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ABSTRACT

Amid the local extinction crisis and the growing popularity of local-focused lifestyles, the “Local Hip” trend has
emerged as a notable cultural movement centered on consuming regional uniqueness. This study examines how local
fashion goods showcase regional identity and function as tools for local branding.

A qualitative case study analyzed four local brands in the Gyeongsang region — Balansa (Busan), EPLC (Daegu),
Moasanar (Changwon/Masan), and 7ongyeong Agacci Club (Tongyeong) — drawing on digital archives, including official
websites, social media content, product images, collaborations, and consumer reactions. Using Kapferer’s brand
identity prism as the analytical framework, this study explores how locality is conveyed through fashion goods and
shaped by brand communication and consumer interaction.

The findings identify four types of locality expression: First, Balansa represents the subculture expansion type,
extending local identity through music, vintage, and street-based subcultural networks. Second, ZPLC'is categorized as
the street network type, expanding regional identity through street culture, fandom, and collaborative networks. Third,
Masanai exemplifies the vernacular graphic type, translating dialects, regional narratives, and local memories into visual
motifs. Fourth, 7Tongyveong Agaccr Club is identified as the kitsch narrative type, reinterpreting local specialties and
maritime culture through playful storytelling,

Across these cases, shared design strategies include using typography for place names and dialects, graphically
transforming regional symbols, and adopting subcultural visual language. These methods contribute to regional identity
formation through marking, signification, networking, and subjectification. This study argues that local fashion goods

are more than souvenirs; they act as wearable cultural symbols that construct and circulate regional identity, reinforce
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local attachment, and expand cultural networks.
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Analysis Data
Products, Images
SNS, Product descriptions
SNS, Media Interviews
SNS, Articles
Official content
Comments, Reviews

Analysis Criteria
- 992 —

Logo, Color, Graphics, Place names

Tone of Voice, Humor, Brand Tone
Lifestyle, History, Industry, Regional Dialect
Collaborations, Community, Events
Consumer Image Projected by the Brand

Consumers’ Self-Perception

Prism -Element
Physique
Personality
Culture
Relationship
Reflection
Self-image

{Table 1> Analysis Criteria and Data Sources of the Brand Identity Prism
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{Table 2> Local Brands Selected for Analysis

Local Brand Region Year Founded Characteristics
A select shop and music label that expands subcultural scenes
Balansa Busan 2008 through music, vintage, and street collaborations. Now recognized
as a representative subculture brand in Korea.
EPLC Daegu 2015 A brgnd that has steadily built a balance between region-based
identity and street culture networks.
Masan Utilizes local language and city-specific symbols, translating them
Masanai (Changwon) 2022 into designs with playful elements for caps and T-shirts. Produces
& T-shirts through direct silk-printing.
Reinterprets Tongyeong's seafood culture, island lifestyle, and
Tongyeong Toneveon 9024 everyday life in a kitsch manner. Effectively delivers storytelling
Agacci Club gyeong and products through short-form videos (Reels), generating viral
engagement.
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{Fig. 2> shinknownsuke
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X balansa tee 3
(Balansa, n.d.-c)

SOUND SHOP

hatansal

argyé

{Fig. 5) Instagram Post on Balansa
(Instagram user1, 2025)

{Fig. 3> NEW ERA / CAMPER BALANSA

SOUND ENGINEER
(Balansa, n.d.-b)

Triangle Bra Navy
(Balansa, n.d.-a)
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{Fig. 6> Blog reviews of Balansa
(Naver Blog userl, 2025)
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ZA7F BRAE GARIGAN F23 4TE 3L 3I9 AEE F7I2 Ml MEZE EEe HAFI 9l
tKFig. 3). sWelx= e} °vlE, PGA TOUR thoo] gl A8 wjYo] HA " HAso
g BA=ERe) YA FUATKFig. 4 A NEE 88 Bol¥o] F71x"g 7t
54 BHIE ofo|dEE ZF9 # (Fig. 5). °l& &B|A7F dAre] MEAA 24

