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ABSTRACT

The objectives of this study are to identify the self-image and preferred fashion styles that
Korean career women seek in different daily situations, and to propose a positioning map in ac-
cords with the findings. The study conducted a survey and in-depth interviews. The study used
twenty items of self-image adjectives extracted from existing studies, and eighteen fashion style
stimuli collected by examining women's wear brands. The study surveyed 329 career women.
Their daily situation was classified into five situations; external meeting and presentation, ordinary
work, wedding and family gathering, blind date or date, and meeting with friends and
acquaintances. The analysis results of this study showed that selfimage and fashion style prefer-
ences are relevant to daily situation. The image most sought in external meetings and pre-
sentation was the 'Elegant' image, and the image most sought in meetings with friends and ac-
quaintances was the 'active' image. Women on dates or blind dates sought the 'feminine' image
the most, however they preferred to avoid this image during external meetings and presentations.
Among fashion styles, the 'elegant/classic' style was most preferred, and the 'sexy/avant-garde' style
had the lowest preference among all the styles. 'Mannish' was preferred in ordinary work and
meeting with friends and acquaintances, however, it was shown as having the lowest preference
level in blind dates or dates. The 'romantic/natural' style was highly preferred in meeting with
friends and acquaintances, however it had a low level of preference for external meetings and
presentations. This study has significance in providing practical information to utilize in fashion
industry by identifying the relationship between self-image and preferred fashion style sought by
career women according to daily situation, and using the results to propose a positioning map.

Key words: career women(?’¢o]4), fashion style(¥1 1 2~€t4), positioning map(EA M H),
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1971: Mun & Park. 2000). AF7]e]v]A]+= A}V
ARlel T gk ApolESE 7 (self-esteem) ol Y 7HA =
X338 th(Ronald, Mary, & Pierre 1999). 3+,
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Agelqst 4L AAA Be A Aoldr 9 297K A, AR Fe ATEA
JBe MuFE Yo oM FHo|g Holw, A ST WA Fwe] Bl AL AFel Ui
Aol FRol mEAE oBAES GAd £ 2 ART FLak NHAHYo] EAE A% A
SH(Huh & Lee, 1998). Kim(1980)0] olal® 49 ¥z F7aie A7ovA, Asss Haxg
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3 oaaAAd W B4 wEesl A8 P B wdlAE W ojuAe EA
1981-19909 A9 Mg - A7l 2Rals A% 2 AuKe 2e AFLL R8sk 02 4y
e Apton adn. ool QAABAN  Fel T AolE vepitt
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(Table 1> Assessment Adjectives of Self-Image Scale

Factor Adjectives of self-image scales N
Dynamism extroverted, active, cheerful, comfortable 4
Evaluation feminine, cute, neat, sexy, glamorous, youthful, plain, ordinary, decent 9

Potency confident, intellectual, reliable, prudent 4

Dignity elegant 1
Presence sophisticated 1
Uniqueness distinctive 1

Total 20
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{Table 2) Fashion Style Assessment Stimuli

Fashion style Division

Elegance/Classic Sexy Casual
il 4
W /E
(8]
M |
- v\ 8
{Fig. 1> FSO1 Fig. 2) FS02 {Fig. 3> FS03 <Fig. 4> FS04 {Fig. 5> FS05 {Fig. 6> FS06
(Halfclub, n.d.-a) : (LEBEIGE, n.d.-a) : (itMICHAA, n.d.-a) (Net-a-Porte, (Matches Fashion, i (KUHO, n.d.-a)
n.d.-a) n.d.-a)

Mannish/Modern

Avant-garde

Mannish/Classic

vl ‘,
| |
L ‘\7
VS ‘
28 |
<Fig. 7> FS07 <Fig. 8> FS08 <{Fig. 9> FS09 <Fig. 10> FS10 <Fig. 11> FS11 {Fig. 12) FS12
(KUHO, n.d.-b) (Demoo, n.d.-a) :(Jil Sander, n.d.-a)| (Demoo, n.d.-b) i (itMICHAA, n.d.-b) | (KUHO, n.d.-c)
Natural Romantic
=) it
-~ V|
e L 4
N =
Bl |
= ‘1 i
{Fig. 13> FS13 {Fig. 14> FS14 {Fig. 15> FS15 {Fig. 16) FS16 <Fig. 17> FS17 {Fig. 18) FS18
(The Hansome | (SK Fashion mall, i (The Hansome | (SK Fashion mall, (dewl, n.d.-a) (itMICHAA, n.d.-¢)
Mall, n.d.-a) n.d.-a) Mall, n.d.-b) n.d.-b)
U AIEE FLAE A/oMAE PAE 58 5744 APl Wl 47 Gt shel, F 197
Lol o] Mulsls 2083 AgEE AT Faoz AU
St MMEEHAS AAE 58 HEe] wEo] A SR8 A2 BAS SPSS 210 A ZE1
g5 1) B ARoR AFEAY S4S AS AHdtel B
v v VIE2 FAHAG Arlolu A et A
2eds BE B spEgolt sexeel
A A 2R AEHolY =R, o4 e
A" HolE, A% A AeAze] whel
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A AAIE A3} (Table 33} o] HA 4k

