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ABSTRACT

This study examined the impact of Hanbok types and model characteristics on emotional evaluation and
cognitive activity using eye tracking and emotional assessment surveys. Changes in gaze activity and emotional
responses to different image components provided insight into the cognitive responses of viewers. The findings
are as follows: First, the eye tracking results confirmed that the high frequency in which eye movements transi-
tioned between tradiional men’s and women’s Hanbok corresponded with statistically significant differences in
emotional evaluations of these clothing types. This indicates that eye movement analysis provides important
clues that reveal dissimilarities in observers’ cognition. The imitial frequency of transition in eye movement for
women’s fashion Hanbok was higher than that for other types of such garment, but the former’s mid- and
late-stage transition frequencies were lower than those for traditional Hanbok. The transition frequency for
men’s fashion Hanbok was lower than those for all the other types of clothing, suggesting minimal visual
interest. The emotional evaluation results showed the least difference among model types, confirming that the
transition of eye movements reflects the level of information-seeking activity regarding a target image —that is,
visual interest. This interest is linked to a more detalled evaluation of a subject. Second, in the fashion
Hanbok category, differences in emotional evaluation between African and Caucasian models were observed,
which reflect preexisting perceptions or familiarity with Caucasian models in the fashion industry. If Caucasian
models were positioned similarly to Asian models, African female models could be expected to exert an effect
in terms of diversity, while African male models could be expected to contribute to perceptions of
attractiveness. Meanwhile, for traditional Hanbok, the use of Caucasian male models demonstrated advantages
and positive emotional effects, whereas the use of Caucasian and African female models required some consid-
eration in terms of image presentation. For women’s fashion Hanbok, both Caucasian and African models re-
ceived extensive gaze fixation on the upper part of the Hanbok, implying a favorable effect in terms of design
focus. The findings point to the necessity of an optimized strategy for model selection based on Hanbok type.

Hanbok(3+2), model race(24 Q1)
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Development of measurement tools for

eye tracking and emotional evaluation

- Present 3 final sets of 12 experimental images

Production of experimental images according to Hanbok fype and model characteristics
- 2 types of traditional Hanbok and fashion Hanbok designs each selected for men and women (4 in total)
- Combination of Caucasian, African, and Asian models with the original Hanbok design

e —

Eye tracking program development
- Developed program based on Tobii eye tracking
device
- Record gaze activity of research subjects on
experimental images, generate data

Development of emotional evaluation questionnaire

- Bae and Lee (2024) Development of survey
questions based on 19 emotional adjectives
derived from previous research

[ —

Perform empirical experiments on participants
- Recruitment of the final 60 participants in the experiment
- Experiment was conducted by randomly dividing 20 people into groups A, B, and C

Perform eye tracking
- Observe experimental images through computer
monitor
- Processed and stored as gaze coordinates, gaze
time, and gaze section data

Perform emotional evaluation
- After viewing the experiment image, respond to
the survey questions on a 5-point Likert scale

e —

Cognitive process data analysis and conclusion derivation
- Data analysis using t-test, Anova analysis of variance, and Duncan post hoc test
- Analysis and discussion of eye tracking and emotional evaluation results based on model type differences

{Fig. 1) Research Process Flow Chart
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Traditional Hanbok
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(Table 1> Experimental Images by Hanbok Type and Race
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{Fig. 3> Data Generation Diagram

Experimental Model Region Upper Body Lower Body (Skirt
Image (Ton of Hanbok) or_Pants)

{Fig. 4> Example of Region Masks for Hanbok Image Gaze Analysis
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{Table 2> Example of Gaze Activity Data

