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ABSTRACT

The purpose of this study was to examine the characteristics of conspicuous kids fashion and
its intrinsic meaning as the popular trends of luxury product consumption expand into the area
of kids' fashion. For methodologies, literature study was conducted along with empirical study.
The literature study was based on various literatures and preceding studies, including books. The
empirical materials used the internet photos, overseas kids fashion magazines, and free news-
papers available on the basis of membership targeting the upper class. Conspicuous kids fashion
refers to imported luxury kids brands, which signify higher status of the wearer due to the high
prices and high quality. These brands were thrust into limelight amid the Wanna-Be Phenome-
non, which resulted from the emergence of kids' fashion icons. Imported luxury brands launched
the products in the form of brand line extensions. It promoted exhibition of vicarious con-
sumption to show off the wealth and social prestige of parents. It came into prominence due to
emotional consumption among kitty moms. Moreover, this study examined the intrinsic meaning
of conspicuous kids fashion. The results showed components of conspicuous kids fashion, which
was classified into the emphasis on outward appearance, consumption for vicarious satisfaction, in-
heritance of cultural capital, and network configuration.
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FElvteke] Wkl 10 F 81 ool A Atk
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2 tFshs A8E 3 Aoh(Y. Hong, 2012). © 71 wEel T v €3 e de f8 A
dole] gMe] BAE vl 18 tAd 5& Bl coA 2l rudE 7|2 Bileg 34y
o o= #A2 drkEol o' Ytk olE shAth. EE HEAe] SRt Fujart 7=
AHAE 93 obaflol &uE B ooh} %HM] WAL T AL & HAAH Lnle] 2HE
Eol9t glA ¢ Bt FE5S SHTE F FAglenR Ao e T 44 ~841 9] od
sted FHFORM HHI AHE AR T ol dAsr ojdel7t ARgsE e o
o olel 2e FAETL oyl Ax AR g 2xgo] FAETE ol FRE o] G
A Aol 43 A A 2wl o]2A R, A S 713 ¥ ol yshdoR Z4E REEU
A AF I frots AR AR FAE A A4d< v A7 FAste Aol A7 mWE
sHel SlES HolEh (Lim, 2000), #tej2jo] ZFafiAin] e ko]

olAY HA A 712 el thE #Aol v geo] ARz A7 7F 9] o] F9} frofo)
EARA L =l W ofel tgk A F=5 Aol g A o] Aol tidellA A9
o AF7HA ojolE AR & oEe] A3 A
AFEe 544 #3(Chung & Lee, 2002)4 w A7e 712 tE ane diely
oldol *é’f;ﬂr?ﬁ*?ﬂ*i doluh= AIAA, ZA A S0 =& AI7A G FAE 712 WA &

E
g
o
r]m

A(Lee & Cho, 2008), <50l o H]
s 01‘140154 01131‘4 Aole] MT = zpole] #H = Wilthe H] I 99 e T St
(Lim, 2000), =A "< #H(Won, 2008), YAl

©] #4(Song & Park, 2002) &5 thstA o] Fo . JA|AE AH|
Ak 2y e gAE BAs S

s F40z @
Nz ael A 2 w6l e ATE ) 1 A Ab|e] HE HE
5 uFe guold
b oo dnel wuse An qrasl e SUQE 268 B A0 e see
A G FRET D @ gl g oo d W ohIE Eelae] gy S A
N A= AR B4 AE AR Ay & 0 Fh AR AL sed mead @
W7k WA onE fased sAe e, SHE EE ARl el A% 8E o
97 wyoz: RaAT 4zays wy o 1A Lvls deKim 2000
G BAATE VAL W 42 2o AMEA AR I EaE g e
(T. Veblen)& 2M2 A9 %A - A5 47



