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ABSTRACT

With sustainability becoming increasingly important in the fashion industry, understanding consumer participation
m eco-riendly activities has gained growing attention. This study, therefore, examines how SNS usage motivations
influence participation intentions in fashion brands’ eco-friendly activities through distinct psychological mechanisms.
In terms of expectation, information-seeking motivation was anticipated to operate through collective efficacy, whereas
ideology-oriented motivation was predicted to influence participation through perceived social support and subsequent
collective efficacy.

Using a stimulus-based survey design, data were collected from consumers with previous exposure to SNS posts
featuring eco-friendly initiatives, with structural equation modeling and PROCESS macro analyses conducted to test
the proposed relationships.

The results showed that information-seeking motivation increased participation intention through collective
efficacy, whereas ideology-oriented motivation influenced participation intention through perceived social support and
collective efficacy, revealing differentiated cognitive - functional and relational - emotional pathways underlying
consumer engagement. Although the moderated mediation effects of SNS type were not statistically significant, the
indirect effects revealed the pathways to be stronger in open SNS environments. This study contributes to the literature
by identifying differentiated psychological mechanisms underlying SNS-driven eco-friendly participation and provides

practical implications for sustainability communication strategies for fashion brands.
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A o]E2Z 7o R alo, Jo T g ¥ b AfdAelde] Euksie 3137 HAHS
8 252 shdstatdith(Bandura, 2000). & olw| 27} &gk ThefI Y ok(Patagonia) & A4 3}
4 FES A9y 9 s o A4S o A dAAGS =3
B7IEE FAFALH, o ALsY 2§ AFEe] AIAA -E2E ZElxE (Fig. 2%
g4 g5 ArdA A aeds HEd 7NE Zol B BAHES] 3137 EFo S wFA
Aol Al 283 tH(Gibson, 2001: Mathieu et =), o] AAMH BAt #H GAME Bx
al, 2008). X187 o] Jx& FEAF HAE 71E9 A&7Vsd ARFUACIA A7 IS
T 184 &5, dE S0 A FoAy 2 Soh(Niinimaki et al., 2020). ¢, ZHE §39
Hl= Ffol driy A5802 AT X7t 9l a3E st &, WAA W, olmA, £,
=2 2As9tHKang & Baker, 2022: Onel o|ZE EE A YA fAdELH, =
& Mukherjee, 2017). X184 o e @S AE FYS FESE dHH A 24TE A
Tl oot st FoH A&7beA des Ho g A FAXHCE F 2 AFE
AYEs 54 TS TAsA < o3 ol ApdstE AT AA, W SNS
ZA(Fig2(a)))< 54 vFdA g3 E
YA =] [-I; HAE Fots F 2 dg F, Fru da 24
o] 7bsd Y UF Fe EAHSE it why,

o
A% SNS ZA(Fig2(b))ANE 1§ Wulg
QY A5Te deile W B EA, 7Y
Felel B ARUELS BAGE BF(5
& A AR 5 g e syoz B olel 2ol

.
= &
BASESAS e 438e oNs 2aE A4

2 EA57] Sla, AR gl
o /wE SNSeh BAEs) Lodats Wy
&

A
Ju
L
ful
o \(
>,
[o
ik
ofo
ol
2
4
o M

(a) Open SNS (b) Closed SNS
<Fig. 2> Stimulus (Open vs Closed SNS)
Designed by the authors.
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EhlE QEF o)A B AAZHORE oS o, #o Ade] de SHAE (19.3%)
FAoH, HAA ZA L] WEH SAE FASA I3
o} ok A SNS AHE A gl AlFate de
fo] JENS HH A2ER %A P 4. HIOlH &4
gE A7 9& & Atk
& SPSS 2603+ AMOS 25.0& A}-g3}

Al
gt AFEY BYE Hrls A3 st
22 wskoh(Hair et al., 2019).

]_
tole o ¥AM AT u AHEHLS 72 AAHE 22" w7 (moderated mediation)

©] Z1(IRB No, 2411/003-008) & =314t 0% 2gg AFs] s, =A% Ham 240
255 U 22 AP B (Embrain) & AAE = w2l Hayes(2022) 2] PROCESS macro
=3 20249 119 F Ldlol HE wyog =3 v.5.0¢] Model 73} Model 838 E&3tgdom, 2
sgom, Foxs A W AFAHS A EXEH FRL 5000588 AHEatqith

7] 913 SNS AHE- A M BARES] gk 3

SEE #E AHReE Adetgth EES SNSS 5. =% M4

A &b By Bl A5H0R Foshs 20~

100 Helow FASYoE, T A SNS 2 = AT SNSe] A AL 7
o] A5 MAHAG = 500 Sero] 27] Aol g AFske IS FIZ(Jun, 2015), A=
FAHYT. BAAS SHS A= HHS A =9 4 SAA MG SNSE A AlA
2 J007 (A 2003, o) T AFEA AY F S’J—E %@i%ﬂﬁ‘r")—%

