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ABSTRACT

Due to the paradigm shift in fashion industry, its contribution to social activities and social en-
terprises’ practice of ethical fashion has been on the rise lately. The surveillance and regulations
of international community have increased in light of the betterment of working conditions and
protection of the rights, and corporate social responsibility has been emphasized through consum-
ers’ interest in ethical consumption. In this regard, the fashion social enterprises’ responsible and
ethical management can both boost the trust in business and value-added.

The study aims to propose feasible methods by exploring ways to induce support from central
and local governments, which will lead to the activation of future fashion social enterprises and
paradigms shift of consumers’s perception and value.

The sustainability of social enterprises requires management line or policies that consider social,
environmental, economic, and political aspects of virtuous cycle, differentiated internally or
externally. Fashion social enterprises also need ethic management and social responsibility man-
agement that are distinctive from general fashion enterprises. Thus, they will not be sustainable
or differentiated unless entrepreneurial faith and role is not clear. Education and continuous pro-
motion including upcycling are critical to build consumer base as they can make consumers
spend ethically and recognize social enterprises. In addition, social education and public relations
need to take place in order to internalize consumer pattern. The goal of sustainable corporate
social activity is to change the awareness and become social investment that returns some profits
to the society as members in line with reviewing corporate image. This can lead to establishing
the foundation of securing a big comsumer market and winning the trust of the consumer's
through corporate social responsibility and investment.

Key words: corporate social responsibility(7194¢] AF2]4 2 Ql), ethical fashion(&2 % = 4),
sustainability(Z] 4 7}54), up-cycling(F A1 2 %)
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1. ME H719L 7HAE THOE AF MU AE A F3tAL
ALB|EA ] ek AR S AASHY A dEe B
1997 9712 s FHEY #F P& Adxe FE o HAHE Y3 9L EE FIS
AZEE FHA vHNeH, g2 FUES A e HeA & Aozt UTHKSEPA, 2015, p.
Ao HAS 43 AR WEHT oo AR 22). ol#dt AF R FellA HA A A7
TEIEE HES AE T AEA A E o] ol 3 AL AFOZHE LH|RE o
st 1 4L FFskEa sk I18u 4R As By, 2229 @770 3 AoH e
o AAFAY ¢ dAE FEAE B IAHH SHA FAALS ] A e A 7F FokA 7Y
1 A E A A kA, @71 AT o] A A Aol 73z 3tk (Cho, 2013).
a3l wet ZFAHFe] e daE] FEa A9t A&7bser e s A AE A7 &
FHEI =do] NEHoE AVHAY 24 B A A ASA e AHE 7Yl g
of Abs]H 7R AEe] sjerie] WstE <l FE A E Folw FeFoly A&HAHR IRIIIAE
2 EXRG 3o JHAFe; ARSIAHIA 8 A2 F d& Aot I gudiA B Ate
o digt Aol 2 wat A AlZHE AB| A7l e 98 2 AAdA e HEe] 7
AR A I ATt £9 =97F FldAE AA 7R AL A THAE SAdskeE 84 9
2As5tE7] Azt vlg el g wA As Adste AEA7IH9e] S - 9 d3 9 A
5 AME(F57H 7190l vetA Xske 394 g w48, gAY S84 A AEIA 7Y
ATE AFIEC] AXF e AIRIAE YY) E & o] A&7teS s AUt AgHez AA
£3 FHAQA A FE E FHY A AH A stz gttt olg A A, AL A, AAA g9
AFED2A A A7) =gl oigh =97 + 2 Uro]l A 719 ¢ AR, AR 2 3
Az @ Aotk 2007 7€ ARE AFFHNY 71#e &84 AdeEd FEIEHE Fdsiy,
SN At AL A 71Y9Ss At A 7} Zofe] ety e EAE WA, AZH &
AR AYE FHAT ZF] A AN & Qpol| A AT = Qe WekE AAlSEY I &
doll tigk wiZde B AR, FFA 720 A% Aol Ay, webd A AL A 7IHEC] A H
st AR A E 2 g, B4, AT HEA o AA7AYs AT FAlA A3 71}do] BT
A2 Alg, AR, A99 94 - =4 AdE &§ WEE 71 AETEEAE EEE F Ue
o & B 5A g 1YY FHHCE A & WS AATOEN, FF A A HT|He] &
st 71qsitte 71248 =8 5 Q) ’dstel AmAE] MBI 7H 8 M, TF
tH(Korea Social Enterprise Promotion Agency I AR Az e A AW AE FL5)
[KSEPA], 2016). 7] 91k Weks BAlEte] ol A e W
ARSI A 71 gk HdS FE7IgE tiEy b AT F A Aol 7t
= NELe=2 7ttt AA zbole YA 2 AFlMe S - ¢ HAEE Y F &
QA AR AS A FHE AR FEa o g4 sjdes AHsts ARG R O HMAE
HEsS T FEE FrAN, I 859 F S, A2AG AEA7IY T &8F HA
717F EARAES] o)A A ¥, AM3A = AHste AF3A 7199 Z]iﬂ%f?} s 5
7FA 8 F5 ] ololely HA S Adsted I % Ast7) Qe B4 A, AEE, FAAF, 84 99
ol Atk ol&E Fate FE I v Ak o= st A FHAdol N“‘l@rfﬂ]l U= A
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CEAEE L E N R RO R
ATz, ARTE el BAstn, gqaus
A8d A R 4A FEL AdaLA ot