A 72 A B4 WA o] A

(Table 1> Major department stores sales growth rate of the luxury brand

2013 2014 2015
LOTTE 7.8% 10% 18.1%
GALLERIA 7% 1% 8%
SHINSEGAE 4.1% 6.4% 2.0%
HYUNDAI 11.5% 10.4% 9.1%
sources - Lee, (2016), Rearrange as researcher will.
< Adste Faeclg st e € w8l ot ASE=7} ok HAle] a3rt 7] wE ot
Uil AAA = 24 ARstal A7tE AR FA A o] e AgE AuEE gMT
2H wds 29 F glon, oY vl OF HHEE du2d g M w2 AEE 7K
of FFAFLEAL] AA' S T die A FolHlEe] mEHE 2011 7IESRE 5009 Lol
ah= Aol sk vk (Kim, 2000). ol22 A HIE 7IFsNeH, =A AL

T3 Hwang(2006)< 2]4l ~€}2l(H. Leibenstein) AA WA= =19 HAE BA= A o] 2006
o] 235 &3 (snob effect) o M= & I (ban- FRE wisl 10% ol w3783 2011390 = 459
deagon effect)E Eo] 2599 HAFH AnE (62 FE7F HJATk w3t S tHM. Han,
gjstol dsidint. Aaes AAdGANS ARd 2012). H sk o) dA vjEFelE BH, 109
g Fdo] s 7kl AEe ant Fe g molu X AAES Bl 2014 o]F 24A
22 g3 g 2HE A e Aol & HaAE ololztth 20140 AEthH] 1.6%
FAE Y G S0 dFAe gMe AEE Aagk 29% 3229990l 20159l 29%
aHlste] Ao A§17F 54 f1Al Aelstal 9l 202291l HERT Idelx &35 (Table
e AL s A=A HAF &E7E Y Do gMe] Bse] mjee A& st
o HRSAT FIHA Fhes HoAEh Dae & T ArH(Lee, 2016).
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He A4 Aol obd Fo Aol wmE R 2t A=A g Kim & Shin(2012) €] =A]of #¢s}
T Lo, Y Ve w2 254 A T © @Xelst @ & ok wEvE AAE 2
= A%, w2 2§ FF 5 N =gl s AT gdshs O Agso] FRIelM 20~30
g5 7hed Aok Ieste =S A7l el golel ol=2717bA HWolfd ol A
vl A 7b olFel hestt s AAlR= = L5 HAH 2u7E [ ol FAkeh T
asih B FAEe] A VEed AR g kel 2 dH ol Alg AA #-E5]
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Z3 A H 2HE ste 7dFol ATHS. Han EE wSdtth(Lee & Yang, 2010). 53] $-g
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T