=
48 59 dAE FROY: A

J5g: o3 duthow A 24 44

2 A 75 BH (Mpen=4.56) 22,
SNS AFES Hu A At JdE A
(Mueed =4.23) 2.2 1230 oH, 1 2ol F
Ao fFomatth(t=6.09, p < .001).

7&o) 1787
Ag olage] 92,

N o~
=
D
w
=
35(;
fiu
B
rlo
)
n.ﬁo
o
T
47
_VL
)

A5/ R _
A% A% 2008 9 ol4~400% U vlgol V. AT 24

~600%F € PRH(21.0%), 6007 ¥ o] ~800% S e=e 8

4 FIRHI70%)¢) A& o3, A3k gAel QA A Y SNS S
TSR Steaeh BRSS9 ASA 4 qe) guel 40 Aot AEAE AFL
woh A8 BE Fol UL FUL AR A 4 gomam sy SN Ea A 9= I

Hol| BAHEE L7 A= SHEAI}F 33398 (74.0%) o] AF oo e AN Wit Ao

o2 gfd Y, BREE SHAE 117%5(26.0%) o QTEAA EANS wgs Az HF A

o AT AR B A BT TE B (o p=sa). AE AR(E=1005, df=2

Y= SRATL 3237 (808%)F A3
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p=0605), AU (x?=4252, df=8, p=3834), HZF EFStTH(x*/df =2.904, NFI1=.933, CFI1=955, TLI=

38 (x*=3578, df=3, p=311), €4+ Ml 946, RMSEA=065). £2°15°] BHIEE EF &
A(x2=11183, df=7, p=13D) A f2lv]& o] A
7b gehdAl ergrok e SNS Auks #48 4 B39 gids 4 Ads ted
SNS A% 7+ AP HalE QR E(y2=566, p= 7Tt (Table 1)olA AAIE wpe} o] Z+ 4
452) % SNSE 5@ AW BF AP fR(¢  UT SAVERE B Q0 cdem fefed
=1.946, df=1. p=.163)] Selma o7} Y= o, BEAEEX4(AVE)E 516~.7879 WHY=S
Ao= Ueh} = Aohe] i s}=Ao] Sels Ho] Bagozzi and Yi(1988)7F AAIEH 71 50
! £ A3stieh e 53 A E(CR) 94 70°]
Aol e JEl o] Hair et al.(2019)¢] AAg
0 EX D80 EISA T} AlZA 2 NNEe FEIEA FHEHTAES FHEh
HHEFTd 2 Fornell and Larcker(1981)¢] 71&
Al A ol thstel A4 208A S of wel 7AZ3AT} (Table 2)9F o] 7 AW
FHY At d5Ee 2 PRE AW Y So) AVE AFT gtol A I3 o) AaAs

{Table 1> Results of Confirmatory Factor Analysis

Construct Measurement items Fac-tor GO C0@p9§ite AVE
loading a reliability
[ use social media ...
to obtain information related to environmental protection 861
or eco-friendly products.
Information to access information about areas of interest related to 910
- seeking environmental protection or eco-friendly products. ’ 936 937 789
Motivation because it allows users to form shared understanding or 899
consensus about issues such as environmental protection. ’
to collect information necessary for participating in 883
eco-friendly activities. ’
because I believe that sharing and participating in environ- 880
mental protection can bring changes to both myself. ’
becguse peotple share similar beliefs about protecting the 907
Ideological environment.
MOtiVitiOH to promote the values of environmental protection that I 493 936 936 187
personally pursue. ’
to express and convey my opinions about protecting the 867
environment to others. ’
I believe that members of this SNS group...
can work together effectively to solve environmental 856
problems.
Coll(?ctive have the ability to solve local environmental problems. 866 890 893 678
Efficacy ave experience in solving local environmental problems. 722
can effectively overcome difficulties related to environmental 842

problems.
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{Table 1> (Continued)

Construct Measurement items 1122;2 Cronl;achs (r:ZIiH; I;?liif AVE
There are many people on social media ...
Perceived  who can help me solve my problems. 726
su;;);/ftﬂ on who can give me advice when I make important decisions. 172 799 808 516
SNS whom [ consider to be true friends. 770
who help me when I am in trouble. .589
I am willing to...
participate in eco-friendly campaigns launched by this 936
Intention to fashion brand.
Participate partici'pate 11.1 environmental protection activities conducted 953
in Eco- Dby this fashion brand. 799 915 732
frieinqu donate to environmental protection organizations supported 762
Activities  or sponsored by this fashion brand. )
purchase eco-friendly products developed by this fashion 751
brand. '
(Table 2> Fornell-Larcker Criterion
Construct (1) (2) (3) (4) (5)
(1) Information-seeking motivation 888
(2) Ideological motivation 842 887
(3) Collective efficacy 310 311 823
(4) Perceived social support on SNS 422 425 362 718
(5) Intention to participate in 195 397 454 433 856

eco-friendly activities

MNote(s): Diagonal elements in bold are the square root of the average variance extracted (AVE). Off-diagonal
elements are the correlations between constructs. For discriminant validity to be established, diagonal
elements should be greater than the off-diagonal elements in the corresponding rows and columns.

