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ABSTRACT

This study nvestigates the social meaning of uniforms in Korean professional baseball fandom using brand
community theory. Qualitative data were collected through focus group interviews with fans of two Korean Baseball
Organization (KBO) teams, the Samsung Lions and the LG Twins. The analysis examined how uniforms are
experienced and used in everyday fan practices. The findings show that uniforms function not merely as merchandise
but as symbolic resources through which fans recognize one another, express affiliation, and maintain relationships.
Wearing and customizing uniforms strengthened a sense of belonging during shared cheering experiences, while
specific items such as marked or rare uniforms signaled fan commitment and personal history within the community.
Fan activity was also not limited to the stadium; participants extended their fandom into online spaces by sharing game
experiences and displaying uniforms and collectibles through social media interactions. In this process, consumption
operated as both self-expression and a medium of social connection. The study contributes to sports fandom research
by demonstrating that brand community elements —consciousness of kind, rituals and traditions, and moral
responsibility —are enacted through symbolic practices centered on uniforms. It suggests that fandom is sustained not
only by spectating but also by ongoing interaction mediated by symbolic artifacts. These findings provide implications
for understanding how fan communities are maintained through shared practices and mediated interaction in

contemporary sports culture.
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{Table 1> Information of Participants

Partici- | Favorite | Fan career Stadium . , .. Community
Uniform ownership | Fan activity type ..
pant team (years) attendance activity
Regular . .
A Samsung 5+ (multiple games | Multiple uniforms Player-centered Online C gmmunlty
lions fan participation
per season)
S
B ag; i\;ng 3+ Occasional 1-2 uniforms Casual participation SNS sharing
C Sahr[; :;ng 4+ Regular Multiple uniforms | Goals collecting fan| Online interaction
D LG twins 10+ Frequent Multiple uniforms Family -tradition Offline & .Or,lhne
fan fan activities
F it
E LG twins 10+ Frequent Multiple uniforms Core supporter ag communl Y
interaction
LG twins 5+ Regular Multiple uniforms | social viewing fan SNS sharing
G LG twins 5+ Regular Multiple uniforms Play-identification Onll@e .
fan communication
oAs e HEd F3EA ¥ WHE T AS o] WE 7+ FAE v|uste] Hy FAE =&}
22 Zo A FAFE ZEA A APolgts Ho = FA| B4 (thematic analysis) S F3)3tith 24
A, ezt 7k dists Bl o 34 AESs B Aol A& A4 ¥ A (constant comparison) & 3]
#g ¢ dT FGI/F Age ez gsiitt 3t A5 7 FFHH AolE Il &
(Krueger & Casey, 2000). JIEHH= 22kl 34 Z4 gAo] o] Aedt XA wEH o
3]°] ZHF ZoomS °]&3te HPHACH, IF 2 gk olge A4S T3 WY Fo, F
HZ 134 oF 60~90% EF<F AAFHAL BE 9 A oA, A A B-E F8 FAE AA
Hie Foze 595 9o F3=EUY, o)F = Aoz EEsth & dAFolrMe JEF HFA
AS50E HArlste] £4 2AEE E83i3ith QUH M2 FAZ O ol EEHA ¥ AE E3)
e wrEstE AEAE vEeE FgEdon, (data saturation) “Feiell =35 Eelstith
A BE AW, A7) BY AW KUE P L A 2] AERel AN FUE 2 9w, A 2
£ 77, 9 2o Ao, Lokl ARUE BE 5 43 A4 TEA 257 £o 454Es A
S ZHoE EE0 oTIAES PASGL A B L Yol oF AHFINE wEioE 3
¥ F32 Muniz & O'Guinn(2001)°] A|A8F B A=A wetA B At AAAFAA A=
T AFUES A FF 94, 94 A5 & 23 71 FEATY Adasich
g7 AAg Faste] AAS A7 E
2o 58S 23 Foid 7 AAxH e 4B VI A7z}
Z}-g-o] o] FoIAEE FHAghe] /h YRt £
FHE A5 A 3 gEAHoR gjow F4 1. SSH olAl A5 dY: FUES
< 38kt BA AE Y (open coding) S £3H E5t AT oAl 25 g
Wstel A ou] @9lE FE3H, AR WS ' BA Ad S mzokr WUSlH Hu
N ArE I, <t xEO = Y
o] Wslel: %39 (axial coding) S AASHAT = T