Raw gaze Raw gaze Gaze position Gaze position Time of gaze Gaze Mask Section Outside of
data X data Y X Y in millisecond Model Upper Lower mask
0.513995 0.459093 987 496 24.5878 0 1 0 0
0.514803 0.459071 988 496 30.0952 0 1 0 0
0.533632 0.455115 1025 492 29.295 0 1 0 0
0.527820 0.455037 1013 491 31.2576 0 0 1 0
0.525177 0.454688 1008 491 30.1185 0 0 1 0
0.523237 0.454522 1005 491 30.3884 0 0 1 0
0.520057 0.454307 999 491 34.3536 0 0 1 0
0.516434 0.453902 992 490 26.2553 0 0 1 0
0.513185 0.453671 985 490 30.3007 0 1 0 0
0.510461 0.453106 980 489 29.9491 0 1 0 0
0.507890 0.452312 975 488 30.2559 0 1 0 0
0.506035 0.452391 972 489 30.4498 0 1 0 0
0.504936 0.431130 969 466 29.843 0 1 0 0
0.504476 0.348191 969 376 30.1259 0 1 0 0
0.503528 0.262203 967 283 34.46 0 1 0 0
0.502848 0.209721 965 226 26.1259 0 1 0 0
0.502668 0.179843 965 194 34.0229 1 0 0 0
0.502861 0.164926 965 178 26.3289 1 0 0 0
0.503991 0.190320 968 206 29.4952 1 0 0 0
BEoz A¥AS wEsel AgPAt A¥3  HR0 X 100 AE)E wdsl veE 4
Aol Wik Abd Ads s & AiRe A4 AE ¢ S0em AL AE FiL EUH ol #
ol A 7} A A1E Udea(fFHloh) 27914 LED 24 AT A dF £ JEF A TFig. 6).

{Fig. 5 Visualization <Fig. 6> Appearance
of Gaze Activity of Experiment Participants
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{Table 3> Hanbok Image Emotional Evaluation Word Frequency of before COVID-19