[e)

672%% AHste= /h9 9] AR FAHIA
1. 25-34M Z1Z0440| Fot= At7|0[0]X|2t om, AFE 7AZ A Cronbach’'s a ol &%
MS5H= IMAERY 0.6% A3tk 29 12 FA9e, Ase, A
e T AA, vRE, AdH A7 9
- A RFA A O] =15 = o
25-34A1 Aol FFete A|oHAE  pEsos 7AHe] Eegoz 80 on
& &5 95 bE| L3lo] Qo)X
33at7] flete] Arlelm|A] b £33k 2% 3= HIH W Holskiy 7S Lo
(Table 3> The Results of Factor Analysis of Self-Image and Fashion Style
Construct Adjective Factor loading Eigen Value %loading  Cronbach’s a
elegant 788
prudent 764
reliable 755
Factorl. intellectual 746 B
Elegant decent 658 6.231 31.16% 875
sophisticated 611
confident 575
neat 566
active 853
e Factor2. extroverted .780 Y
Sief-image Active cheerful 753 2.273 11.36% 814
comfortable 656
Factor3 glamorous 809
al - sexy 794 2.023 10.12% 751
amorous distinctive 671
feminine 743
Factor4. ’
" acror cute 702 1775 8.87% 716
ermmne youthful 566
Factorb. ordinary 864 "
Ordinary plain 857 1.140 5.70% 792
FS07 857
Factorl FS09 842
Manni h FS15 762 7.156 32.68% 694
anms FS12 737
FS08 726
FS16 737
FS14 694
Factor?. FS13 629 o
Fashion Romantic/Natural FS06 610 3444 12.58% 743
Style FS18 602
FS17 564
FS04 818
Factor3. FS05 795
’ 2.566 10.33% 767
Sexy/Avant-garde FS10 622 7
FSI11 573
FS01 739
- Facu;ré' 4 FS03 713 1564 779% 612
egance/Classic FS02 629
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e A AAYECE FARNCEE H SATh 290 3 A4 2EA(FS04, FS05) 7 ok

He, 294E A4z, A, ojHHoEs 7t2E 284 (SF10, FSIDE 745 0] glo] “4)4]

£ ;LHE yiAE, Rabe AW, FEUe  JopIZEEn @ 4 sled, g4 4= FSIL
o] FolA ' olety sk FS03, FS02¢] d#l72/Ze)4 Aerde] A58
o%’rﬂaﬂi dEshe AH2Ede e f3e  FAH Qo QuPr/FUA 0 R HEsin,