w3 7199 ArEld A A g-F(Corporate  Social
Responsibility: CSR) ¥ #H3&S 7jHto g 3k 7]
JolmAE AHEIA o} ol e A NS
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o B ALSl9} o] BF W=l 7o) A=
Al wAA S T A&t wHds T &
AT I AAHS ek, A FH R QL
AL APFE WS AANG=H I Kol 8l
o 7199 A A HABF A AHRte
AtLe} RS 71E, Adde] Fod dFEE 3
A "ot S22E4Y 744 "719 Mckinsey (2007)
= A A 3 FAolge EIME B &
HAES] M2 v JHEA 7199 A
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Social Sustainability Economic Sustainability

Non-profit with

Socially Corporation

Traditional Income- : : 3 . ; Traditional
: 5 Social Enterprise Responsible Practicing Social i
Non-profit Gemlar_a?mg Business Responsibility RS
Activitise
- Social purpose - Profit-making Motive
- Stakeholder Accountability - Shareholder Accountability
- Income reinvested in social programs or operational costs - Profit redistributed to shareholders

{Fig. 1> Spectrum of social enterprise
(4lenses.org/setypology/print, 2016)

Z AAAAT BAL ML QAT BIF b BEede] 494 IAE T, AF AR
oA, Fel A% AHANYS IR FE Fol WA WAL Ady AL & 5 AT
2 AYE B9 BHOR Foaly YT BT olelgt ARE Ak 2007 AWH AL A1
S5 Atk AR A/ ARed el mlFe] S oF AYEAE FEH AT A
bk AW 292 A ARG B FEolehs AR RN MY, 7
ANEH Seldee 1ewERE vz W A FH9 A8A9% A% F09 A8E AR
(Table D3t 2wk w9l ohirh At} 2912 A8 5% Fel ASAIAA b2 S0l
FRAGe Az ololelt HAH, A4ty LERFEVS H9H BHoE E AAGY §
A 197H AR E bsA vRIE § wdd AWesE agu A #/| AA7Ig el
49 24 T wE, fevee] AgnE RS BE 4Rl FHsh] " A%bseA
Bo) AL AF dxE REH 995, ol BH ANANY AFALYG ARE Edw ¥
o 2/3 A8 B 5 AYE B wol HAR  FAI em, FrkdA AdAcE T AFEA

{Table 1> USA, Swiss, Korea's social enterprise appraisement standard

Swiss : SCHWAB

USA: ASHOKA ; " Korea : Ministry of Employment
SCANDINAVIA foundation for social AhdiLabor
entrepreneurship
Organization Form Venture Business Bipht & Nc;;;;roﬁt faed Non-profit org
- New Idea - Innovation ) I;:\aii;ing ;gieg;:rr:ose
= Credivily = Sustainability - Pargci yaF;e in stakeholders
Fundamental Requirement | - Social Impact - Direct Effect ) o erazn ot
- Entrepreneurial Quality |- Distance of Approach pel g earning
- Ethical Fiber - Reproduction Possibility | - C'anf regulation
- Revivify 2/3 of profit
- Number of beneficiary e
Appraisement Standard |- Change of structural : ggiit'aallri]:fti’:jgce Non specific
- The scope of spread

(Study on the evaluation model on the social enterprise, 2010)
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Qelol BEESH Auz ALRHe) kel A3 AV BAY ARAAY] AL Aol
47199 A3} GO WEAAE Sz e Frh W ASEsge] Aok AsiAE )
QEol WolA Atk A AEHQ £AF Fe WAORE AAWANA Hohds] Y57
A A A Yol U AT Gol tF A% mEe] ALt FEFE A A &
e B84, g4 NE2S AR /FE 98 ANALOR TAREL FEAAG @
So] AYAE k. o199l AR e wed, £e98 A9