- 130 —



Fop WY BT ARUES}

iz

=

i

o
il

N~ ™ o o) op my
oo ™ o
oo 5 o AN - A S S P
T % Uy o N N Mo & % W T o mmw o % <P 53 T W
BT W o v e T ® Baw ¥ 22 = 2 T
TR do o o B K Mo CRSL Sk il W T4
i el N 5z op Te Mo TR S muy T o =
;ﬂ oap T g o ol o X e A EL%@ 3 oy W X0 T
wﬂ mmo TR o oy n op o ) Rt BTy T QMnﬂL _ ~ X
~ < :._o s En _ni ,H._ 50 ﬂor . _ o o 2 ° ™ To B!
In Jo| M_M ro = o iy Mﬁ ,Um TR o K ny o) 5 9 o oo m ol WA E W = cﬁﬁ i
0 o IR N o o BK oy N — T
2 %0 do gy o X d e P oy T % TN Nel g VTR T I R &3
~ W ~ ! i ° wp T, B ol R T Wy T P T
~° NI :.I [N — L ~/L PR T O_E 1 NN J] —~ ﬂuﬂ T s
ol - W X wm SN 9 n| ®wo »o i) ﬂﬁ;y - Ho AN A= B BT @
Mo ol o <X o) o w ™ - o W S o P T o ) 0 - era\/ ~ o > Rwo
T x o w o ¥ ~n RE ooy WX o:%ﬁeg%%m o i __oﬂmU\EﬂM i) ﬂm Eﬂﬂ‘
oE T oo T NNy o W 3 o N ms_ﬂu]wro” OF = S ] g — MU ﬂﬂ:f
a5 M F oPer =% NI o g B B4 G
cnf o PO 4 T oo I g NI b R I (L &
5 2 e R TR i S U Pea=ET WP D
g 2 9 T wm e ___J*M o= = N o= o Mwﬂmeﬂfﬁaﬁ WM oy ﬂUrﬂ T EEME
oR LU jzel val = Lo~ o = N 1_,/|‘:17r o
J O oF N < R MR o o~ N — N o
R ™o B D oyl g B g 2 TS yPr B oY N B rar
o L_oﬂm%m@w \z;_zuh,mmﬂ@_d}@mu S H_wmﬁ S
A R N e CIC) A
w o
H
o W oy ol T
— M o) o] mR -~ -
ol WX OB KK it wmo T Jo| —_
0 e = i o N < % ol o% K W X0 M M i oK R e i "
i & sy P = — N
N o BTN E T T aer . BE W s
o o B F B ow W T g mo o T O ) E Uy
CIC A oo X2 T oo Pxo EO®ow % T 5
%) o T fo) 0 T = 0 — Eu o NI o \)iu qﬂ_OI = B it T
sEigdds TEEREe iuw, 237 3z T T LR R
M ~ il 4 Mo Tor -y A Jo Mo o 1 oE b o W %wq < W 11 - N go " - o
o o o . X F & .0 . TD48®mY 1 A < T
) < K = Lo P o B% Ed ="y X oA X ol B
— oW RS LI <0 Y o iy NI g _— 235 o ) W
0 o N o ‘_|~‘0| il o) _!lm _ ‘Iﬁ ‘gl EE 7o = o HUG' T o) w ol o & o _!lm ,W _ En_
e = ) R Wﬂ T o ol TR v oF o ~ ok o= <fu o 14 o8 oy T iummﬂ‘_q B K0 ”
My = oW K] ﬁo T < CC ofo w T wﬂu < &L_Mﬂﬂﬁo o T v m I mw wom
SRRl T maweifTTEAS T Lo SN T 5 o<
oo Zo o)y N B mo o S R oW mmﬁﬂr?%@ Ro Wy TR Mﬁ)ma o]
—~ B o T ™ | L B3 c3 T Mo = = no I ,._I,C ofﬂ_ﬁlﬂ S T E%/F.wﬂvﬂ o
P EWH T om P 2 e - 4 Lrom T -
HoE Ko W) W 2 %o o |y % ol ﬂootiﬂewﬂvz B w2 ol BT pE ~
RIS I UG Y T oK ~ Mo = — o em R ToOHR 2o O moie ol
> 2 =D & X o= w # lﬂn ~ TR o E R 2 X ol Hp o X s
o SO g ERIR ST TR @y W STET I T
| ~ o~ Sy X o < o ofw — SOE D He fo — oF o o =
M <O c e 2 = " ol X ~ ° iy ) o — N oF n
< wE W A . o wR mp oo m e o
o T e o i
TE RN KON ° T ™ N
-
=