Frequency | Word Count Word
over 1000 2 T2, ou
999-500 2 IFgEE HES
499-400 1 A
399-300 3 A71A &, AAAE, st
299-200 9 WA, 5%, 2 HE, gy Egel, a8 IS v, AFgAY R, AF 2
199-100 4 P& FHF2, AHEE, FEayE
0 A e, Woldh, Aol g, ABW, £28 e 1EH /hE, FEte, AU,
! B aaa 249 ogge, 2208 o4E PEEG Sohe, A4S, 4Hd
(Bae & Lee, 2024, p. 59)
{Table 4> Hanbok Image Emotional Evaluation Word Frequency of after COVID-19
Frequency | Word Count Word
over 1000 1 z2
999-500 2 SR A= Eay=:
499-400 2 HEL, A=,
399-300 3 I i = Y
299-200 5 T AR AGHA, AQE, 5
199-100 7 NE2 L, A2, BEHS, $23% 2, AuAE, ofE U
g, AEAL 42, AE 2, dotet, AEe HES, EAR, U, o7k, F44 4,
99-1 27 AR A, 553, 28 E, 5%, 154, ol %, UEHE, AHVYE, FA T
ofsl &, A, EEtE, AL, Ay, I, A3
(Bae & Lee, 2024, p. 64)
1209 Aol gue FRe Rl o FE ojuA BAZ oloiAE FHL 4 o)
A AElete MER AN CH, dFt Awiet SAdsHA HE=H A
A= 1909 THE 419 A3ovAE ##33
o} AdgolmA SAl A MAE AR HAA 3. &gt
A2l B g o] A (Calibration) & E3 #¢3 Aol
13 + 5 )3 % o= =
H9e AN T AL YaES gug, Ay oo 28N diE A4 G s,
AN B3O A3 2 B3 txgd
O] }\]Z}'Ellﬂ E]/]Ei i}lﬂoﬂ /\E]{ﬁ —%‘Xﬂg} ;g—‘l_oﬂ =2 T':—%\__ dﬁﬂﬁ?‘a [e) H —J—EQ/\)\\_E“, Bae
- = |=R=] 1 7}
= - ) A~ S Ej ==
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) ) == o) - ol& sBlEo
gl'-?qx]‘jj X}'%fli %’@OIUP‘] {:_:‘a]'O]Eﬂ' §:]-Uj°ﬂ TEQS\)}———D%<Table 3>, COVID-19 ]‘r‘ = ]
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{Table 5> Emotional Evaluation Survey Questions
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Table 6> Gaze Proportion by Design
Ms Model Upper Lower Background Total
Traditional Women's Hanbok 40.11° 43.65 15.39 0.85 100°
Traditional Men's Hanbok 14.22 62.00 14.12 9.66 100
Fashion Women's Hanbok 14.91 40.92 40.60 3.56 100
Fashion Men's Hanbok 14.48 70.46 9.21 5.85 100
1 Mean(%), " Total(%)
(Table 7> Differences in Gaze Proportion Between Asian and Caucasian Models by Design
Design Regions ( filazg) C(a;ia; (ISH t-value
Model 43.03* 42.03 227(n.s)
Traditional Women’s Upper 42.36 42.22 194(n.s)
Hanbok Lower 13.65 15.20 -497(n.s)
Background 0.45 0.56 -.272(n.s)
Model 12.74 17.97 -1.320(n.s)
Upper 60.19 61.47 -.267(n.s)
Traditional Men's Hanbok
Lower 14.07 13.54 .180(n.s)
Background 13.00 7.01 2.171*
Model 17.98 12.67 2.043*
] . Upper 36.28 43.47 -1.356(n.s)
Fashion Women’s Hanbok
Lower 42.01 40.46 .322(n.s)
Background 3.73 3.40 168(n.s)
Model 15.62 13.72 434(n.s)
Upper 68.58 71.30 -476(n.s)
Fashion Men's Hanbok
Lower 9.72 8.61 418(n.s)
Background 6.08 6.37 -.120(n.s)
*: Mean(%)
*X.05
BR O Table 8), Aoz IeIwd o]n|x] ojm|A] 8] QIR WFHUS ALE ATHSA
of Ha] Ml ZIRd ojwzof|x o] ghEof FiHoE Wl FH2 FARd ojuxe] 7
ojgel] B} B2 Ado] HFHE AL & & o=l Bdle] g Ay FALolghe AlZHE
AATE IR ojmA o] ¢ g RdFol Zgo] T fARlele #HC R gFEe] A
His) Rl ste] Al HlFo]l e, AR &8he AF otoldell thg Fr7t Aol WY
A BEAA, FARD B AL 4% o] SAMF WIHAS A0E 4AHU o
e mdel N, Z 8 At Zv ol = 22 gARlel doiME AzHE F4e o
E ¥ g A= gAe) g B4 gelo] dY A APol S HF & Qo= @
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{Table 8> Differences in Gaze Proportion Between Asian and African Models by Design

Design Regions ( ﬁilzg) élf:(;g; t-value
Model 43.03a 35.27 1.657(n.s)
Traditional Women’s Upper 42.86 45.39 -.802(n.s)
Hanbok Lower 13.65 17.31 -1.318(n.s)
Background 0.45 1.53 -.1.734(n.s)
Model 12.74 11.96 .200(n.s)
Upper 60.19 64.31 -.844(n.s)
Traditional Men's Hanbok
Lower 14.07 14.76 -.225(n.s)
Background 13.00 8.97 1.387(n.s)
Model 17.98 14.09 1.206(n.s)
) . Upper 36.28 43.01 -1.437(n.s)
Fashion Women’s Hanbok
Lower 42.01 39.34 632(n.s)
Background 3.73 3.56 077(n.s)
Model 15.62 14.11 .368(n.s)
Upper 68.58 7151 -589(n.s)
Fashion Men's Hanbok
Lower 9.72 9.29 147(n.s)
Background 6.08 5.09 436(n.s)
298 UF AT 5 e AR ANEUt OB WPMEE BB ANBE] U
ST 2e A7 ool Auh B F
2) AP E Apo] £A A4ds HAe7t e Ao Flolu =] 9|
ANAZA glo] AFWIEE $A e wWap RS B 5 Ao diil=s A4 A
2 249 Adom BU(LF), A, st A ¢ F R ohE AAHA T AdEEs F
7be] SA ARE FHG Augtolth, v, IS 2437] A A 2uk S S
ma(L@)olA e Frez AMo] ojgawm  HMEE &UEAT TAel &YW A
270 Aste] © Aoz sopsly, saxe Ax  (Table 9 ol vekwth Awoz sy
24 A%E 7 dste] RN Sgsan, FRC VIS AFARFIe] Addsel @
Ao 2 Vet
<Table 9> Transition Frequency by Design
Design By Gaze Time Peried| oo Early Middle Late
Traditional Women's Hanbok 10.77a 272 3.92 413
Traditional Men’s Hanbok 10.78 3.18 3.85 3.75
Fashion Women's Hanbok 9.75 3.52 3.12 3.12
Fashion Men's Hanbok 7.68 217 2.53 2.98
a: Mean
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{Table 10) Differences in Transition Frequency Between Asian and Caucasian Models by Design