Al (Relationship) "¢t *&3H Culture)” 2H o] F414 (Culture) + ¥4 UIES A (Relationship) & 14
L8 AFde TEE B F Uth e A2 i, o]& AME B EWEE MEshe Aol
olgte A9 7Nt fASHAE HEZA HE ojWAE AASYL Yes HoAETh I FTe

{Fig. 4> FILA x Balansa
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<{Fig. 15> Masanai Camp Cap review
(Naver Smart Store user, 2026)
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{Fig. 12> Masan Sign
Language Camp Cap
(Masanai, n.d.-e)
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{Fig. 13> Masanai Merchi T-Shirt
(Masanai, n.d.-g)

{Fig. 16> Post on Masanai in-person events
(Instagram user2, 2024)
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{Fig. 14> Masanai Masan Taxi
Long-Sleeved shirt
(Masanai, n.d.-f)



{Fig. 20> Post about Tongyeong Agacci Club
(Instagram user3, 2025)

{Fig. 21> Comments on the seafood assortment sweatshirt

(Instagram user4, 2025)

o] £84 F41%(Hub) 925 +9
olE gl exalel dAbe] A

e

oY oX
o fo
r>' rh:l
o
g o
o
il
2
N
g S

b
12
L
23
[T}
!
X
M og
2

ASS HoF

w2 A wAbol= A Y AGHAIYG AAE Al
A 7132 AF3A olF AH|[AY] A7) BHO
2 A4AN7E EF Jdgs 24 BHEZ 4
Hrh A3H o2 wiabdols Uld AEA 13

o &

&/ ) (i&‘
R A *
4 % Y ;?.:”E
‘(‘iﬁ}' ‘fiﬁ" "Q@ "@;' ) b N :
Rl 2 2 g 5
TR AR
vk vtk
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9% Az FAoleE o|Fe) ERE FFam, SN Ee AYq EaEd ABARL
i 22E B 44 DAPS AT JdE B olulAst ohg AYe] AANES B 4A
Ao ehgrt A Jdgez AFHey Ytk ada F&
AR BEHANE LA} o E4e) §37o)

1) FdPAZE A FH SHEL 3 ANH S ofgA WelSolm, o]
Askeke 713 AR B3] “zpol oluA'st ‘17 whedo] o]FA Sejut
Edop N2y BAS BA AR BHANE  EAZ FA F ATk TPl FIA & &)
sojolebs Ayt @ A9 43 Y Bael A= AN SNSel F= AE AR B ke
A ugd 2d] WAooz AU 53 oEFH AR 2y g€y 2 dn
(Fig. 17y, (Fig. 183 & 2, wibgolg u2  (Yh. W) 33 FIS oA 9AA dele
3 B, AP Bah BIL oFI Y A BAZ, GRel AnE Fs AFTels A
(Fig. 190 5 A9 5223 4884¢ 9 o] ArkFig 20). ol AY S4E(F)L $43 1
WAL Ag BAT B Az AR £ Ase] AojfE AuAt Awxoz ¥
Melad 4 1oz e olgd & (Meme)F5HH, To] tF HEHS A @S
A PN A AAfAT ABRI R4S 4 4T PN FART YSS BFT US
44 olrAR Agshe orjs AYoR B £ FEY vk 4L, o MU IS A4
sieh o W7k BY AL ol MEED AFAE

{Table 3> Brand Identity Prism Analysis of Four Local Brand Fashion Goods

Brand Identity
Prism
Elements

BALANSA (Busan)

EPLC (Daegu)

Masanai (Masan)

Tongyeong Agacci
Club (Tongyeong)