- 131 -

RN
o

A}
2}

ALS) A w7 A =

L

T

3}

[¢)

)

5> ©

=

[e]

A g4 7t

&



Rl 557645 19%

7] elok1E AL BA F47(C)

Mo
L]t

7t "3 BojEth

olJ

AL LA Hol Fol A7 K

24 A2

ol ZA4H f)9t

e .

KI
i

HI
_

oIl

oot

2 g eyt izt

ro

of
oot
ﬁo
R

W

1o
]

Mo

ol
o

7

i[H]

2~
N

HlE

4
D

2z g

ol

o

e HEsth

AEe gt 4

KO

X
il

o

——
o

)
.
o
B
22!

el
B

1) SNS F¢h 22k

7 AR v}

3

o o83 W

i
—_—

n
H

To
ol
pim

o

1o
EIE

o2 Jegen,

&I

<N
p

o)
Xfo
T
%
=

ZHlete w IAA G, AR Y3 SNS A4

=l

.

K3
jop-
ﬁo

olJ
i)

——
o
<r

0

—

O

7

Ko
o

B

7} ohy

- 132 -

o7k A

=
=

Sz U 1S Holx SNSel

3} QZE ook AT (A)
ew A5 ¥ A 1

il

<

=

o
9 =

(5



1=

g HAE ARFYE 9}

Zopr Al

iz

¥

~

of E9 72717

o
™

S fUFeY dgelel

“=Z
=

ﬁo

 JERCE

i

!
ol

_/—

i)

o|J
pjy

rel

olvel HaolE P AT (F)

HH

L

O o

i
G
o
o

pj
=

[B)

&y

)

9
gl

o
©

o ohel £4Y =rie

98
3t Aol3

[

“T)zpelo] ofmm
A JrIE 3} (G)

dol Ajele] 4

=

=

<

K

of
ojn

k!
do

wir
ol

X
Hn

o

o]
®

W

o]
~

il
=

A5e FUF

I A A ANRE A&

3

T
]

dAA Ggol ozt IPYER

S8 Adow ey,
1ol

°
yal

L

fu

o o

1=2]
1=

3

=
o

2okt Ay F3F U uE
A4 2@

REE-E

shaeh

E]-/ﬂ )
AA Ao 2 Jehsit

h=

o

of

Hn

o f

2 OlAe

3]

SRR

]|
iy
|
o

Bl
22|

B

o 3e ol

ks

Ap2lel "ell oy

1 73717l A

AAT.

2 343 0 45oe Yeg

™
<

o/

o]
e

=0

1

Ao 2 yeh

B

—_
o

wmo

™

Tor
R
To
ol
N

B!

o|J

oshi=
she 7o
R

T A (E)

“z

- 133 —



=3
e

Mkt 25764 1

ﬁo

=g

Muniz & O'Guinn(2001) 9]

ohe

4

A
=

=
w

)

——
o

ol

=4}
=

7}

o

z]

L

=

=

T ARoldlM M=

N

)

H
fuze)

X

o}
sl
ﬁo

)

.

ojw
i
Iy
&
O
il
ol
pjm

o

«

OL

ol

X
B
o

o
o
olo

!