Desien By Gaze Time Asian Caucasian fvalue
& Period (n=20) (n=20)

Overall 9.20° 11.30 -1.725(n.s)

" . Early 2.55 2.60 -.113(n.s)
Traditional Women's Hanbok -

Middle 3.25 4.60 -2.220*

Late 3.40 4.10 -.973(n.s)

Overall 11.80 10.25 1.087(n.s)

. . Early 3.65 3.10 .831(n.s)
Traditional Men's Hanbok -

Middle 4.25 3.70 774(n.s)

Late 3.90 3.45 610(n.s)

Overall 10.05 8.65 1.582(n.s)

) , Early 3.45 3.40 112(n.s)
Fashion Women’'s Hanbok -

Middle 3.55 2.55 1.478(n.s)

Late 3.05 2.70 757(n.s)

Overall 7.05 8.80 -1.583(n.s)

) . Early 1.85 2.45 -1.280(n.s)
Fashion Men's Hanbok -

Middle 2.40 3.30 -1.263(n.s)

Late 2.80 3.05 -.359(n.s)

% Mean
*X .05

{Table 11) Differences in Transition Frequency Between Asian and African Models by Design

Desien By Gaze Time Asian African t-value
& Period (n=20) (n=20)

Overall 9.202 11.80 -2.739**

" . Early 2.55 3.00 -910(n.s)
Traditional Women's Hanbok -

Middle 3.25 3.90 -1.270(n.s)

Late 3.40 4.90 -2.502*

Overall 11.80 10.30 1.093(n.s)

" , Early 3.65 2.80 1.216(n.s)
Traditional Men's Hanbok -

Middle 4.25 3.60 .846(n.s)

Late 3.90 3.90 .000(n.s)

Overall 10.05 10.55 -.313(n.s)

. , Early 3.45 3.70 -.466(n.s)
Fashion Women’'s Hanbok -

Middle 3.55 3.25 415(n.s)

Late 3.05 3.60 -727(n.s)

Overall 7.05 7.20 -.133(n.s)

. . Early 1.85 2.20 -.805(n.s)
Fashion Men's Hanbok -

Middle 2.40 1.90 .834(n.s)

Late 2.80 3.10 -.395(n.s)

% Mean
*X .05, ** <01
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{Table 12> Differences in Emotional Evaluation by Race for Traditional Women's Hanbok

t(Table 10).
AR ojux|7}
ST Table 11).
Emotional
Evaluation Word

3l

[

3.80 3.40
1.831(n.s)

3.80%

o))
Ko

1.259(n.s)
.200(n.s)

3.60
3.75
3.65

3.90
3.90
4.05

4.05
3.70
3.60

2.022(n.s)

o|J

=

4.60 3.95
3.146(n.s)

4.20

o
™

2.95 3.15
.609(n.s)
3.10

3.15

3.30
3.15

.019(n.s)

K
R

)

2.40 3.60
Ab 5.972%*

3.15
3.10

3.40
1.634(n.s)

3.70

=

3.95

3.95

3.45

2.118(n.s)

~

ol

o

3.55 3.55
.081(n.s)

