog / Band Uimitations of Liability Emall Address = Sign Out
Facebook and Legal Notices
Twitter Partnership
Youtube Siterap

{Fig. 2> Information Architacture for Fashion Contest Platform ‘ANO-F’
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Access through the 'Fashion Contest’
or the 'Favorite Contests' and
'Ongoing' menus in My Page.

Check through the 'Results'

menu in My Page.
— e ST

1. Application Form

2. Submission of Work

3. Confirmation of Submission

4. Submission Complete

~ Automatic Entry of Basic Information
— Auto—save Input

— Pop—up for Missing Required Fields ==
~ Warning Pop—up for Invalid Entrie :

— Page Exit Warning Pop—up o

{Fig. 7> Submission Pages for Fashion Contests on the JNNVO-F’ Platform
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