2oy A vehd, drEde] e A Edg o2 YERES ™ (y*/df=2910, NFI=932, CFI=

o

(o)
2 293¢ 9

B33 57 (information-

grd ZAoF Folxgn 954, TLI=.946, RMSEA =.065), o]+ 742 A
4% By B3 AR FE
3. 7Z =Ho| 4z 24 v g},
w4 A3 2,
Agdd 24 Ao o]& T, YT AT . L
seeking motivation)
SNS ¢ AR A AA|, 187 o gx 7HY

HAE AZe7) Y 244 28 (Structural
Equation Modeling, SEM)< A
. TE REY HIE AFE 8 e 5

<)
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{Table 3> Structural Model Results

Relationship B B t LLCI ULCI
HI1: Information-seeking Motivation — Collective Efficacy 418 504 10.601%** 294 523
H2: Ideological Motivation — Perceived social support on SNS 375 483 9.268%** 287 468
H3: Perceived social support on SNS — Collective Efficacy 370 353 7 257 249 526
H4: Information-seeking Motivation — Intention to Participate -.157 -.284 -.207* -.360 -.011
H5: Ideological Motivation — Intention to Participate 145 268 1.942% .002 314
H6: Perceived social support on SNS — Intention to Participate 230 328 4.805%** 104 350
H7: Collective Efficacy — Intention to Participate 223 334 4.297%%* 091 375

Note(s): ns=not significant: *p0.05: ***<0.001
LLCIL low limit of 95% confidence interval: ULCI, upper limit of 95% confidence interval

S E=A AZRE ouigth Eg oluEE7] F AA, 137 g5 Fo] o= e A =z
T &7 (ideological motivation) = SNS 2] A}s] = AYE Ay AH F3F T o] 9r9
A A o F(+)e] JIFS AT AR ot F(-)9 dFS WA(H4: pg=-284, t=
Ve THH2: =483, t=9.268, p{.001). °l= 7} =207, xX.05) 7HAde] AAEHA ISkt W, olH|
219k A F4l9l SNS o] go] Ao o] et A 227 F+ 7 F gxd fo JIFES
o) As Asiehs HoEn n G o (H5: =268, t=1.942, <05). 3#H, At

41, SNS A9 A34 A& Hd Zegd B AEY AR BT J3Y &5 #d
fFogt H(+)e] FEFE AT AR IRAFHA oo Fojg H(+)] JTFE WA ALE Y
THH3: p=.353, t=7.257, xX.001). o]+ Hut Elth(H6: 5=.328, t=4.805 £.001: H7: 3=
39 7k AF9F ARt FfrE A4 0 334, t=4.297, X.001). o1& Hee] 3 EAES
A TASE sl dist Xg 7F3shs 9 NAT F Ak Y AAI FJekd dig A=
vl gttt 2 Aol &M 8H FF Fo o E

Collective
efficacy

H1 (504%%%)

Information-
seeking
motivation

H4 (-.284%)
H3 (.353%%%)
H5 (268%)

Ideological
motivation

perceived
social support
on SNS

H2 (.483%#*)

{Fig. 3> Analysis Results of Path

Note(s): standardized coefficient ns=not significant: *2€0.05: **1<0.01: ***1X0.001
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o 24 AYEAE Geilch wH, old e
27 #3 B/1E 187 35 Fo] Ixd 97
Hog e v Wak ohjeh SNS Al A
4 g Fol DPHACRE dEE B4 7]
Jae oz FARYUT olefd Ad: SNS
o8 B9 2 e £ BN Ay £F
o A4 W AEE wA A4S PAE 087 9
FoEg BgHE MAUES ZUaTt

0o ® wiEsRE ASE] fste REX
E#Y 78S #H4£3 PROCESS Macro Model 4
o} Model 6 #45 AAEAT 7 aHe] FA
792 95% AFF7e] 00] 2FEEA o
BE NFo7 AdaAtH(Nitz et al, 2016)