3.45




{Table 12> (Continued)

. Race Caucasian Asian African
pmotional (n=20) (n=20) (n=20) Frvalue
Evaluation Word
4.00 3.75 3.95
=R 446(n.s)
_ 3.60 3.40 3.60
ZQ23 314(n.s)
_ 4.15 4.30 4.30
Ul .156(n.s)
3.50 3.40 3.15
LR 527(n.s)
3.80 3.95 4.05
S 305(n.s)
1.70 1.10 1.90
AR =Y 4.727*
A B A
. 3.85 3.30 4.05
St 2.467(n.s)
3.65 3.15 3.40
) B3} 1.487(n.s)
41 Mean
" Duncan test result : A > B
*pX 05, **pX 01

{Table 13> Differences in Emotional Evaluation Between Asian and Caucasian Models for Traditional Women's Hanbok

Emotional Evaluation Word (nAilzg) C?;ia;;;n t-value
= 3.80% 3.80 .000(n.s)
of 1 3.90 4.05 -527(n.s)
EA=Eat R 3.90 3.70 .588(n.s)
wnE> 4.05 3.60 1.729(n.s)
3E 4.60 4.20 1.744(n.s)
A7 UE 2.95 3.30 -1.264(n.s)
* A= 3.15 3.15 .000(n.s)
ks 2.40 3.15 -2.221*
Bkl 3.70 3.10 1.949(n.s)
-3 3.95 3.45 1.674(n.s)
et R 3.55 3.45 .335(n.s)
v & 2 2l 3.75 4.00 -.893(n.s)
T8 3.40 3.60 -.653(n.s)
A s 4.30 4.15 458(n.s)
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{Table 13> (Continued)

Emotional Evaluation Word (filzg) C(a;ia;(l)a;n t-value
H] & 3.40 3.50 -.276(n.s)
et B 3.95 3.80 461(n.s)
=l Eat 1.10 1.70 -2.387*
e ls 3.30 3.85 -1.640(n.s)
Rl 3.15 3.65 -1.645(n.s)
*: Mean
*X.05
oM EA H7HE Il A, oA IR ojujxo] Ha| =A HFriE e
A Fe A w8 AE Ho® RIZIAE. gL, Fgy, mAy, AgaY
#e] v% BEggole, w2l A e BW, AEY o 44Ett F A E

{Table 14> Differences in Emotional Evaluation Between Asian and African Models for Traditional Women's Hanbok

Emotional Evaluation Word (filzg) élfr:m;g; t-value
e 3.80% 3.40 1.744(n.s)

of 38 3.90 3.60 994 (n.s)

EA= et 5 3.90 3.75 A77(n.s)
HEL 4.05 3.65 1.981(n.s)

2z 4.60 3.95 2.497*
A71AE 2.95 3.15 -591(n.s)

T A= 3.15 3.10 162(n.s)
1=, 2.40 3.60 -3.391**

Bl 3.70 3.40 913(n.s)

s 3.95 3.95 .000(n.s)

il oEat=s R 3.55 3.55 .000(n.s)
L= 3.75 3.95 -.682(n.s)
8% 3.40 3.60 =771 (n.s)

e 4.30 4.30 .000(n.s)

LIk 3.40 3.15 758(n.s)
M et 3.95 4.05 -.345(n.s)
AR 2L 1.10 1.90 -3.523**

sdd 3.30 4.05 -2.044*
3 &gk 3.15 3.40 -.844(n.s)

% Mean
#*pC 05, X .01



il
it

K
"

ofu

=
HH

3

oM el S=H T3} Fatel] T

ug a4

J

Gl

‘o

7F vlw A3

2

3%

A

K Table 14).

