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ABSTRACT

The COVID-19 pandemic in 2020, mandated social distancing measures that were held in place for near-
ly two years. Students with limited opportunities for social interaction had challenges establishing social
relationships. Students who complained of difficulty in adapting failed to form a sense of mntimacy and be-
longing with others, resulting in problems including maladjustment to academic life, dissatisfaction, and with-
drawal from school. Students with a strong sense of belonging exhibited high satisfaction, actively participated
i department life, and enhanced their learning motivation, indicating a direct correlation between sense of
belonging and academic satisfaction. Universities, therefore, are continuing their efforts to improve students’
sense of belonging. Among these efforts, uniforms serve as visual media and are often utilized. however,
there 1s no sigmficant difference from other groups owing to simplistic designs, such as the nsertion uni-
versity logos, and research on this topic i1s notably insufficient. Therefore, this study aims to determine the
impact of uniform design using 2D Uttu CAD and 3D Z-weave on the sense of belonging to the university
via(focus group interviews).
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(Table 1) Satisfaction With Existing Ul Product Components

duct T Short-sl d
SR e or sgeve ‘Windbreaker Varsity Jacket Long Padded Coat
Components T-shirt

Aesthetics v
Functionality 4
Symbolism v
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{Table 2> Setting The Design Direction
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Aesthetics

- There should be harmony between color and design.
- Differences should be made in materials that are often used in uniforms.

Function ality according to the material.

- A design focused on cold weather and a design that can be worn during the change of
seasons so that it can be worn all year round, the two should be made practically

- Considering that it is a department with many practical subjects, there are no restrictions
on movement in materials and patterns you should pay attention.

- There must be a logo or symbol that reveals the identity and image of the department.

Symbolism - There should be a color that shows unity and belonging without distinguishing grades by

numbers.

Source: Park(2014)
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{Fig. 1> Setting the Design Direction
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(Table 3> Z-weave Program Implementation
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Classification Gender Age School year Classification Gender Age School year
Student 1 W 22 3 Student 6 W 21 2
Student 2 W 20 1 Student 7 W 23 4
Student 3 M 20 1 Student 8 W 21 2
Student 4 M 25 4 Student 9 M 26 4
Student 5 W 23 3 Student 10 W 23 4

(Table 5> Composition Of Survey Paper

Question composition

Question content

a sense of belonging to a
department

- The need for a sense of belonging in the school life
- Experience of feeling a sense of belonging during one's department life
- I need to improve my sense of belonging to the department what can be done

Design Satisfaction

- Whether to improve the sense of belonging after wearing Ul products and reason
- Conventional Ul product department identity fit
- Satisfaction Considering UI Product Components and reason

Fashion 3D Simulation

Program Z-wave

- Fashion 3D Simulation Program Satisfaction and Utilization Similarity between a
virtual sample and a physical work
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{Table 6> FGI Analysis Results
Category Subcategory Content
All current students wear Ul products and feel a sense of belonging
a sense of . .
belongine to a Awareness of when participating in a department event
gmng belonging Regrettable that there is a lack of unity in team projects due to
department o L. .
individualistic tendencies
UI Product Showing the individuality of the department with unique colors
. . Thick bar city jacket with the right seasonal feel and satisfaction
Satisfaction . . .
with functionality
Design Design Improve Thick and the overall size is big, so it's a shame for the fit
Satisfaction ments Difficult to manage due to risk of discoloration in white sleeves
. Satisfaction with symbolism because the identity of the department is
a sense of academic
solidarit well reflected
v Clearly recognized that the department is the same in the suburbs
i i ’ isfi ith bili
Fashion 3D Satisfaction after Saje tlme anq money to‘degllgn, so you're satlslled with usa ‘11ty
. . . Satisfaction with the availability of programs without space-time
Simulation using the program .
Program Fashion 3D simulation constraints
o, , Satisfaction with the similarity between virtual samples and physical
Z-wave program ‘z-wave
Ul products
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Design Feedback

Before the
design change

After changing
the design

Purple is a unique color, so it will be difficult to suit
each individual's taste, so I think it would be good to

use blue, a universal color. Also, I think expressing the

color with a little unique fabric rather than a basic
fabric can be a way to solidify the identity of each
department.-Student 2

The logo is long horizontally, so it seems difficult to see
the whole thing because the logo folds when actually
wearing it. It seems necessary to develop a design that
applies the movement of the human body. In addition,
if a phrase that directly reveals the department is added
under the logo, the margin will be reduced and the
clarity will be increased. In that sense, I think it would

be good to use logos and phrases that are not
horizontally long while showing the identity of the
fashion design department well. - Student 5

I think the logo is small overall, so I hope it will be

bigger. Unlike before, the logo is long vertically, so even

if it grows in size, I don't think it will cover my

movement. Also, when I see the logo, I hope that the

students of other departments can infer what kind of
department this department is. In that sense, I think
this logo is suitable. - Student 4
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Back

Final Design Decision
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