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ABSTRACT

Unlike the past, when fashion brands adopted unilateral communication with their consumers,
the brands today have recognized the importance of bi-lateral communication. This has led to the
companies producing fashion films as a means to elicit a consensus in opinion between the
brands and the consumers. Such fashion films should be understood as films using fashion that
transcends time, and also as a type of fashion media. This study, which is based upon the under-
standing that fashion films are a part of strategic marketing for enhancing the value of brands,
used domestic and international literature in order to define fashion films, and establish a theo-
retical basis for these films. Corroborative study was also conducted for the purpose of practical
categorization. This study aims to investigate the characteristics of fashion films, and to suggest a
new approach to the study of fashion films. The study adopted the research methodology used
in Dudley Andrews film theory in order to create a theoretical frame that can be used to catego-
rize fashion films. The theory is of significance because it is the basis for the category of motion
picture fashion film and media technology fashion film. The study on the categorization and the
characteristics of fashion films based upon 6 sub-categories shows a consistent trend of fashion
films. From the results, it can be inferred that the films contribute, in part, to the enhancement
of brand value. Fashion films have shown rapid growth with the mixture of other media, and
with the introduction of cutting-edge technology. Fashion films can be used as new marketing
methods for the fashion brands in this digital age.

Key words: fashion film(# AL F), fashion film plactormEI AL E ZHF),
fashion image(2}4©]1 7 A]), media technology fashion film(¥]tlo] HAEZA] A I F),
motion picture fashion film(2AZ A HHLE)
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< Aot HHZE FPste] 71 e A=F(Dudley
Andrew)®] 93} o]& A+ A% T dFE FAd
2. 917to| dig 3l o At I olf= dstet fAMe FHE we A
5 #3888 Ade H3 F3olEE A7 gER
2 dtoxe HHIEE F¥5s] s A AT 2o ATLARE EYE = Ao gusity
dEel Alesh S0 A Al A7 R A gagies) mRen B =R gEe Asg
25 fYE A% HA POl A o2 v 7F AE3 1A (raw material), 93 718 (method
FOE s wddTe AL AHE £4ske & techniques), ¥24]3 e (forms & shapes), 18]
ASATE Wastaa v I 543} 7} (purpose & value)ol W& EF{F7E
ATATE S8 AR AR A A BAES (ki g001) FelH geieh Me A g8
24 Fm oA AAE AES 74 Bz {fRFE s
(youtube) & &l Ak Mrfst FREES B A2 GATYE g8l /Fow A=gH 2
A=) PHEBES oA Adst=dl a38oH A3 A 27O F&. S8 s Y FxSo] Tak
BAss A0S dddss A2 2 5 W HE gy mes wgmom pysor a4 AT A4
olt}, o]¢ Bl&o] Y o]E(Nick Knight) 7} &3} W2o] ogle] FES AHLE @2y Juiy= 3
T 22FT 2 (SHOWstudio) & HAHE2] ofzto|a U gslA e Bes FE AAE 97 9oy 2
(archive) A1 27] S{NHERE dA7tA S AL >t 9] WEo Thops 242 Bgdoz R
BEET R T AR £ AR XFRHAT o g age) 9w BRE AYIAAG. =T B
(Bartlel, 20L4). 20090 SAFELT D H =i A 9 AaBgA AL A A0
SR AL R Y AT AR AL o 2eg gye 2008 @ deqol Erolt )
Aem olF Fa HAad %94 ZHS A8 4] & AZeo) AR wE AEsA mersls AL Tzt
ol ATt olol ¥ AFdME 7 BHAze Fo & 9t} olo] B Ao ME AL Feoh Ao
#o]2] B (Table 1)¢] thFet AL ES JEY & TE He 20T 3512 A3
AT2EFH TRHOZ AEE TAHNA 24 PR ste 1HF FUE B2 9
(Table 1) Internet Platform of Fashion Film
Internet Platform of Number of Number of
. . Homepage Address Fashion Films | Fashion Films Selection Criteria
Fashion Film .
Available Observed
- fashion films with
SHOWstudio http//showstudlocom 336 151 traditional film form with
a clear message(fiction
vimeo https://vimeo.com 7473 1085 fashion film, documentary
fashion film, animation
fashion film)
NOWNESS https://www.nowness.com 298 119 - fashion films with
computer graphics and
) ) ) cutting-edge
i-D https://i-d.vice.com/en__gb 100 31 technique (motion graphic
fashion film, projection
youtube https://www.youtube.com/ 6.088 1.831 mapping fashion film,
hologram fashion film)
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1) IA )42 F(fiction fashion film) AAL FAFATIL BAo) 2 ANY A3}