2 #2900 A4 e 634%F 4

£ e vepdth 290 18 WUA/RRFS 2 YA A ETsls Kpojojx|e} ME

FS08, FS09), ®lu+1/2e 4 (FS12), W52 (FS15) MAER B[

2 3456} WUdE PEsgen. 29 2=

2l € (FS16, FS17, FS18), W2 (FS13, FS14),

{Table 4> The results of variance analysis and Duncan test of self-image

self-image situation mean SE. F p Duncan
external meeting and presentation 3.77 0.58 A
ordinary work 3.50 o51 | | | B
Ehliizzt wedding and family gathering 3.59 050 | 1868**| 000 | C
blind date or date 3.69 0.53
meeting with friends and acquaintances 3.47 0.54
external meeting and presentation 3.53 0.63
ordinary work 3.58 0.56
Active . . : s
Image wedding and family gathering 3.57 0.61 30.80%** .000
blind date or date 3.58 0.60
meeting with friends and acquaintances 3.96 0.54
external meeting and presentation 242 0.72
ordinary work 2.44 0.72
Gl?g;grzus wedding and family gathering 2.61 075 | 43.22%% | 000
blind date or date 3.02 0.82 C
meeting with friends and acquaintances 2.94 0.84 C 77777777777777
external meeting and presentation 2.86 0.68 A
o ordinary work 2.94 069 | | | A 77777777777777
F?E;I;Zle wedding and family gathering 3.30 071 |7ares| o0 | B
blind date or date 3.68 0.74
meeting with friends and acquaintances 3.31 0.72
external meeting and presentation 3.24 0.68
ordinary work 3.42 0.69
Bland ; ; ; s | e |
Image wedding and family gathering 3.29 0.71 3.71 0000 | A 77777777777777
blind date or date 3.23 0.79 A
meeting with friends and acquaintances 3.26 s | || A ..............
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testS Algetsich. 1 A3 (Table 4> 7o) 57} © ol Fe] gy HolEAA 7P =1, 9
A A7 oAl 9 EF el gEe] 00002 4 Fojgoly ZAH ol Aoy HAA 25
FoAdE A BEEE Fete AV1emAL Alells 78 A7k wkth JHe oAl
02 A2 YETh 53], B ZF AR A w2 O 9] 9

FAE olnAE "oy ZAH oA Folgoly A eld, Aoy TSR,
oM 7HE =i UE ARelME =2 Hde B ol dtel "ol HolE, 7 7 Al

of 25-34A1 HFAdE dAR F9%0=
Fpehs A%l ¥0a @ & otk BEAQ of AFEE ASeE 14 azEd 3o
WAE g A7 Aste] i Ageld 4 FSEE BT (0002 25-344 Ageide o
ERoY AAYFEG OE AT =& ¥ 4 AEEE AR O JALEdS dsse A
#o Bol 530l oA E F e AYL = o8 ystged, 1 Zde theé (Table 5%
& Ao E ettt s o|m A= F+ ZETt 2o
7Hg skl o1 #e AfE ey HelE, X% U 2EES BAA 27 Ag g 7
AT ARlze] vhg Al Ao E =4 ek T ARl#e] whgol e AIERou T 9
J A ek ejEm Yoy ZEAlH ol A = 9%, 53] o]d#e] af"Eeld HolE A
oM e 53] @A yesth o8 e ojwA| FoME 7P 3 ASEE Bk EdE/d
{Table 5> The Results of Variance Analysis and Duncan Test of Fashion Style
Fahion style situation mean SE. F p Duncan
external meeting and presentation 2.79 0.79
ordinary work 3.23 0.74
Mannish Style wedding and family gathering 2.89 080 | 5219%** | 000 | A
blind date or date 245 080 | | ] c
meeting with friends and acquaintances 3.16 o9 | | | B
external meeting and presentation 2.31 0.64
) ordinary work 3.08 0.65
N}:E):rl;ntsf; . wedding and family gathering 2.95 065 11454 000 |
blind date or date 2.87 0.64 C
meeting with friends and acquaintances 3.37 069 | || D 777777777777777
external meeting and presentation 2.05 0.69 A
ordinary work 2.22 063 | | | B 777777777777777
Sge;(rz/e Ag’fyrii wedding and family gathering 2.44 073 | 8665 | o000 | C
blind date or date 2.60 0.77
meeting with friends and acquaintances 3.03 0.84
external meeting and presentation 3.74 0.57
ordinary work 3.53 0.64
Cli:igcagtt/y . wedding and family gathering 363 060 |s255%*| o000 | C
blind date or date 3.42 0.64 D
meeting with friends and acquaintances 3.22 o0 | | | E ...............
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W Agelel WY 4P Freks A7oluAG A5 AH e