B A T W
L,‘I__o‘._‘m_l
mwaw_lﬁmﬂﬁﬂul
.;oanoéowrﬂnzull —_—
iy %0 = gt o s K
ﬂLL.u WT_ﬂom./HﬂL_L Mﬂﬂo,ﬂﬂlﬂﬂ
]70_2 ~ L._Ole.o Qo =z m K|
mﬁo_a@%71m’V% ﬂAﬂ%iiefﬁa
lavv_o#ofﬂ T o @ﬂ?;ﬁﬂ“].?ﬁ S
o7 oo X° X 3 N T I 7} E_le
Mo N s XD w B 3 N = ) @ S B oF
ol 0ﬁ7 wo X = ]i_‘ o < T
,ogﬂ% o e aoq%ﬂL O0n o Hxﬂ}fﬂ
%\_IL w_%w\mwl Hh\ﬁL;OOﬁﬂ/lﬁUEfETMM ﬂlLMﬂHO_‘I._O,m Mﬂmﬂw]”
A%Akﬂ%kﬂ% X Mo}wﬁoqwﬂrﬂ muwnﬂc&mnau.;_om,_maﬂﬁé
Qro_aﬁoo»ﬁgem%% E_.Ey_.o,b).iox& ev%ﬂulamgﬁmmw.ﬁ i pe
S = oF ATT_ ]ﬁ]z,__poi 8o A~ 1rza : = ,LAdl gy
wa_z_ﬁ@i - wETa;amAg F L% g fmbf;@w
zmﬂﬁ,_&n Em_.m_fvr s = i_.ZofMoi ﬂ%%iﬂx%i%%%@ﬂ&
W%A_%Mmmruzw ﬂ@%@%m%?@ ﬂgoa,m_wno_eéﬂﬂs.no 5o =
q%ﬂ,%oq;%i ao.chogmwﬂ% oﬂ,H.dw;Hﬁqﬂﬂo(ﬂa;_ﬂ *
%@?ﬂﬂ?%%] %W?Hﬂem%%me %W@%@%%ﬂ%ﬂ%ﬂﬂwﬂ
w2 750 w2 5 oo I ) o g ﬁ.uu.qﬁmﬂ.k wo° o = %
A%%_*o%ﬁ@ < 5&%%%%%@@ g Mwwmmﬂﬂ@r?wmi%
— XJIJI = —_ T v o~ T —_ =
= o Tk 5w Wﬁ_sﬂyaﬂ}%mu @S%MﬂxAﬂ_:ﬂﬁc_ﬁ%ﬂﬂﬂh:
S SRR uﬂrmﬂuakﬂm} mwlz#y T g F o
1%1@%?2%]: #nﬁ%_soc a < zwan@m_ﬂ oo N
E,Awmo]u_lszeﬂl,_dli_.ko Lmomaelaﬂ.#mﬂxs;oﬂﬁﬂc*onzn%ze
— ) ﬁ‘mox_ O]E;o ‘_Zlhmo AL]ﬁU ﬁ‘l‘O"@uO
° . of ﬂliuﬂﬂ r ﬂzoﬂlo,gﬁog}u \ ol
ﬂrlﬂﬂ%,. — W B M JAEﬂo«lan
o - o Mmoo \011UH o n M ook X oaumlr B0 muu
i AN E%gmzmau@ V,]7_zﬂfxze%%
lr ol E&u] N ‘I‘m_zx EﬁZAﬁ‘IL_o‘F]Mﬁ ﬂemo/
! %_@JﬂJoaTl T b o -wot}_,a__oqz.uoo
O ]O = = MEE#E T T _/ﬂN_IE o < D
o Lo_n].wy).o_ T AW mamgj% A B
Xlo Aozga._g%u__ %noliaﬁl = N g <y o
— & %mg%zl Hu_uul BECs qu%%;am
o) MﬂEo I\M.O‘qu‘/ﬂule _7Of‘umo _!L‘OIJI)AO“HC
T FOCER R 2 P T oy o T N &
= cﬂ7M & = a2 — Ko v
‘A..# N Z.f Ef c_o m it o = K RO q o B 1 iy} o X o#
A owﬁ‘Q}uw z o O TRBRTE
e o N @B%ﬂﬁ@é]ﬁM?ﬂ,ﬁda MOAHLHEE_EE#
f _ ,_lurL‘m‘Dl.quEMﬂ IMO],XL&oEoW_VLNro7C NL‘NME_OTM
4 0 = o B = Mo RG] o Moo = He g ik T
- iy uoﬂ__},xa, qqﬂﬂ_ﬁq L% R WX ﬂuom:g (3 5
Gl 4 Eeolﬁ_l_1ﬂlut x_.dquﬂﬂ]] il > M- oer =
< =T )| = B 3 1ﬂ1%uerwr N ﬂ%%hu
i o T % ™ ,%zﬂ&ﬂz_.wm ° Eoue & o Zo 4 o
" o Ro Hoﬁﬂwﬁ.ﬂct - xe o gy KB _,,maq_o' 5 T _,Tq o]
T oo 4 m%WMﬂEmoé%ﬂ@ol::@EMJ O#L;&EM%&& 5
Wd' T @L]mo_urmo ﬁ%%ﬁwﬂﬂ%WVﬁ@m ﬁo_no_oh mamo 20
5 %X ﬂS.oé7uo%lﬂ_:oﬂnzn@}_ﬁﬁmo %iaux_]c ) il
won £} ﬂ(aﬁig.mom.ﬂ@ :ofmﬂ L LWEEMQME@ %
i nwo:m%mmomﬁoffmmfwew:yf Azimgw o
o ,;,_NL*WLW wmmﬂ%&imoiuomﬂmmo_a ﬂ%%x@@h w.&o
i 2 T = & W < ofp o @H_NHA o X S0
uﬂ]‘#o.ﬂﬂﬁ‘uﬁ}ﬂ Mﬂdﬂ\/dlﬁ..m 53 MOEﬂKjE7 o
,@ldl]_ v;owa‘lﬂﬂl\_lilhmpll].l ma]]_l f mmo,m‘_
L) OT‘._OL ot __07 ﬂIOOZ.HTd.l__/I @
CaRY _E%@M@% 4w Q) 5
Eiﬂuu@ﬂe_a. T i O T o= ﬂo,;o
) ol&urmlzﬂaruuzﬂ. W
ﬂoﬁhooa%x o L
PR3 ELLEAUOM»IHAH er
mwwriowxrgi7 TR
o NI EOO_ —ﬂ—1r
lﬂawroﬁa );o_u
Tor Ko S B