Physique

BALANSA logo,

‘BUSAN’ lettering,

vintage and street
mood

‘DAEGU’ English
typography,
collaboration logos

‘Bl and ‘Masan’
texts, vernacular
graphics of monkfish,
taxis, and buses

Pop and kitsch
graphics of marine
products such as
oysters and sea squirts

Personality

Subculture-oriented,
hip, maniacal

Dynamic, sporty,
street sensibility

Humorous, friendly,
B-grade sensibility,
ordinary

Cheerful, kitschy,
delightful

Culture

Global subcultures like
music and
skateboarding based in
Busan

Daegu-based street
scene and solidarity
with local sports

Lifestyle history of
Masan, memory of
labor, respect for local
dialects

Affection for
Tongyeong's natural
environment and
seasonal ingredients

Relationship

Extensive collaboration
networks with national
and global brands

Frequent collaborations
(drop method) with
other brands and
artists

Cooperation with local
sports teams and
institutions, strong
bond with locals

Communication with
external tourists and
the ‘relationship
population’ via pop-up
stores

Reflection
(derived from
brand-generated
evidence)

Hipsters leading
sophisticated
subcultures beyond
the mainstream

Trendsetters who

enjoy street fashion

and limited-edition
culture

MZ consumers who
cherish local nostalgia
and enjoy local culture

Travelers who
consume local hip’
and enjoy witty
designs

100 —
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(Table 3> (Continued)

Brand Identity Toneveons Agacci
Prism BALANSA (Busan) EPLC (Daegu) Masanai (Masan) EYEONS A8
Club (Tongyeong)
Elements
Self-image " . . . . « .
(based on I am a hipster I am a member of I am a hip local I engage with local
leading sophisticated an independent local proud of my culture through a hip
consumer . o . e
. subcultures. street community. hometown. sensibility.
reactions)
ﬂAEG i onr,
ssb 1080 nylon cap EPLC 1st anniversary | Masan Classic Ball Cap Oyster T-shirt
royal blue t-shirt (Masanai, n.d.-b) (TAC. n.d.-e)
(Balansa, n.d.-g) (EPLC, n.d.-b)
_— &
B ey
S (g ?
Signature e ; ,% 1
items e
Sound dealer hoodie EPLC x AEAE ball cap | Masan monkfish T-shirt Sea pineapple
(Balansa, n.d.-d) (EPLC, n.d.-d) (Masanai, n.d.-c) T-shirt
(TAC, n.d.-f)
THE
WORLD
=E ;|NV|TED ‘TAC
= b :
Sound fat boy tee KRB x EPLC__navy Gun agu T-shirt Myeolchi T-shirt
(Balansa, n.d.-e) (EPLC, n.d.-f) (Masanai, n.d.-a) (TAC, n.d.-c)
o] 'EA AU R FAHE Fes Eiue A3 BAE ololdlgE 2 F 4 AFdE v
Aolt}, & AHAE "AE A Als AFHO EA (Table 3)3 Zth
P AYE GESE WE TUSHT s, (Table D¢ 4 A%E Fshe, ) v
2R(F)d gt I9E FAAA Adsta A E EF AYAL 7ue g s FZE Asty
MA YR RS (RAL Ut e g2 Ao, FAEA UERhtE BME ofoldliEE =
< HAKFig. 2. g5 849 X9 Y 29 w4, &g 2
ol FPoMNEH] A X2V dEd A = Aozt AT oo B Ade 7 Al AA
o #AF 719ES dol, AW & Alge] ‘249 FEHAE ZEF 84, A9 A4 Azs w
G SURT AG AR FUSE 204 A, BATS Auig-AG g FA 2e] B
2o b av] WAAR A5 QST FAT Y PHS LA FESY TeH 2ol Y A
T AUtk oo phY 24 BHAE A =2 5 F8S =& Table 4).
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{Table 4> Derivation of Locality Expression Types in Local Fashion Goods