2 gAe AgolnAe A7 gl o

‘1

4

ol
;O.:l
41

=

1o

"3

Bl

b ol e}

of th¥

jzel
50

)

5HA]

[

9/]

o)

T
F-value
.892(n.s)
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{Table 15> Differences in Emotional Evaluation by Race for Traditional Men's Hanbok

=92 (Table 13>,
Evaluation Word

SRS
Emotional

3.95 4.20
524(n.s)

4.20

o
r

4.15 3.25
v 6.835%*

3.95
3.65

AN AE

3.35
1.293(n.s)

3.80

I
oy

<8
w

818(n.s)
.888(n.s)
.027(n.s)
1.450(n.s)

3.30
4.00
4.05
3.80

3.00
4.05
4.05
3.60

3.45
4.30
4.10
4.10
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{Table 15> (Continued)

. Race Caucasian Asian African
pmotional (n=20) (n=20) (n=20) Fovalue
Evaluation Word
4.25 3.80 3.90
=R 1.122(n.s)
. 4.00 3.35 3.20
8% 3.570*
A B B
) 4.15 4.05 3.70
e 969(n.s)
4.15 3.50 3.60
n) 2 2.105(n.s)
Aarad e 4.25 3.40 4.00 3.370*
iy pi .
¢ A B AB
1.65 1.50 1.45
Ea e et .305(n.s)
4.35 3.30 3.55
Ed g 6.157**
A B B
259 3.60 2.90 3.15 3.486*
A B AB
% Mean
" Duncan test result : A > B
*X .05, ** .01

(Table 16) Differences in Emotional Evaluation Between Asian and Caucasian Models for Traditional Men's Hanbok

Asian Caucasian

Emotional Evaluation Word (n=20) (n=20) t-value
= 3.70% 4.00 -1.301(n.s)
of 1 3.70 4.15 -1.763(n.s)

EA=Eat R 4.15 4.55 -1.436(n.s)
wnE> 4.15 4.15 .000(n.s)
B 3.95 4.20 -.789(n.s)
A7 UE 4.15 3.95 .743(n.s)
A A= 3.80 3.65 .503(n.s)
o 3.00 3.45 -1.206(n.s)
Bkl 4.05 4.30 -972(n.s)
-3 4.05 4.10 -.196(n.s)
Pt R 3.60 4.10 -1.569(n.s)
v & A 2l 3.80 4.25 -1.308(n.s)
T8 3.35 4.00 -1.898(n.s)
A s 4.05 4.15 -277(n.s)




{Table 16> (Continued)

Emotional Evaluation Word (fii;g) C(a;ia;(i)a;n t-value
H 3.50 4.15 -1.670(n.s)
AFre & 3.40 4.25 -2.243*
AR & 1.50 1.65 -521(n.s)
54 3.30 4.35 -3.376**
}E3 2.90 3.60 -2.256*
4. Mean
*X.05, **1X.01
Ao glo] B £Ao] W FQd Az Qa ANzt Wl 7 Ry 7he] HWo A& Ak
A& AR VAT AHE A EY B S, HEEY] A AR %7
dHPE Zols F ° AAE LHE7] A% & Bt As 449 5 Aler(Table 16), %<

{Table 17> Differences in Emotional Evaluation Between Asian and African Models for Traditional Men’s Hanbok

Emotional Evaluation Word (filzg) élfr:m;g; t-value
=2 3.70° 3.85 -.642(n.s)
of 1 3.70 3.60 .390(n.s)
A= Eal= Roa 4.15 4.25 -.354(n.s)
wHE> 4.15 4.15 .000(n.s)
AE 3.95 4.20 -919(n.s)
A7) A= 4,15 3.25 3.715**
A A= 3.80 3.35 1.608(n.s)
s 3.00 3.30 -.880(n.s)
Bkl 4.05 4.00 .195(n.s)
S8 4.05 4.05 .000(n.s)
=t R 3.60 3.80 -.616(n.s)
] 2 ] Q1 3.80 3.90 -.312(n.s)
Al 3.35 3.20 432(n.s)
A Sl 4.05 3.70 1.015(n.s)
H] 2% 3.50 3.60 -.288(n.s)
Agae & 340 4.00 -1.674(ns)
AR & 1.50 1.45 191(n.s)
£l 3.30 3.95 -.695(n.s)
3 =gk 2.90 3.15 -1.080(n.s)
*: Mean
X 01
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{Table 18) Differences in Emotional Evaluation by Race for Fashion Women’'s Hanbok

tKTable 17).
Emotional
Evaluation Word

_]