=)

o
mj
T
e
K

o

Mo
ol

ol

o
olo

ol

K=

ol

22
wm

[e]

-

SEE

L

.

mj

A2 gt ol

&

ojw

B

bie 8191 fuEel

s

o
ﬁo

=
olJ

of
g

ﬂ”

veel

—

0

~

o
%o

E

olef &1, o

oj

"

TH AE

5

o ohuig

}

AE A e vkl T

L

.

3

g4s

A=

oA fruEol

!
=

ROk

% =

1
R

o
)

2

L

.

3}

S

3y

ol

ojy

T

?j’

ol&

J5 o] 2th(Sung, 2021).

A
o

[¢}

o

J

X
il

Hog

.

]_

A%

CREERE

]

o] 7144

s gtok. 1eu

o
h=3

=

e
25 E

B

3}3}(Serazio, 2012)7F =l

I

ol

T

LZe| ool

oF
=

T

__Oo

P

A

HFUE|

U|

==

Be

a

- 134 -

g4t

ole #A

Fdom,



Fop WY BT ARUES}

iz

=

i

o
il

oyl
ol

X

o)
i

Fdch MZAIt

9

%)

ﬁo

B

vzl

¢

L2 VEYT A FolM Ay AARNE ¢

3 SNS¢ ARFYE

ok
%

o fUES Bed $9 £} oh

B3

el

I

~
o

YESD oA fA=H

2 AF
o wifz AHE-H

==
=

4w

i

o]
o

hyA
ar

4.
A7)

EJ=
194

2
X

2} SNS &,
Zamleh Agthe

N

ol
on
2ol

X

,_n”

"

i
I

i
Iy

1
K

ol
Jo

A
e
=t

s
=

x|
B

o
il

ok

o
o
o

ojw

T

TR
ol

Mo

i

o]
o

ol

B o] F=H(Choi, 2024).

o o
T =

]

[e)

L
fu

2R7F gAY YES S SA4¢lA

3}

—_
o

of
.

gy

~

o ohje} W 7+ A%

\

<0

="
7w
ol
4
o

i

YAz Az el

Hn

o

ol
Dl
B

)

=4

o7

ghE fFUF Aot A

=
=

AT,

‘w‘O
oh

™
ol

=

oot
ﬁo

frel

o
o

nFE
of
Mo

OL

o

ol

ol

"

A
—

=

=l

TR
ol

2

HojeEn, AxHoz MZA

!
=0

=

9|

—_

Nfo

ol

B

o
!
=

—_
fie)

i

o]
o

04 =,

9|

ofu

References
Liquid fandom: Neo-tribes and fandom

80 - 92. https://doi.org/10.1080/14660970.201

(2013).
in the context of liquid modernity. Soccer & Society.

14(1),

Best, S.

olw]

NER

2.753534
Chan-Olmsted, S. & Xiao, M.

<0

A

—_—
o
jze]

0

it

o
!

—
o

<

. o

it

—

ujy
=

Smart sports

(2019).

Factors influencing sport consumption on

fans:

k3
il
ot
o
o
olo

o
o

B
o
o

NI

]_

A= 2

A

I
<O

- 135 —



Rl 557645 19%

smartphones. Sport Marketing Quarterly, 28(4), 181
- 194. https://doi.org/10.32731/smq.284.122019.01

Choi, S. J. (2024, September). Why Did Those Young
Women Fall in Love with Baseball? [ .Z 7/A/iLtE
=2 9 o] mFrt]. HanKyeongBusiness, (1502-
1503), 52-53.