TEEERT 10079 AF ARG S o Bae)7h ol Sk ARE FrEvid 7t
HOoE @ TI5 AFA/Y AFFL 2 A ke v 2 P2 WG F AL Zolh A
.24 Akl maw, ASA g AFagel 84 A4S A 7 FEA 7 e 7, 719
el ACE Uehgth 1 olfE AvNW o 7 A5 YEYAET 5@ dAus IS Fo 9
g /b4 BFAHQ 29le] QAT Fhd ARA BolAE AU BHh AE9 AAALIA 2
Z, Hthe BEAE AERZFH Q9 UF9 B AMEYAL AEEZS /Ro 29/ BE
o AN, ARA AR AAE BE AR o ARAA EES 244 982 98 4 3
e Ho g A7) A R/ 0E 2 3 o IEAAS ARANY S, te As

ofelg, AURE SO Uegth 53 A8 HoE mAME JORA YREVH B £ 9
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oo AR A7) AR Y SR %
JFE olfT WHHoR B AU FW ST AHTRE TEC Jhed LA g
a717F 474 ek & 9g Aotk saAgeld ARALs e A
UntA o2 A3 AAE 3HEZ FAs < B FdEHE AdoH, FEAY N9FL,
ngegos TRz g8 3aESG AEHE 4 B AR 52 B F9HE A9S @
FATh AFGdE A AAskE XOE g},
924 BAuTE ASY /A $AetE A3 APB AR AL A ThR ek AA Selole
(Table 2) The resource area to be useable by social enterprise
Resource Field Content Note
DUblis Epsonrce Sector 1 Provided to sgmal ent_erprises, go_vernmem financial aid or non_- m_onetary Over
resource like provided free building for the purpose of creating jobs
Market Resource Sector 2 Bring income in general competitive market for business activities C_omparatwe
Disadvantage

Direct and indirect stakeholder like corporate's sponsorship, membership dues, Comparative

Reciprocity R Sector 3 s : ; 5 )
eciprocily Resource ector volunteer, civil society or support formation raised by reciprocal resource Advantage

Bring income in social economy like social enterprise, cooperation institution

Paeial iResTueE Sieslena connected with market for business activities

Undeveloped

{blog.naver.com/wkdusguard/220320282486, 2016)
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T F 7HE SAl FEH, AT A o) &Fodde AHsty Uth(People Tree Our
Hdaks A Ars W} WEolA Wt 9l Story). @A7A 200478 A7 E=7Ee] 70478 1
Hete 133E3 A&7 AR Au 2 Alg3t w3 Lt AFEdA 71ES THEAL Ak
TEAe] Wgelgte 284 dg% S W = AT itk JE2EL AFS AN E=T
3ol floh. AbE #7140l 2014 69 1,082709] <l A 100% 71 B3t AAddds Bl TR
S ARRA 7193 15000178 8] on] AL3 7]} o] REolAH, EALES TS ARSI
ghe AR B8kl A H 7 Pl Ak g A due AFsk] ANE=TEe
=2 3 3oH, g LEIYE 2T A AEE w3 AtHKo et al, 2015, p. 33).
o2 uehgthKim, 2014). thgd AHEE7IYE ul=e] g2 F2(Toms Shoes) = A7
o] ARA DL Wol AFALNA FS L A o] WRAtE AA =L em, ‘One for One'o]z}
ghoFd S NS T AEAZIG Al = 47142 w-r1RgEs Adsta 9l ]
F A8 e fFEa7lEve AR A7 Gt | A AFE A, AAE Gl NFEEE %‘SH
w3 44, fEd Sadste FHo| Atk oAE ARE A A PS thekal glom, AFSA o]rel] w4
g GA okl AVIE ARRIAZIY AdEel thE < ZH AR Hoh u2 & S8 =gsial ol
FEAAE WA, 499 E2M AALYD & o FYA Edlola vl Z27](Blake Mycoskie)
HE 225 sfof gt 7b ol2dEYE st T, A glo] Ads)
ISl ofelg s EAl HHAM, olol5 9] S 4
2. AElH7|Yel RE|X HMetE §g g A 7)Rg S8 FAkE dysiieH, 719