Dominant Prism

Mode of Expressing Local

Brand Mode of Expansion Derived Type
Elements Resources
. . BUSAN typography Domestic and international Subculture
Balansa Culture, Relationship Busan-based subculture, . .
. collaboration networks Expansion Type
music
llaborati ith street
Relationship, Culture, | DAEGU typography and Collaborations with stree Street Network
EPLC . brands and local sports
Self-image sports fandom, subculture Type
teams
. MASAN typography, Community centered on
. Physique, Culture, . . Vernacular
Masanai . dialects, and everyday local | local residents and former .
Self-image . . Graphic Type
history residents
Tongyeong | Physique, Personality, | TONGYEONG typography, | Reels, pop-up stores, and | Kitsch Narrative
Agacci Club Self-image Seafood and island culture | mass-market collaborations Type
2 Aol E2E U /KA 432 24 29 2L 32 MALR AT HAA T
S A4S EBAE EAQ AL gus A ANFOE £38T 5 Ao
o, o] A A= EASH(marking) -2l vl 3} (sig-

nification) - ¥4 3} (networking ) -5+ A 3+ (subjectifi-
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e
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<Fig. 22>
Physical and Formal Characteristics of Fashion Goods: Fashionization of Place-Name Texts
SSB logo mesh gym sack EPLC 8th anniversary Masan (FL) | love TY t-shirt
Sam By Pen__cap short-sleeved t-shirt
(Balansa, n.d.-f) (EPLC, n.d.-c) (Masanai, n.d.-d) (TAC, n.d.-a)
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3. 2H M X2 E5 X HAHA A MASAN', "Bl 59 A& A oR Ggato
HEA 54 A9Fe A4S AFACE FH
] E4, 9" 3k(signification) = A9 AHd, &4,
B g7 24 A 222 25 Ao A NGRS = A AFAA A2 HA TR
3 S B A3 5
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Ag ot AHA PF 2 wkeow FAHE Auz o] 17 9 gogn 29 238 77
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<Fig. 23> Expansion of local brands’ culture and networks

Balansa pop-up EPLC celebrates its Masanai Store TAC X Samyang
at Beaker Seoul 10" Anniv. with DARKROOM Launch Party Pop-up Store
(Balansa, 2025) (EPLC, 2025) (Masanai, 2024) (TAC, 2025)