Lo, ro i
2
ox
T
o

a -L] R

Zke] FAlNA e Z5ite] viESE ASE]
918} PROCESS Macro Model 45 AA&th
w4 A%, AEFT F719 APERE FosA
tH(B=—284, pX05). 3 FEAEZF(50003))
S 5 HHaEas A5 A9 AEFF 5707 A
o EFHS 5 1A % Fo o HA
= 7ZHES 9A 93 Aoz Yegth(B=
090, Boot SE=.020, 95% CI [.053, .133]). °l&
AREFT F717F 2187 S5 o] ko] AFH
o2E FA4 A4S uAAE, Jd &S
AR & Afedes SHAA HHEAE UEhd
< omgtth oAl BE), AHREe] SNSE 3
374 #Ad JRE g 44 AAveRE A
34 P s HPFHoE FA&A BT F 9
o, AR gl spgoa FARAE JAHOR
A & doke Aol Astd A9 AdA o

o2, odEgRy] F+ F719% 18 &F
Zhed o= 7F A A SNS el AMS| A A9}
A =509 dduisiEsdE AFsty) 9

PROCESS Macro Model 6& A&ttt o] 23
AAA S met SNS el AsA XA E A

AMS (ML), J9 25s +3 wHHS(M2)
2 AAsA 24 4x, od&RT] FF+ 57

)

o8 Ao Uehdrh(4=163, pC001). E3
RES A% A% F DHESE $99 AL
2 gauen (=159, 95% CI [.110, 215]),

95% CI [.043, .128]) ¢+ H& &5H&

2H(B=.048, 95% CI [.020, .079]) FA] EF
% Ao yeisth tEo], SNS el Abgz
AR e A e SAHCR AAE A
Mast E3 fod Aoz FAHAT(6=.030,
95% CI [.016, .047]). ol# & A= SNS el A

ZEAeF A Aol As Aol AbS A froi
AAE s, ole vAl @FEAE A
Z 32T 5 dve A E5He =Y92EA
AR &5 Fol Gz oloAE Fx4 wAY
ol EAgS AT mEkA SNS AFe] AR
A AR} A 2> olveRY] F F71%
A9 &5 o 9= 7 #AE FEHLE 9
Mete AR =t

5. A4 0lCiof RE0 ©E THE oHED}

%874 &5 Foq g ooz AyH 4
27} SNS &8 w&t @EA=AE AF37] 4
3] PROCESS Macro Model 72 243 zdH
) 7] & 7} (moderated mediation) =5

A, AEREFT S/ JAd 250E AR
2 2 to] oo S HA = AR A

S AaHE A5 AKTable 4). &
A A, HRFT F719 SNS F3e] Hoag
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{Table 4> Conditional Indirect Effects of Information-seeking Motivation on Participation Intention Through Collective

Efficacy

Relationship

Social media type Effect(B) Boot SE LLCI ULCI

Information-seeking motivation
— Collective Efficacy — Participation intention

Closed (0) .067 .024 .023 119
Open (1) 111 027 .063 .166

Note(s): Indirect effects were tested using Hayes' PROCESS Macro Model 7 with 5,000 bootstrap samples. Indirect
effects are considered significant when the 95% bootstrap confidence interval does not include zero.

{Table 5> Conditional Indirect Effects of Ideological Motivation on Participation Intention Through Perceived Social Support

Relationship

Social media type Effect(B) Boot SE LLCI ULCI

Ideological motivation — Perceived Social Support on
SNS — Participation intention

Closed (0) .090 .030 042 159
Open (1) 133 .026 .085 188

Note(s). Indirect effects were tested using Hayes' PROCESS Macro Model 7 with 5,000 bootstrap samples. Indirect
effects are considered significant when the 95% bootstrap confidence interval does not include zero.

o] Jok a5l nAE T2 FAHLE &
oJ5tA G2 ZoE YEtH(p=.127, p=.092)
a8y 2AR HEd B 49 JEFET F
717 A A5 A R 18R &5 Fe 9
o mXe ZFEESHE s SNS9 HF
SNS BEFoA fod Aoz vt FAHL

2, /MY¥ SNS ZAdAMY HHEI(B=111,
BootSE=.027, 95% CI [.063, .166])7} =303
SNS Z74A(B=.067, BootSE=.024, 95% CI [.023,
119D R AdFez A vebgo 13y =
A9 Wl Eas}t A5(IMM: Index of Moderated
Mediation) 8] 95% A1Z| 7kl 00] X3 AL
2 YehHIMM=.044, BootSE=.030, 95% CI
[—.014, 106]), SNS #3el w& 7hgaze] A
o7} EAACE fositty B oAH Y wet
Al SNS 39 =49 vasdes AAHA &%
oh ogk JHEE SNS AddA AoFer o &
A AZEHJTE Fol A, SNS 3] A
B R 79 A8 gEox g4 Aol #E

[e)
F+ F717F SNS %}
7 2E A x4

(a3
>
P‘L
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