ALE1A A

[e]

L

/Kg %]_OC}:};]

=,



A 72 A B4 WA o] A

AL AR O R B Holus o] ol BHAL 5 ATk FAH 2HE HgZel A3
2 A= WN Agor A5 T Yo A Zolste] 7|AY ® ohe}l AT HAF
ARYBER 49 AZS dehiE ARt e 5 Aoz BE A2 ueht: AlE - 2343
Aol HAA 2ne] el B < ek 912 JEPITHPaik & Rhee, 1996). mebd 3
NA au= GEze] ZolEA'E 98 At

3) o] £ AR zMEtE WYR FYokdh 2
B2 (Bocock, 1996)2 @rjele] AL A% 7he| AE aHle] S4S HES TEHE Ael'E ®
apol2 eR ety TR 98 E= FIE 7 AlBtal Aakatr] Slste] HAA ] A S ol &-dt
gd8gy @ 5

= 2 d
o JgoE v Fzke gw g gelez W AS FF ALIHOR 3
EREPARS ATt

s
o'g Bl ANH 4w

ANG AN DA S FRATE S 9

A A el paesel Feee e L AR JIE HAHe| JiE
ARe FAHOR ASHE AUAE BTHAT o Luly i e se s
doluwAyE vt wel B4 o Agel ‘
St i e aee vaae g A BEE 24U 4R A9 099
o =) =) g 3]skl ol -
T gl Lo TReln mY SAE A &3] A 23
= A = 'z =1 =
oM A B I TR AR cze) 29 Qoo auz Az A2 29
A Edg gav Bgez Ayl diold s e
_ o 220 HAF AUL FEAUHo & Lee
g BFU Bouden, 200)% B4 A5 F
Ao Lol B Q) AT = A
2] 9] Z}O]:_- B9 atel2 9o M7= d FAH 72 PHAT B A G w2
o K
fera A g gal A A AZE AGW) 91
ol 1Ee AAANE T0E FATeLA o .
RozA A= Aol AZ Ael W4o] Ak
} 2

ohek 2gap Holo] ojd Hga RRe| A

ofjr

S s, gEael Aol mAN A L L

N w o LT A RIS = .
WACE BRHA g A Qe ARE 2 T 00 L e e s
= T A= = X EOIT o

= S 3 I3 kv 3l = A}
A9 FAAE e ARG Wl Wk FAN e mo oH(Lee, 2012). B Aol
o Hastel Aol Az Agstel sl Awl DL T o h e
— = —_ = T - 2 e
Hetel webgg ARIT Aol 2kl gRun DT D e s
A9e) geezne we Ay Wy Age 0 o T St
of 29e ol HAH 7= A olet P
A aElg B AARR B2E ol LT L O s nace o
. - « [ S | — == =
R
s e 3 A% 2EERH HE AAH SEH AT
Ferbh gt Rele mAsw asw LT T
_ = = o = o= h=3 of T « il

Aol 278 AUEE dE AL wel  T0 L nae g
— - o m [ =1 AaHl=sE T = — 4= ]
o} o] HAF S EFsorvt Al AFH RYE o w 7= A AA 2L ws gAY i
= y = 5 A = E) =



NRAl 55664 79

AWEo] Hdn
AW EH, 739 2013
8.1%. 20143 10.7%, 20159 121%%<] 2 3A
B, Fd et AAA WadE 2015 14.1%
o} 198%5 BAse 5 & 9 AL oF3A
TH(Lim, 2015). -&uete] HAIA el g
A A2 Ao MREA ¢y 712 HAL
2 ololx M HAZE T3 A W ooy
AUE oY FsHA H 3l

(<3}
AN .