DN HEZe vat P72 o Zd 9 A 2w BAE FH ZR2I e AZH, 29
=80 YHEE i qAAE G7 QAT A% (Rodin) ¥HE#o] 9= The Thinkerd Zz}Ed] 7+
Aol osle] WAL Ld HHY2oT Ao sy 2o BAE FAFL FokE F YEF o|FAE
A AT B AR 14 gYsE gsje) 5§ ISR Mol BUFE AL MG e
Holgl & 4 Qi 7|2HAe F2Z JbA A HeolHel BtX e AAAdA A kg Adst
2w olg wae 7|ZAAL x| u AT 71 98 Adez weh e dywelE Feol
T4 e HAXE 97 9= JAZEL TaET gd dwuick 7t2we] X8 FA AN ks
A gt mE gEEe A HHZLZE JIpE Fste AZo] T o §f 2w WA=
BN AR s AT Az gy B A ARD A1 5 SIS AR
02 93y 243 Exdel YHEEE g7 Qe A% ste AE ¢ F Atk ol AES dET o
ANES Fobg + ok gapEe Aawe 55 W R 2R A2 T 4 AU 258wl o
# 9% /1NS ANBE wggomy nace W7l JIEHA WAE ARG erEee SuRA
ARG AN B AA2YA stz mopy AT AHE ANAS AR £ 2ln
7 WEe mlX o We AFE RE =i LS v v $-(MiuMiu) ¢] Mutas o223y &419]

HLe 2= 9} oA 725 FAa#H A F vt2"(Lucrecia Martel) ©] |
(Fig. D& A 4@2(Sean Ellis) gso] Abge] AT AMETeId AUS clshslr] 47 92 el
g F2A2 KT A AZe Al ololr]E U A dedstE FE AFde FE0RAM ]
M2 YHoR Pyl HelF AZmel(Catiere)  HT AF ATl Mutashw vEWE AS &
APt Y FADZ= e oA T Atk P9n99 3 Jp AN AE] 5ol 5F
e A Aodod g 29719 &% 24

{Fig. 1> The Proposal (Cartier, 2015)
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<Fig. 2> Muta (MiuMiu, 2011)

So) ANA 2B vH] dEgsE B R

LR Fo 4R P 439 Ze=

2 95 39 /WS AEVORA FE2YT &4
o

Job7] 20 WAo) WAL AR
[e]

o Mutadl 533t F%

goll  53st = oFXEAA
(out-focusing) AU F9jHoz d=g 7H A §
A3tk ol gAY AlAdA Holes ofAe] Eo
s AFE gy A5HA A9 Mdd A4

2
o sl Al g W AR E F dE A7
dhe Ao olslld & gith(Mijovic, 2013).
o] woll 2015 Aol H(Balenciaga) ¢ My-
theresa FFE9 2l 3¢ =A vehdt BAE
e 49 EES Bt I 42 A 718 3]
A 7HE FErprh ThE Sol A He] v AR &
AAZE ATk Lok O o449 wg 9
T fle AFE0 /IS gojRiE NEL AAE
AR5 "k ol Aot M2 AFA et
A XY N2 24T A AFZE F dvke
HWAAE Adscy F=gk o
menegildo Zegna)lAE 20149 345 9h-8
)

718 MUBBE AIHAL 4TS 2

A 7t
w3kel A AQl ﬂﬁl off FrefRA] &3 A Ho|
ot HEE 7 AR FEAdeS Ad Ad=
HES e BEFS FAgol HAEH] Ahdelet
EE i Yge AL Bl 2dsAtH(Hwang, 2014).