CERPEE Eoﬂ N899 el AL ANHTA

4 tH(Global Social Economy Forum, 2013. Nov
s R 16). FR7H1E 3EsHE g2k 7199 A9
BEs) Xtk EFFE ARIES A5 HAAA < Aoz 7|E gAE FE 2 A AR
Af7bed FPe S GRS STV 5 gag g9 53 Fedse, A%k5 U4
DAZ Adste WM ARAVIEH 228 £ o gxg3 497498 s 2T g o
T 2ALE AFgetes Aoln, FAIEE i H3k Seld Ao o B F= Ha A
1L AgEEs s Al ¥R sopea 4o A9 Y 2 ol B9 sA,
([EFF] thesee-kersasia/707, nd.). &, &4 o A A=A 74, w5 FAAA s
AE ANF ARSIl wmEel =N FRA g3 gu sevee A¢E @A T
o 7P A FFS AIAE AFHAL A1 R gagn 9x A9H/959 494 R4 o
Adel W@ pwelsh Sid 2R ClHR 4 ggse ny ARG AW 52 S 37
el AT Sds) A5 A5 BES S gy Hage £ AR 91250
* e A7 AHED LS F2 VEE YAS 9D
AFERE dwe] WEH) AT 73 L2 (Sewing for the soil)’, 3459 75 .
AR ARSI ASTESR ARNTE A gpsie wojEdolETeol I (Far Trade
A8 &29 HH(slow fashion)S AH3E 7Y Korea g:ru) gﬂx}xgg__ Aqate|Zste] Fharat A
oltt, AitAHAMEE H7|AAH7A] G st Lo wEl ‘@283 (Reblank), AR wE
HQ e A, AP BARE A gan meuge 2Adn A9 Adey B8
3 wEY A2 BAAAE Tskel, A
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3= A AlyE $(Sooda)’e]l tiEAoIt) °)E
7NHES UM &84 ol A3 AH AA|
o AYE AL e 7IHgEeIH, oln L3t
Al JAZE 2HE A= 7IFEClth o5 &+
A e tF5F Gake] 7 & Al A
AEHoR FostH, &4 HHV|GEC] FHY
< B3, g8 &v9 #AE o Eojuof ¢
= AL 7P 2 99 FAE A JhKo et

T o
al, 2015, pp. 167-174).
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FEA 23 g Iy 7]

AeH Aol ta B
AR A g@A A AR ASH
o W 4AE 19el AR NFow W

We 3@ 294 AAE APaT s /19

AEAGE e BAE Aol

AgAGe] AR ARNANY F LERER 2
Ze Wy A3H0E f94 HAL A9 9
L o1ge QuA 2R3, T4, 9 P4
Sobuy, A8 BEA FHAA /19e) od
W NS stebet 5 B, BAH, AN W
N AFS ARG, ALY R AAAE
et B olF Fal NEAY AA AL
299 AR H AY B L ALk Y
2 BASIA S B4 e LA el
29T 9= ANANGER AR MG, A
A ABE F w94 AAUAAS AWHIL 9
s gos fs&zgaw

{Table 3> Seoul area fashion social enterprise’s form of organization

Business name Organization form Type Region Product Certification time
Beautiful store org : i Discarded clothes /
(ECO PARTY MEARRY) Non-profit / Foundation Environment Seoul Recycling 2007
Fairtrade Korea (gru) Profit / Corporation Etc Seoul Fair trade clothing 2008
Sooda * Partners i PR e Seoul Clothing 2008
Sewing for the soil FAuiL/ Goppntatan EhentheL Seoul ECO living 2010
Reblank Profit / Corporation Culture / Art Seoul Reeytied product/ 2
Design
Orgdot Profit / Corporation 2 Seoul ECO clothing 201
Etc Recycled product/
Touch4good Profit / Corporation Seoul Design 2012

{socialenterprise.or.kr/kosea/example.do, 2016
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[<JREY

W, RN AHBFE WAANHT s}
T QoE, ARG At B
£ 8748 wEs A9 B9slel =8y dd

(Ko et al, 2015, pp. 47-53).

HAZZLE WHAE ALES ALt A
2L HE 2 e T4 ool HAWS 9
o AWK Z2 Y, JAIEE dARIE dhe
A A9 2 A A (re-sync) #AAY 78S
S8 HEAs Aol did s dgg, A
g FEUHS Hastes REEFHE AT
Atk ol#fg AHYS B3 BAAE Folwe o
HE A 954 obso FIMAS fa 2
Joglen, RFEESA HHEAE AE MEL
7FA % 2B E AlFete] AlgEdA 2187 9

2]-& #akA)71 3 A TH Touch4good. n.d.).
AF7HA A A& HA AH7HE &

g3 e AdH7)Ee Wl wek 719 Wi
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