— 104 -



Mmﬂﬂlﬂ‘olwﬁ\m_uﬂﬁﬂidﬁﬂaﬂL4o@u i
T B KT o ol "o o
]L,._..._CE#oXo,lﬂﬂo_&lju_ - o RO e - .
mouoa%mgﬁaaﬁwvﬁ%w:ﬁﬁu ThreCy EERENECERELIE
_zw_._ﬂ_liﬁwvaﬁll—l:iwvmﬁ]L o} ﬂw Koﬂiaoﬂi.; X Eo_ OMW# ‘Wu‘lﬂ_ol‘zq\_ﬂmoEo :.L
I B mﬁwrln_ﬂz_u . " NS - o s & 2 R )
ﬂw,lmoﬁuﬂmtplulwqmuﬂwmu% MMWO@EQ W_%wwzvﬂxmﬁd..uvﬁ@
=B ° il o 2 s 7o " ofp o . e
n mmﬂa%@ﬁ.wwwaO%O#Lzﬂ%% &E_E?Wﬂnmm ﬂ%za;a_own%xww%mw
il B S sxE g hIT Ry HELRF o K e
= N e X e S W TS B " IR I RN DOM o A
z Ltﬁ Wﬂrwﬂ Haqoi — = o o A w9 R o Nud = Al wr_z,_ﬂlATVLLIVWF
Pl LrofiBEELag iz 4pitit S FENEEESE Y.
i —_— - B X = oy 0 of o o 5 B 2 ° &
H %_ﬂdwnrwhumdm%%ﬂﬂwr_wmwwxuuw %MEE_EE@_ %W#M%E%%Mﬁﬂﬂﬁﬂr
1 B o Pl gz B ] o sy 22N = =
5 Tapl .mﬁﬂamﬂ%M%ywﬂga_ N éw}avaﬂﬂﬂeqvwz
Yl ﬂmmuﬂﬂum_ﬁiﬁ%ﬂozﬁﬂu_ G W ﬂ%ow.at ﬂwm_mm_%wtxo%
G A I S W WITEEgN £ I B B
. ﬂﬂ%ﬂﬂ@% =B Rl B Mo % U o —woroa e H W
o Laﬂmoﬂﬂozwm@ﬂo_ﬂ%@iﬂ.%ﬂ.M@%W o B ooy % W o WP OB
™ oy Do N P X N No =z o w T L 5 e oo R ™ o . o
B oo B B e T xR0 e 3 W3 o TR e g ooy o= 3 A N
* P T ﬁme_eo_fo%ﬁszqi mmﬂaéwﬁm}nﬁ%%mﬁ_aite_aw
& = = TR B 5 _ T e
iy ¢9mxmo»si%:_%#ﬂm%M%%&ﬂﬁ%%%%mimq.ao_EE_E%AWE}LX
T i ®AE A M B a%%ﬂﬁ@ﬂﬂog%zi
= Kxﬂ%%%ﬂ%ﬁ?ﬂoﬁ_ﬂr%ﬁu
e -
by o7 o % O wp ™ w <R B %o
¢ S - W I N o Wy —
= x M3 _r@&%%e_aﬂi mﬂﬁﬁodmfrwmﬁﬂﬂ% SEEE
= ™ 8 wjy Lt‘urw_,mo] ° X0 N BX N o X [ {1 R W - B~ e |
=l N oo W g} = ~ AR % K ok o TR N & = N 6w
hd E?]ﬂﬂogMIWEMMA_M‘mﬁn_/H Hoﬂ‘_,@mﬂi_.hio@:_ioﬂ J.Aﬂule._muu%_nmor E.Mm
- ) < = = o) o
5 wﬁﬂ;ﬂ;%ﬁix._ﬂ Mwﬂﬂéwwi.wos% Mﬂg%mﬁTﬂw%
— N 5 = — ) A
& EN%Q]&@W%MT ﬂa‘ow4¢mrﬁ%{ RSN x
a T ol T ™ qo B o o B = T wORT R Mmoo W W ™
< S U T R wOHE Y E o
< MR ER®E Wy NW <N R Y g de oy B I A B e
%0 A B CE i T e o N BT A = )
T v i mam o mImdn R A TR L EE B
S eIsTRaiz ol I e AN T oo W R L e d
o B . x e A > o A % g . R w Mg
X oo ooy L EE AN zwd e w T ox oA oo Mo BT AR
osmo%%oﬁo@@m.x%nh émﬁﬂ%zﬂm@%ﬂmﬁiz Hoﬂmwwwﬂﬂoﬂﬁ7%%
<° R W o 3l Mo =g .M o g Ro " o Ho
R ooy TR o " M o e w B o wp MR e T oo
e ~ A ..;1_ o ] iy M B2 =0 “le ‘_MVQ‘/
X 4T om R Ko ol ORI oOp T O®e OF X - = . o N o
ﬂﬂﬂ%%ﬁﬁmﬂ%%%@ %ﬂ%iﬁoﬁ__’@ﬂnvmﬂmﬂ%%@.@ﬂ@.@@ﬁ%
B ﬂﬂwﬂm@.% 4roor aaiﬁﬂ%.ﬂﬂﬂu = wuqoﬂ]uﬂoﬂaofal
B oo %ﬂ%%%ﬂ% AR R T %iqr
T —_ o ' T Lo . i o . o
TRWR TR ® o %@%ﬂ%,ﬁwmu&i@ﬂﬂ%%awﬂﬂ%
ﬂ.@ﬁ%ﬁﬂ%mﬁu@mmﬁmﬁx,Woﬂﬂg%ﬂz_%ﬂ
X = T A B (Y O |

— 105 —



MRl 5576% 4%

da Zzek A AAY G4 dAE B &

WA Asd 227 Aok

References

Anderson, B. (2006). Imagined communities: Reflections
on the origin and spread of nationalism (Rev. ed.).
Verso.