oY Y HHIFZ Gt AL VEER

A 7] HEA &HAE GstE B dAE WE
AN 55 AFEA HI Gl 23 e ol
of7Iu WAIAE elsfaty] g w¥S sjof sith
T3 A GRAZEEL 2EY Al &9, v
S 22 2450 LA 2FEH U] W
a7 AsE FAFeIY Al A7 A&
EGAA AHoYS T F e =S YU =
g Atk ol¥ 5L B3 BHAE A &3 A
=4 F g Aotk

2) o} 2] 9142 & (documentary fashion film)

R AdES g3t oFwEH 27
FAHE AuZECRN MM HAE T,
taEE gske v A AvE ey A
vl glo] SMoA AZsy YT F e 7HeA
93 7] W&ol (Jeon, 1994) THFHE
T QY] QgAY A ARE He
TE AU @9sA E9UE
A

= 1
golth. oA el e

~
w Ir:%
POV S e
S o ﬂlﬂ oX, r‘m

o2
oX

1o o rlo
e

(AN

e bt

o v gm omn o wlo
i)
>‘
I m&i mlﬁ
NN oo 2

[o & i
i
2
w2
%0,
rlr
I
2
fru
.
2
=)

ojt

=2 ;ﬁ o8t} gt
(Paul Smith) & A ZApelzp 7=l A
Z ZAl(Sébastien Montaz-Rosset) % &
PE <@ A 2bo) v (slackliner) YFS+ 2
| (Antoine Moineville), 3 HE A& (Tancrede
Melet) 2t 874 =&~ = A(French  Alps) ol Al
2013 A/W ddEdlol HddES Gk F
o] g Agolvrt dE2ME 28 F Y &
4 Atolel &% Wl ZFEM|ste B 5 Y

o
QAT xR 27 o Efol @AM 9

e
1>

o
-

o[>
B
o{r[ -

23 r]ﬂ
ol

e g

>,

0
%
1o

A=
=

- 134 -



ArEY 2¥Z2 JAL HE 53 Fzo] E Ax
2 okdg =4S Foh (Fig. 39 T 2w o
A g SAse EdagelvEL £ sl A
Ao FE oA A 2 98 A3 vgEy 2$
He 5 £ oA ARE wses & Bl 94
S HE AHAE A E3stely Sl A FH
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2 AYEe JADE ZAWA AES vEs HAHS
7t §lol BodFE flol7] HAEE(making fashion
film) 9] AHE E2 WSS ARG 53] #H ol
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Jugee] 4% HAse ou AFTH AAE Ay

Folgk & F e 27tz A9 Y-S 53 A
AGAE Ad BAHE o|nE A3 1A o5
2014 A= Folu]E(Louis Vuitton) o] A=
£91 Desert Philosophies with Matthias Schoenaerts
- On Travel and Discovery= %3¢ vlE]o}b2x &
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1) 2A2#8= )42 E (motion graphic fashion o I9 A ES 5% 2EYE 92 A &
film) on Nz AV HeetA g2 £ES A
Ay S Aunr] do RAaady Azt & 4 Aok AT 19 G s ke
of et Reek 1A Qxo UE AHE Rt 9 HHcel olmxE RAINY AHHEES T A
o ey BRI Hojgh PR s B I L slek e da2A”l AR B S U
#E Aolrt FEHYA G oel A g A wFEd oh7tEES Bl 53l 54 §
BE J1ze HLsy g AAolth oo B A 28 E971WH(Kim, 2013) @lZ3wkY (decalco-
M= RATHT Ba HATLE nEow BA manie) 22 FFHACIY JEHd 2de &4
I8 AU FHOATA TEHOZ o7y < o HAE AFo) oprtEEd #eVIE AE
o2 9 RATNY HAREe Aol Helr T F SUth B Be) st Bid RAFOR
=X nEto 2 BRI AAstaa A EA A AT ¢ AES Fk
Jang(2006)°] w2wW ZATIHTL FZH(layer) 7RIz e AL SN dede SAs 22
gl a8 T, A7 19 AHeER FAEGT 3 Ade AHAFEER 2014 HE7b wvlek(Bottega
em, Cho(2009) = AlZb} &4, 1Y, AbeE Veneta) ol A1 A2 The Women's Intrecciato Nappa

2 7)1Zo 2 Agton Hwa(2013)E o], 29l Slip-On Sneakerg & 4 Stk EH7} wivEte]
Blol 2029 Al 7EA O] AlZHY 4R Wro] A