)

2
=

)]
o

z=3

9\1 T

o
o

=
S

ol

z
o
oy
1
P
A
2
2
o

[
RS}
[

o149

>
2

[z lo In
—{O OE
ALy
[
=

rS)

o
217H(88.2%)".

A=7HT71.4%
HYH(Kim, 2006). =
st 7PE & 8110l H
Ath Tolth, wEA YAz BaAEE 7t
A7t 27tedok sk Burberry, Gucci, Channel,
Louis Vuitton, Christian Dior % SIA%=7} &2
e g BAEY wf ZFEA A FAY aRE
FoJsts Aolth, olglgh olf=E EutEtelAM
E5e Fr13 71294 2¥ = Ralph Lauren
children® Burberry childreng $1A135}>) Fendi
kids, Gucci children, Little Marc Jacobs, Armani

fitl
o
Ho of rir &

L)
N
)
[r
X
e

)
Y
X

3 o
S n 8

M N

flo @ o

NN
o= =
= X
3
o & &
NS
N
N
O —
2

o
o

o A

P

o

L
.

A/ )
e o
Il

=i
o

%

re

[*]

7

f
o

O] %

=

junior, Paul Smith junior 5 A E H HAE=
0] F& ol&Th

FAH 712 e AHE BAE JAS
FYFoEN FRo| A9e 5 HAA 3}
= AYE 71A T e, A e I
FE AR A5 IF A% AFAAE T
FotA "ok ol AN 712 HHCEA AL
3] el &9l At Aol EAISHAL ¢ Ay
19 HFAQl g5 g ol

2. AR F|= miMel Hid

R R R E N P

DERIEE

4 ofo]Z €]
743 sk th 2006 TAl 2M A Hl
(Tom Cruise) &t A °lE] &= (Katie
8] 3FZ(Suri Cruise) 7} o8] ¥
Rentad =9 ZHAE & BE
ol tujetA|l ojs EFEW Fe|7t HE| 7|2
S35 I ol & A%
A BaE AtololAx 114
A KFig. 1), 34 ofo]
&l e

TC

I

o
feooN kuorlr

= I o A el A
Aol tH(Kim & Hong, ).

712 A ofo]ZE FAANME FHREOH
Azs] Yrkr doh 2007d, Mark
= AR2le A muwdE obss A
A0 R FAISHHEA A 134 9] ofuls ThE
B} ")y (Dakota Fanning)g 31 Ed=Z Aty
(Fig. 2), =gt Aot (Gianini) &= AYH =
#H Z(Jennifer Lopez) 9t IUY #5o] Audel
Max9 EmmeE 74 7129 Z3 Rd= Askth
(Fig. 3). 3 miumius 14419 Auuls- 3td e



A 72 A B4 WA o] A

{Fig. 1> Suri Cruise {Fig. 2> Dakota Fanning (Fig. 3> Jennifer Lopez {Fig. 4> Heilee Steinfeld

(Kim, 2010)  (blog.naver. n.d.) & her children (blog.naver. n.d.) (blog.naver. n.d.)
2H 919 = (Hailee Steinfeld)E MZ2 ZFZ A Hong(2008) & A BT 2FEe] o|mx) ¢ A
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<Fig. 5> <Fig. 6>
Burberry Children Gucci kid
08 F/W 12 F/W
(burberry.com, n.d) (blog.naver.
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{Fig. > <Fig. 8
Ferragamo Alexander wang’'s niece
08 S/S - Aila Wang's fur clothes

(Nobless, 2008,
March, p. 238.)

(blog.naver. n.d.)
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<Fig. 9> Burberry 2013 S/S
(blog.naver. n.d.)

3 vyr EREE MM E YEbE
4, gaydEs dulel olojrt AZ=E 2L <Fig. 10> David & Victoria Beckham Family
% e F AANE Ane HuE 2L 2E (ploenaver 1)
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