A
[¢]

3.15 3.35
264(n.s)

3.35%

o

403(n.s)
047(n.s)

3.35
3.10

3.10

3.00

3.40
3.10

3.20 3.50
985(n.s)

3.65

o|J
K
=

2.55 2.55
1.108(n.s)

2.95

o
E

3.10 3.30
152(n.s)

3.20

3.05 3.60
1.853(n.s)

2.90

K
%

<8
w

4.10 3.95 4.60 3178*

ABP

3.85

019(n.s)

3.90

3.90

=

3.60

3.15

3.35

1.210(n.s)

!

o

726(n.s)
107(n.s)

3.50
3.95
2.90

3.10
3.90
2.85

3.20
3.80
2.80

051(n.s)

!

Nfo

3.05 2.95
.055(n.s)

3.05

!

™
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{Table 18> (Continued)
. Race Caucasian Asian African
pmotional (n=20) (n=20) (n=20) Fovalue
Evaluation Word
2.90 2.80 3.20
u) 794(n.s)
3.55 3.20 3.40
A e 664(n.s)
2.10 2.45 1.95
el et o 1.077(n.s)
) 3.95 4.25 4.35
-kl 1.046(n.s)
o 3.05 2.90 3.30
) 23] .764(n.s)
21 Mean
": Duncan test result : A > B
*X.05

{Table 19> Differences in Emotional Evaluation Between Asian and Caucasian Models for Fashion Women's Hanbok

Emotional Evaluation Word (filezlg) C(arlllia;:)a)m t-value
=2 3.15% 3.35 -.640(n.s)
of ¥ 3.10 3.40 -.839(n.s)

EA=Eat B 3.00 3.10 -.261(n.s)
wHE> 3.20 3.65 -1.467(n.s)
AE 2.55 2.95 -1.267(n.s)
A7 A= 3.10 3.20 -.273(n.s)
A A= 3.05 2.90 419(n.s)
Rl 3.95 4.10 -511(n.s)
Bkl 3.90 3.85 .162(n.s)
-7 3.15 3.35 -.608(n.s)
= aEal= R 3.10 3.20 -.291(n.s)
] = ] Q1 3.90 3.80 .304(n.s)
Al 2.85 2.80 .163(n.s)
U 3.05 3.05 .000(n.s)
H] 2.80 2.90 -.312(n.s)
A me 3.20 3.95 -1.135(n.s)
AR & 2.45 2.10 .998(n.s)
£l 4.25 3.95 .965(n.s)
3 =gk 2.90 3.05 -.458(n.s)
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{Table 20> Differences in Emotional Evaluation Between Asian and African Models for Fashion Women's Hanbok

. . Asian African
Emotional Evaluation Word (n=20) (n=20) t-value
=& 3.15% 3.35 -.623(n.s)
of 1 3.10 3.35 -732(n.s)
EA=Eat R 3.00 3.10 -.266(n.s)
HE> 3.20 3.50 -.842(n.s)
AE 2.55 2.55 .000(n.s)
171 A= 3.10 3.30 -512(n.s)
HA A= 3.05 3.60 -1.364(n.s)
= 3.95 4.60 -2.323*
ikl 3.90 3.90 .000(n.s)
-7 3.15 3.60 -1.567(n.s)
=t R 3.10 3.50 -1.116(n.s)
= Q1 3.90 3.95 -.153(n.s)
Al 2.85 2.90 -.157(n.s)
A, Sl 3.05 2.95 .282(n.s)
BlEs 2.30 3.20 -1.227(n.s)
A me 3.20 3.40 -.650(n.s)
AR~ & 245 1.95 1.506(n.s)
£l 4.25 4.35 -.380(n.s)
3 =gk 2.90 3.30 -1.233(n.s)
41 Mean
*X.05
(Table 21> Differences in Emotional Evaluation by Race for Fashion Men's Hanbok
G| fom i Fvate
Evaluation Word
e 07 550 50 1.169(n.s)
o 1 210 285 540 3.004(n.s)
TFE e h 20 20 066(n.s)
A >0 50 10 2.474(n.s)
T 3.40 3.65 3.30 454(ns)
A71dE 200 200 500 1.152(n.s)