A= o] g2E v Aeud 2 e

Holh APATE vgo R B A HE oA =Hde g 2AINFe SA4S e i
o ’Bl2E. Jg o] gl shbe] Tz A 7ol HEo] 2016 Fo|uE¢ The Twist from Louis
= 9x2 AFse $He W2 Ed o]olr|3} Vuitton featuring Alicia Vikander® =X 71j39]
T 84S Ad AoRA EAIHYE AHelsta Fde WAL doh FelHlER 2013 F/W owma]
&l olgg EAo] Wy JHPES ZAINY THE 9% AHYES 2AOIAY &S e
SAgEo 2 HEsyal s} 2 ARt (Fig. 89 ARIIAAHH -Ero] Hl 52
(Fig. 79 7kl2 F(Gareth Pugh) HAZEL> ojplA o] WMy} dHS FEFse 7HEEe F
AFAQ BAOHY HALE AT & £ 9l Azgety FeoAAd w8 22 ZAIHY

{Fig. 7> Gareth Pugh A/W (Gareth Pugh, 2009)

x o
. 2}
i e

{Fig. 8> Accessories with Quentin Jones (Louis Vuitton, 2013)

- 138 -



ol

A%ud 4AH
o2 A4E A A2 %

o e wEgow gutre

A

O

o) olw 57}

4

2

=

4 A (Yoo, 2004).

H)
plat

—_
o

"

Zle] A Fol

i

a1
——

o] Ath(Lee & Kwon, 2015).

dl gl A A, AHols

.
s

7}

uAd

o
T

(Ralph Lauren)

He &

A1 2Eo] AEel el

bl oy

3|

%7 o

3}A]

A WeEHETE EA

)

B 2744 ololA] A fobe 9

S22t 94 geth

3}

i

Ko
=

AYY 2

7k

£ (projection mapping

ELEREE IR

=5
)

¢

fashion film)

ofy

o]

A

d

Hw

Ao

3 el wapt 2

SEEREE

oL

Joj o] th(Park, Kim,

A
o

k2

L
T

o W}

& Jung, 2013).

off A A uj

il
=)
gl

of
Po

Aol & FIANA Ll BEEd oE FE | o

oJr)&

tol Av bl Al A &2

3]

7\ 5}

[e}
4

C!

742l

tol Z1 Qkell A Al

) =
15

BAOl gde W

{Fig. 9> The Official Ralph Lauren 4D Experience - New York (Ralph Lauren, 2010)

{Fig. 10> Jordan Melo M8 Water Projection (Nike, 2011)
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AslY 7S E3 HAEE YT 4 Y= 5} 3) =219 sj A" E (hologram fashionf film)

o E=Z % (hologram) ©] & &2 1) 7] (holography)
o]7] (Nike) = 20113 Melo M8 Ed-&

S S1eg o)gsel U YRE AYSE AS d6ls

) AT AR AD FE ZRANS ABEAREA oy oy 2208 16 95T 3S olAE
= F FIEAS 33 EAS e UYL 349 gyow 78 £ QA Hol T flE
oeelA e ok N FINIE WHIR gye gp0=R AT ¢ ArHKim, Shin, & Kim,
(Fig. 1009 Yo7l A Ed = AAl d7oA 2014). ThA Wl W] MALE EF EF AIES o
Aol #5208 WIS ¥ A8 AH ZRAMOE g 4 g2 s 54 Aol AW U 4
TFEste] oAl FH R FAAZIY Z2A A Aol We Tz AN WAAZD & 7] wEd
N1eE FAd RAE del71e MSE Al A F zgaa g gA9 339 9AE £ HolA
TAEAA B7IE sk AR S SIS e T AolthH(Kwon, 2011) HAG g F2 AHEH
EEAHOE Heltun Bans 9 12 E ER39 71 E2Y ZE2I%(floating holo-
M8 7M1 & szt 5 7ITHd FHE afFe gram) 7142 Tr*]- E27d 71224 28 4 9
= AT A, ©H(Cheon, 2015) £ AFANE olge FEE F