P9 AH9S A% AT AUS) UH 4] 2udsl FFU4o) Rop HEES UL 4 4
N A AZESL B, ARegeld Zagee 3l
HlNE ST} S vepteh AA/oht Belgz/2ed 2BAe Rugon
£ sBUe A8 AT g Wy, oldd  AHld AgelA A HEHT, AEely
o 27Nt HolE, ZEAOI SR, B EEY A% WA 2F AL ol 2]
N 2R, gpvgolt saddolde] #AE A Yo} dolE, AT AT Aclse Wy 4y
SE7b oliEd, AAHSR AN/IIZE o £MZ Uehdth 47h AU2E SN 9
(Table 6> The Results of Correlation Analysis among Situation, Self-Image and Fashion Style
(Shown in: Pearson’s correlation)
Fashion style Mannish Romantic/ Sexy/ Elegant/
Situation Natural Avant-garde Classic
FElegant Image -0.007 -0.048 0.92 0.218%**
external Active Image 0.084 0.020 0.118* 0.154**
meeting and Glamorous Image 0.009 0.188%* 0.396%*** 0.015
presentation  peminine Image 0.013 0.264%** 0.137* 0.080
Ordinary Image 0.049 0.223** 0.034 0.083
Official
Elegant Image 0.104 0.069 0.123* 0.244***
Active Image 0.107 0.006 0.131%* 0.022
ordinary work  Glamorous Image 0.057 0.095 0.310*** 0.089
Feminine Image -0.017 0.095 0.077 -0.019
Ordinary Image 0.027 0.092 -0.149** 0.014
Elegant Image 0.000 -0.004 0.039 0.324**
wedding Active Image 0.036 0.198*** 0.086 0.126*
gue§t/ Glamorous Image 0.035 0.057 0.327*** 0.023
family
gathering Feminine Image 0.005 0.160** 0.094 0.141*
Ordinary Image 0.161** 0.228%** 0.034 0.224***
Complex
Elegant Image -0.070 0.077 0.110* 0.247%**
Active Image -0.071 0.118* 0.112* 0.204***
datza/tzlmd Glamorous Image 0.035 0.165%* 0.427*** 0.124*
Feminine Image -0.121* 0.231%** 0.144** 0.135*
Ordinary Image 0.128* 0.102 -0.015 0.148**
Elegant Image 0.191%*** 0.144%* 0.213%*** 0.338***
meeting with __Active Image 0073 0.135* 0108 0.059
Personal  friends and Glamorous Image 0.087 -0.005 0.374%** 0.103
acquaintances  geminine Image 0.008 0.151%* 0.129* 0.087
Ordinary Image 0.170%* 0.195%** -0.43 0.198%**

*pC 05, **pX 01, < 001
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d32/204 2ude) HEEst b A e Fdd 28ds dasE 4% e ¥ %
25300 Aol daga/Fud 20de Ak 2RE/MFE 2ede g #Agl)
P RudoR dsee 56 ¥ 4% 4% ddzde oulA, WYY ovA H A
of o] HEEE US ¥oAE ACE Hel dd  AE deidrk fRuiget xyAeold 4
Br/Ed 2uds AAE Aes $02 14 gl ol 27igely Ho|E g A
3= AL & 5 Ao See oluAst A4 BAS BAD, AT
&R, olgstel 2ol dolE, Ad A7
3. YA Mg =TsHE APjolo[X|2 ME Aty g gl AE BEH olu A g
SENS TSR 44 AE /HAE ASE vhehgoh A/ oby

NEE 2EYS BE AsteA e ofn]x
25-3441 A7peiye] i} AR FFeE A } e TS AR S oA
A3 BAE MHE AR Uehiy, A 2

Zlolel A sk HE s 2Eted e %ﬁl—% o} ) _ s

. ¥ gl E BES olojAsk 2A BAE By

iy X g maa 2ve oume 240t dolE,
’ Qe AT AT B APANE FAYE

2] Aglel o SA ZTo] o|Axte] A
i *E}ff ) deA/7IEES, <1434 olu) s} FA AABAZ EAHAL, 9HvE
ME/delE, 218 23/AA3ke] qhd Asko) A R o
o W BAA 25, o7 Asfgold HelE
= HHS olnAet H(+)d BAVE ' AR A 8hol A = = o
i o M= &54 o9 A AAE Hh
Uelgtet], oA @Y A7jE/HolE AMslo A o
AAYE o[RS ‘{;_1-740 B()d IAS ) _ _ _
JEAE AR T BT FOA AR g gme s7os m7l00KY M3
o] vhd gt A mjys] AEtdS EFHUE o]
nRetE A FAE Bk dddr/Z 2 25-34A A Aeige] s FEsts zb7|olH]
2L BE g A EFHJE olnAe HH A9} AT sfArErLH FAS AlZHEE)
HAE B FAUE CIMAE Fste A A st WA gY9EE=H(MDS, Multidimen-
goll AAglel AAFL/2ANY 2B HsH sional Scaling) & AAlste] F&d #7]oju]A] of
< ¥ F AN 53] olAdHe "o Heo IES 2zrdell MR AIA AF7lolH|A] YAEE &
E XA dyga/gde 2L F ke ZlWch £ 3R QRS AAste 2}
Ap71o1u| Aol #A Gl A BAAE Ho] 25-344 Z1olu|A] A= U= FLAIES s+ 89l
Aol oS T AS AR A g/ el FElE FASHY, HHAZEHAE thRYH