Balansa. (2025). “Vacation” live performance by Saysueme
x Balansa x Beaker [Video]. Instagram. Retrieved
February 10, 2026, from https://www.instagram.com
/reel/DLUWXRYpKy_ /

Balansa. (n.d.-a). Fila x Balansa triangle bra navy (W).
Retrieved February 9, 2026, from https://balansa.co.
kr/product/fila-x-balansa-triangle-bra-navy-w/3741
/category/108/display/1/

Balansa. (n.d.-b). New era / camper Balansa sound en-
gineer, Retrieved February 9, 2026, from https://
balansa.co.kr/product/new-era-camper-balansa-sound
-engineer/3516/category/108/display/1/

Balansa. (n.d.-c). Shinknownsuke x Balansa tee 3 Retrieved
February 9, 2026, from https://balansa.co.kr/product
/shinknownsuke-x-balansa-tee-3/4129/category/108
/display/1/

Balansa. (n.d.-d). Sound dealer hoodie (heather gray).
Retrieved January 29, 2026, from https://balansa.
co.kr/product/sound-dealer-hoodie-heather-gray /3627
/category/107/display/1/

Balansa. (n.d.-e). Sound fat boy tee (white). Retrieved
January 29, 2026, from https://balansa.co.kr/product
/sound-fat-boy-tee-white/4100/category /107 /display
/1/

Balansa. (n.d.-f). SSB logo mesh gym sack blue. Retrieved
February 9, 2026, from https://balansa.co.kr/product
/ssb-logo-mesh-gym-sack-blue/3929/category/107/
display/1/

Balansa. (n.d.-g). SSB logo nylon cap royal blue. Retrieved
January 23, 2026, from https://balansa.co.kr/product
/ssb-logo-nylon-cap-royal-blue/4006/category/1/dis
play/2/%cid =MAIN product__listmain_ 1

Belk, R. W. (1988). Possessions and the extended self.
Journal of Consumer Research, 15(2), 139-168.
https://doi.org/10.1086/209154

EPLC. (2025). Instagram post for Darkroom pop-up app-
reciation notice [Post]. Instagram. Retrieved February
22, 2026, from https://www.instagram.com/p/DJS7w
MOSUQm/

EPLC. (nd.-a). Darkr8m Studio x EPLC “Daegu” hat
(BK/WH). Retrieved February 22, 2026, from
https://eplc.co.kr/product/detail. html?product__no=
4629&cate__no=24&display__group=1

EPLC. (nd.-b). EPLC Ist anniversary (white/navy)
t-shirt. Retrieved February 22, 2026, from https:

//eplc.co.kr/product/detail html?product__no=796&c
ate_ no=24&display__group=1

EPLC. (nd.-c). EPLC 8th anniversary Sam By Pen _
cap. Retrieved February 22, 2026, from https://
eplc.co.kr/product/detail.html?product__no=3371&ca
te_no=24&display__group=1

EPLC. (nd.-d). EPLC x AEAE web logo 5 pannel ball
cap [camo] Retrieved February 22, 2026, from
https://eplc.co.kr/product/detail. html?product__no=
4662&cate_no=24&display__group=1

EPLC. (nd.-e). EPLC x KGC Pegasus Hoodle. Retrieved
January 22, 2026, from https://eplc.cokr/product/
detail.html?product__no=4818&cate_ no=24&display
__group=1

EPLC. (nd.-f). KRB x EPLC navy. Retrieved February
22, 2026, from https://eplc.cokr/product/detail. html?
product__no=4586&cate_ no=24&display__group=1

Huh, J. S, & Ro, M. (2013). A study of symbolism
expressed in typography fashion. Journal of Fashion
Design, 13(4), 173 - 187.