Adrledte] gl 22 2= Z(Ralph Lauren) 273 7]%0] AHLE HAPEL T2 Y
= 20149 S Z2AA V1SS 45E AUEES 2o g Auey AuuTd .
FEANT Hel7]e] Z2ARYRY AHNLES} 200613 & A %‘ﬁ(Alexander McQueen) & =i
o o R I3 = WHAE EAEHY 603 E 9] Ao T8 712 HEste] 71449 onA] 9
AU g wEdler AH Z2ANE WEE  wys sgaded ot ddd NAA 45e
¥E 9 FEIY 5 g Ve JES9 A4 2o st gL B9 S A7 s o
&F AdRAd THALE (facade, facade) ol EEIIFo] FALH A A

A AL EAE Aol 2¥Ee & o]E B (Kate Moss)® ®Zo] Sx3%ch (Fig
SRR AMER AT 2vIAe] AYe] S2 S 1) & ACE BAg odrt BREA od o4
24 g o] e dETse LEAE wglR 5 F&ow sy U9 $Fe sizhaE )
8 AN R A MBS R AEE Bt A FEE e 1860'dt) Pepper's Ghostell A 43t
Brh opEZE AdHE SIS A4S 29D A D g wgon o)z anHos wdH A T2I
gl ALY A A LTS ARG D g 150 AeHATUung & Kim, 2013). 334 9)
AAC wxstE WS HI L e RS E F 3 QA FEZ U= Aeste wix ELeld AA
nt w3 ZAAYY AL ES dAls 7R HE A 7 AAFEAS oy Atk
BAE ustA FoER FZhe] e AME Qe WA AILE TEId 7|Ee ZzE
3k (Lee, 2008) W2 8 s EH €] A 2279 72 ST o & Ao 2o <)
A FHo] RA4EE A gl T F Aot

{Fig. 11> Alexander McQueen F/W (Alexander McQueen, 2006)
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{Fig. 12> Liquid Space Holographic Fashion Show (Diesel, 2007)

AXE Z2AENA uige] e 2SR wg g YR (Pitti Uomo)ellX &# t]d(Diesel) 2l
=g T A4S HFA ukge] gate]l Ful gl 2008 S/S =ZE|# HY M (preview collection) < 21H]
AAE FEgrE Befe] FALE HRAbE o] e 2L 23 AAE FAZ AL AYHAS 22
A BolA =& ot o] w #AL Z2AEY ¥ J#elge /&g FFFeZ gAY 2473
o wbeel] Sle 232 BA R A3 W FRIFWOR FAE RS %oy E21
AHE QS B F el Gidol 5 A e & e Fall HEA W P EA AA Eds
7+& A He Rolth SAl FAAA FUR §3T AL vA Hag

{Table 2> Characteristics of Fashion Film

Categorization of Fashion

Individual Characteristics

Characteristics in Common

Film
- consumers concentrating on the narrative of
fashion film thanks to the adoption of film
fiction format - consumers can concentrate much

motion
picture
fashion film

fashion film

- consumers in empathy with the characters

and objects in the film

- all the audio-visual elements such as narrative|.

connected with brands

documentary |+

fashion film

- excluding any artificial production
serious atmosphere of documentary film inheres |-
- stimulates consumers’ desire to possess with

the images showing generality

animation
fashion film

- inheres generality anyone can enjoy
- reflects various tastes of individuals of modern

society

on the contents of the film like
spectators

empathy can be maximized
through projecting him (her)self
into the characters or objects
products appearing in the film
function as the tool for an
effective transmission of narrative
and message

media
technology
fashion film

motion
graphic
fashion film

- easily provides visual image
- creation of pioneering brand image likely
- continuity of contents unavailable

projection
mapping
fashion film

- experiencing 3D spatial extension
- event-like characteristics
- emphasizes consumers experience in

Augmented Reality

hologram
fashion film

- realistic 3D stereoscopic image available
- suitable for the projection of the unlived world

and brand vision

- creation of epoch-making beauty

of image based on technology

- mandatory adoption of

cutting-edge technology and
connection with industry

- simultaneous usage of more than

two technologies
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AdAen EASE Aol ARE wEom A 71Fo] sdsclor & Aol e AP A
25 7] wel APHA SHo| FE s ¥ 5o Hste MELR A77F F=ojok & Ao
Ao BES AAE WUEE Bl dd $AH o o9 Hie] sagEe] Aol W &3
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