AMFA g gH7HE B ghgolnA] Q1A Agk A
{Table 21> (Continued)
. Race Caucasian Asian African
pmotional (n=20) (n=20) (n=20) Fovalue
Evaluation Word
= 2.80 2.60 2.95
#HH A= 596(n.s)
B 3.15 3.10 3.20
therat .042(n.s)
4.05 4.10 4.25
3z 227(n.s)
) 3.70 3.80 4.05
s 766(n.s)
3.25 3.35 3.30
T .050(n.s)
3.30 3.25 3.90
o 2 H 21 2.340(n.s)
B 3.45 3.60 3.10
93 1.079(n.s)
. 3.90 395 3.25
ToE 2.695(n.s)
4.15 3.95 3.75
H & .890(n.s)
3.50 3.60 3.60
A 2w & .055(n.s)
1.75 1.35 1.55
A e 1.224(n.s)
B 3.50 3.40 3.25
St 275(n.s)
_ 2.70 2.45 2.50
5 B3} .398(n.s)

{Table 22> Differences in Emotional Evaluation Between Asian and Caucasian Models for

Fashion Men’s Hanbok

. . Asian Caucasian
Emotional Evaluation Word (n=20) (n=20) t-value
= 3.30° 3.65 -1.498(n.s)
of 1 2.85 2.70 511(n.s)
e 4.20 4.15 .200(n.s)
wnE> 3.50 3.70 -.698(n.s)
3E 3.65 3.40 .655(n.s)
A7 A= 2.60 3.00 -1.192(n.s)
A A= 2.60 2.80 -563(n.s)
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{Table 22> (Continued)

Asian

Caucasian

Emotional Evaluation Word (n=20) (n=20) t-value
o 3.10 3.15 -.146(n.s)
Bl 410 4.05 153(n.s)
A ls 3.80 3.70 .348(n.s)
Pt R 3.35 3.25 .300(n.s)
v & A 2l 3.25 3.30 -.138(n.s)
8% 3.60 3.45 423(n.s)
A Sl 3.95 3.90 153(n.s)
H] & 3.95 4.15 -.674(n.s)
A et 3.60 3.50 .266(n.s)
Rap et o 1.35 1.75 -1.582(n.s)
53 3.40 3.50 -.266(n.s)
ks 2.45 2.70 -.822(n.s)
{Table 23> Differences in Emotional Evaluation Between Asian and African Models for Fashion Men’s Hanbok
Emotional Evaluation Word (filzg) éf:;%r; t-value
=2 3.30° 3.95 -1.060(n.s)
of 1 2.85 3.40 -1.803(n.s)
A= Eal= Roa 4.20 4.25 -.181(n.s)
AF> 3.50 410 -2.349*
AE 3.65 3.30 977(n.s)
A7 A= 2.60 3.00 -1.506(n.s)
A A= 2.60 2.95 -1.295(n.s)
s 3.10 3.20 -.273(n.s)
Bkl 4.10 4.25 -521(n.s)
S8 3.80 4.05 -.953(n.s)
= aEal= R 3.35 3.30 170(n.s)
o) & A Ql 3.25 3.90 -2.125*
il 3.60 3.10 1.370(n.s)
A Sl 3.95 3.25 1.955(n.s)
H] 2 3.95 3.75 611(n.s)
P ey 3.60 3.60 .000(n.s)
AR~ & 1.35 1.55 -.883(n.s)
£l 3.40 3.25 448(n.s)
3 =gk 2.45 2.50 -178(n.s)
1 Mean
*X.05
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