Instagram userl. (2025). Post related to Balansa as a local
select shop [Post]. Instagram. Retrieved February
13, 2026, from https://www.instagram.com/p/DO871
T4j5Qn/

Instagram user2. (2024, November 17). Fost related to
Masanai store opening [Post]. Instagram. Retrieved
December 30, 2025, from https://www.instagram.com
/p/DCeMZYPC3u/

Instagram user3. (2025, August 3). Post related to Tong
yeong Agacci Club [Post]. Instagram. Retrieved Ja
nuary 3, 2026, from https://www.instagram.com/p
/DM5MAY TzGP{/

Instagram userd. (2025, August 17). [Comment on the
Instagram reel]. Instagram. Retrieved January 4,
2026, from https://www.instagram.com/p/DNemR7
GPfrY/

Jang, N.-K., Lee, K.-J., & Song, E.-Y. (2025). Brand
goods design in the era of value consumption: A
case study on the fashion goods development for
the Korea Railroad Corporation. Journal of Fashion
Design, 25(3), 119 -135. https://doi.org/10.18652/
2025.25.3.7

Jeon, Y. S. (2024). On the use and abuse of local
hipster place: A study on non-/placeness of local
hipster place as the third place. Studies in Urban
Humanities, 16(2), 75 -100. https://doi.org/10.21458/
siuh.2024.16.2.003

Kapferer, J.-N. (2008). 7he new strategic brand manage-
ment: Creating and sustaining brand equily long
term (4th ed.). Kogan Page.

Kavaratzis, M. (2004). From city marketing to city
branding: Towards a theoretical framework for
developing city brands. Place Branding, 1(1), 58 -
73. https://doi.org/10.1057/palgrave.pb.5990005

Kim, B.-S. (2021). Re-thinking the concept of locality in

— 106 —


https://balansa
https://eplc.co.kr/product/
https://eplc.co.kr/product/detail.html?product_no=4586&cate_no=24&display_group=1
https://eplc.co.kr/product/detail.html?product_no=4586&cate_no=24&display_group=1
https://doi.org/10.18652/2025
https://doi.org/10.18652/2025
https://doi.org/10.21458/siuh
https://doi.org/10.21458/siuh

A AR sk Ak DAY B

B

S 2 BAE ojd X2 A AT

the multi-platform environment. Studies of Broad-
casting Culture, 33(1), 9 - 48, https://doi.org/10.228
54/sbc.2021.33.1.9

Kyung, S., Park, H., & Jeong, H. (2020). Analysis of
local creator activation support status and strategy
development [2Z Aol A3t AY A &
A1 8l A 9] Korea Institute of Startup & En-
trepreneurship Development. https://www kised.or.kr
/board.es?act = view & bid =0008 &list__no=23579&mid
=210309000000

Lee, J.-E. (2025). With the seasonal-core trend, Zigzag
collaborates with Tongyeong Agacci Club. Fa-
shionbiz, https://fashionbiz.co.kr/article/218575

Masanai. (2024). Instagram post for store opening appre-
ciation [Post]. Instagram. Retrieved January 3, 2026,
from https://www.instagram.com/p/DCjSIAWvtKR/

Masanai. (n.d.-a). Gun agu short-sleeved T-shirt: gray.
Retrieved January 31, 2026, from https://masanaiw
orks.com/shop/?idx =76

Masanai. (n.d.-b). Masan Classic Ball Cap: Black. Retrie-
ved January 24, 2026, from https://masanaiworks.
com/shop/?idx =65/

Masanai. (n.d.-c). Masan monkfish short-sleeved T-shirt
/ Live fish blue. Retrieved January 31, 2026, from
https://masanaiworks.com/shop/?idx =49

Masanai, (n.d.-d). Masan (&Il1) short-sleeved t-shirt,
Retrieved December 22, 2025, from https://mas
anaiworks.com/shop/?idx =51

Masanai. (n.d.-e). Masan sign language camp cap: Af
bada blue. Retrieved January 21, 2026, from
https://masanaiworks.com/shop/?idx =89

Masanai. (n.d.-f). Masan taxi long-sleeved t-shirt: White.
Retrieved December 22, 2025, from https://mas
anaiworks.com/shop/?idx =30

Masanai, (n.d.-g). Merchi ver.l.5 short-sleeved t-shirt:
White. Retrieved December 22, 2025, from https://
masanaiworks.com/shop/?idx =54

Naver Blog userl. (2025). Post related to Balansa and
Busan identity expression [Blog post]. Naver Blog.
Retrieved February 13, 2026, from https://blog.
naver.com/boy__meetgirl/223722059572