{Table 7> The Value of Stress and RSQ of Multidimensional Scaling

official complex personal
Situation | external meeting : wedding and : meeting with friends
. ordinary work . . blind date or date .
and presentation family gathering and acquaintances
fashion | Stress = .10049 Stress = .12468 Stress = .21583 Stress = .22193 Stress = .27105
style RSQ = .96856 RSQ = 94592 RSQ = .86125 RSQ = 86518 RSQ = .64627
self Stress = .10677 Stress = .16268 Stress = .15323 Stress = .14100 Stress = 15937
-image RSQ = 96432 RSQ = 93079 RSQ = .93163 RSQ = .93009 RSQ = 90341
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{Fig. 19> Positioning map of External Meeting and Presentation
(lllustrated by Researchers)
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<Fig. 20> Positioning map of Ordinary Work
(lllustrated by Researchers)
v, el AR T oluAE B @ AleluAE AAsEY FolH A 2B,
A olm A AAQ] omA R HEHE Q91E op7IEE AERYN AR Bl Sl A=
FHe= 7P w Al AT RN ojF Al 54 e
= Bol F9%e olvAE FFste AFALE (Fig. 2002 A 2F AFo =2 A oln]
& 3 oA E FNAET MR PS¢ Aol AAgE st g oA e EFHARE Ao
gl 3 ogrde olnAE THHe IR
(Fig. 19+ ¢JFrgelv ZH e ol o A 2FE AL e AxEe HASEYS

2 AR o)) vz A0 Ak AHAE AR QSR ounE A7 4 At AR
A AYFL/ZHA sErdoln, AL/ Ze /2 A 20y 2 T 57 Hekek
4 2HAe BEA onAge AL AgA  AHL ouAY A AAL A, IRy
AA3 7 wEol A ta/FU A 2Ede A3 oy Aol Fae tE=EA mius/Z
QA olnAsh BEA onAE Frake Agol Aol wu4/EE v, 13 WFY A
BT A= =93 B Stk EWY 2EY A F oukA] FAe] FFAQ, AHQL o|m A}k +
F A¥E dAzH e AZoEAS fARAd  AAUA fAR 542 AUE Ao et
AL, AAEE AAE sEEeE A 3y ASHEA Fgege] PN 2 gl A

- 62 -



A7)olvl )9} HE o4 E

® sexy

Glamorous

Natura

Casual

youthful

Feminine

Cute feminine @

Elegant

sophisticated
| elegant® ‘@

legant/Classic
A

[ ] intelllggl‘t:o“ﬁdent

[ ]
decent

prudent
® @ reliabl
roverted

Neat

@cxt

Romantic

@ comfortable

!!

w @plain
ordinary

Mannish

Color area: Self-image / Grey line: Fashion Style

{Fig. 21> Positioning Map of Wedding and Family Gathering
(lllustrated by Researchers)

Aekd olAE M B FreE Ao e
e, o9 fASA ARZAIAE Beka o

5949 #3092 7Y 2
Aol Mersta BEAQ oluAo] Aol g
DRt

A A4 2B obgrlEE 2etds §al
9 UL AFY, WEE, My 2
Qe Aol ¥ A7lolnA} FsA vt

e ARES MEBL W, o4 shgol
v HOlE Rl AE (Fig. 2214 Bl Ao
& olUAZL XF9 b oF) WO 93
ol oS W W, AR Fxshe o]
7 AEET, 2aY 2Edel Al 9AsL,
a5 R FAH 4 e @e) Do
A ee G 5 AT dAPe/FYY sude
EQE, Aol e oluAst fArekz, See ol
Ash e A4 2ude thE FEES WL

)

L EAYE. BEH, Al olvA %l A

Rl

)



NRAl 55664 79

ordinary

Feminine

\
Sh

/-[ Elegant/Classic

@ prudent

>
i ey reliabl Elegant
) Glamorous ielligadt s 9, degens
lamorous it extroverted @ .:Ii%?,?itde ® - o
k \ cheerful
® slamorous Avant-garde
sophisticated@® L
youthful @ @ feminine
1 @sexy )
e
Y @ cute [ Cute
|
Casual
3 2 1 o Mannish 1 z
Color area: Self-image / Grey line: Fashion Style
<Fig. 22> Positioning map of Blind Date or Date
(lustrated by Researchers)
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