Fuschillo, G. (2018). Fans, fandoms, or fanaticism?
Journal of Consumer Culture, 20(3), 347 - 365.
https://doi.org/10.1177/1469540518773822

Goldman, M., Brown, B. & Schwarz, E. C. (2022).
Collaborative consumption sport hosting: value and
consumption constraints. /nternational Journal of
Sports Marketing and Sponsorship, 231), 1-17.
https://doi.org/10.1108/1JSMS-10-2020-0183

Guschwan, M. (2012). Fandom, brandom and the limits
of participatory culture. Journal of Consumer
Culture, 121), 19 - 40. https://doi.org/10.1177/1469
540512438154

Han N. G. (2025. May 18) 2025 K-Baseball, 4 million
spectators in 230 games - New KBO league record
(2025 Z 2o} 230% 7] ) 4008F #5, KBO 2/
7 RI7]E]  Yonhapnews. https://www.yna.cokr/
view/AKR20250505031551007

Hughson, J. (1999). A tale of two tribes: Expressive
fandom in Australian soccer's A-League. Culture,
Sport, Society, 2X3), 10 - 30. https://doi.org/10.1080/
14610989908721845

Kim, J-H., & Lee M.-H. (2022). Research on par-
ticipation awareness and leisure culture through
women's baseball club. 7he Korea Journal of
Sports Science, 31(1), 87-107. https://doi.org/10.
35159/kjss.2022.2.31.1.87

Krueger, R. A. & Casey, M. A. (2000). Focus groups-:
A practical guide for applied research. SAGE.

Muniz, A. M., & OGuinn, T. C. (2001). Brand
community. Journal of Consumer Research, 27(4),
412 - 432. https://doi.org/10.1086/319618

Nam, S. (2023). How to read sports fandom sociologi-
cally: Reviewing critical concepts and setting the
research agenda. Korean Society for the Sociology
of Sport, 36(1), 115 - 133. https://doi.org/10.22173/
ksss.2023.36.1.7

Ryu. S. K. (2024, October 21). A Championship GM on
the Business of Pro Sports (7) 2030 Women
Power' Fuels the 10Million Fan Era, Says “KIA
Kim Do-young Special Uniform Tops ¥10 Billion
in Sales” [#5 ©3fo] Zols ZEXEZ9 A4
(7) 2030 $7 39 10007F #5 Algl o]Zch
KIA HEY 2748 SyF g8 100941
Monthly JoongAng, 214-219. https://www.m-joong
ang.com/news/article View.html?idxno = 340362

Serazio, M. (2012). The elementary forms of sports
fandom. Communication & Sport, 1(4), 303 - 325.
https://doi.org/10.1177/2167479512462017

Sung, H. (2021). Effects of multicultural team compo-

sition on professional sports team outcome [Unpu-
blished Dissertation], Seoul National University.

Woods, J., & Ludvigsen, J. (2021). The changing faces
of fandom? Exploring emerging ‘online’ and ‘offline’
fandom spaces in the English Premier League.
Sport in Society, 25(11), 2234 -2249. https://
doi.org/10.1080/17430437.2021.1904902

Yang, C., & Cole, C. L. (2020). Smart stadium as a
laboratory of innovation: Technology, sport, and
datafied normalization of the fans. Communication
& Sport, 1002), 374 - 389. https://doi.org/10.1177/
2167479520943579

- 136 —


https://doi.org/10.1177/1469540
https://doi.org/10.1177/1469540
https://www.yna
https://doi.org/10
https://doi.org/10.35159/
https://doi.org/10.35159/
https://doi.org/10.22173/
https://www.m-joongang
https://www.m-joongang
https://doi.org/10.1177/

	한국 프로야구 팬덤의 브랜드 커뮤니티와 상징적 소비 - 유니폼 실천을 중심으로 -
	ABSTRACT
	Ⅰ. 서론
	Ⅱ. 이론적 배경
	Ⅲ. 연구방법
	Ⅵ. 연구결과
	Ⅴ. 논의
	Ⅵ. 결론
	References