Naver Blog user2. (2024). Post related to EPLC and
Daegu branding [Blog post]. Naver Blog. Retrieved
February 7, 2026, from https://blog.naver.com/
2jin9u/223538889971

Naver Blog user3. (2025). Post related to EPLC and
Daegu cultural branding [Blog post]. Naver Blog.
Retrieved February 7, 2026, from https://blog.
naver.com/donggue918/223862782492

Naver SmartStore user. (2026). Product review for
Masanai item. Retrieved January 22, 2026, from
https://smartstore.naver.com/masanai/products/129
74187154

Park, C-Y. (2025). A study on the local creators
contributing to the regional revitalization: Focusing

on locality and competency [Doctoral dissertation].
Hanyang University. https://www.riss.kr/link?id =
T17195885

Proshansky, H. M., Fabian, A. K. & Kaminoff, R.
(1983). Place-identity: Physical world socialization
of the self. Journal of Environmental Psychology,
3(1), 57-83. https://doi.org/10.1016/S0272-4944(83)
80021-8

Seo, D.-J., & Kim, J.-Y. (2022). A comparative study
on the polysemic concepts of placeness for place
identity. Journal of the Korean Institute of Spatial
Design, 17(3), 363-374. https://doi.org/10.35216/
kisd.2022.17.3.363

Tajfel, H., & Turner, J. C. (1979). An integrative theory
of intergroup conflict. In W. G. Austin & S.
Worchel (Eds.), The social psychology of inter-
group relations (pp. 33-47). Brooks/Cole.

Tongyeong Agacci Club. (2025). Instagram post for Sam
yang Buldak collaboration event [Post]. Instagram.
Retrieved January 4, 2026, from https://www.insta
gram.com/p/DNemR7GP{frY/

Tongyeong Agacci Club. (nd.-a). T love TY crop tee.
Retrieved January 19, 2026, from https://www.
tongyeongagacciclub.com/SHOP/?idx =73

Tongyeong Agacci Club. (n.d.-b). Island sleeve. Retrieved
January 19, 2026, from https://www.tongyeongaga
cciclub.com/SHOP/?idx =92

Tongyeong Agacci Club. (n.d.-c). Mpyeol-chi T-shirt
(white). Retrieved January 19, 2026, from https://
www.tongyeongagacciclub.com/SHOP/?idx =76

Tongyeong Agacci Club. (n.d.-d). Opyster bandana.
Retrieved January 19, 2026, from https://www.
tongyeongagacciclub.com/SHOP/?idx =88

Tongyeong Agacci Club. (n.d.-e). Oyster short-sleeved
T-shirt. Retrieved January 12, 2026, from https://
www.tongyeongagacciclub.com/SHOP/?idx =95

Tongyeong Agacci Club. (n.d.-f). Sea Pineapple T-shirt.
Retrieved November 25, 2025, from https://www.
tongyeongagacciclub.com/SHOP/?idx =62

Tongyeong Agacci Club. (n.d.-g). Tongyeong sea eel.
Retrieved January 19, 2026, from https://www.
tongyeongagacciclub.com/SHOP/?idx =82

107 —


https://doi.org/10.22854/
https://doi.org/10.22854/
https://masanaiworks
https://blog
https://blog.naver.com/
https://blog.naver
https://blog.naver
https://www.riss.kr/link?id
https://doi.org/10.1016/S0272-4944(83)
https://doi.org/10.35216/kisd.2022
https://doi.org/10.35216/kisd.2022
https://www.tong
https://www.tong
https://www
https://www
https://www.tong
https://www.tong

	지역 정체성 시각화와 장소 브랜딩 관점에서 본 국내 로컬 브랜드 패션 굿즈 사례 연구 - 경상도 지역을 중심으로 -
	ABSTRACT
	Ⅰ. 서론
	Ⅱ. 이론적 배경
	Ⅲ. 연구 방법 및 절차
	Ⅳ. 연구결과 및 논의
	Ⅴ. 결론
	References


