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ABSTRACT

Knitwear has been used as an active and functional clothing item due to its flexible and soft
nature. Diverse design expressions have made knitwear into an essential fashion item for people
today, who are constantly seeking for ways to display their individualism.

The purpose of this study is to analyze the actual wearing conditions, and the preferred designs
of knitwear for female college students in order to provide a baseline data, which can be used to
develop knitwear designs for the subjects of the study. Survey by questionnaire of 135 female col-
lege students in 3 universities in Seoul were analysed. The results of the study are as follows:

First, the most owned knitwear were sweaters and cardigans. Knitwear was viewed as soft and
warm, as well as versatile. It was not restricted to certain sizes, and was comfortable to wear for
different activities. Seound, the most preferred items were sweaters and cardigans. The most pre-
ferred styles were round neckline sweaters and open V-neckline cardigans. Third, the most pre-
ferred designs were plain designs with achromatic colors and wool-blended fabrics. The most pre-
ferred images were simple images. The most preferred fit was loose enough for little bit of room
inside. Fourth, appropriateness and design of the knitwear were assessed during the purchasing
stage. the most preferred method of purchase was purchasing via online stores after researching
the knitwear through various channels, such as store visits and the Internet. The preferred price
of knitwear was below 100,000 KRW. Fifth, the most common complaints were as follows: changes
in the shape and quality of the knitwear after a wash, appearance of nap, and loose threads.

In short, it is necessary for female college students to develop high quality knitwear with de-
signs that can display individuality, while being simple.
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(Table 1) kinds of owened knitwear
unit: n(%)
item frequency % item frequency %
sweater 692 276 one-piece dress 205 8.2
cardigan 580 231 coat 128 5.1
accessory 523 20.9 vest 85 34
skirt, pants 211 8.4 jumper 84 3.3
Table 2> perception for knitwear
perception Mean S.D.
soft and warm 4.48 0.61
multiple costume changes with free size 4.08 0.86
easy to move 4.04 0.77
long wearing not sensitive to fashion 4.04 0.75
easy to coordinate with clothes to have 4.03 0.79
wearing nicely without accessory 3.67 0.93
less creases and easy to care 3.54 1.10
easy to present individuality 3.19 0.89

- 101 -



fRAl 55664 8%

Slo} olaitt Sol %

FHHeR Q4%

Ak
2. HESf|0of Mo

D) YEde] clejdd 4 E

HEskE UEdel ofoldst 2EHLe (Table
33 2ok

HESE UEde oo 4202 HrtA
AEFE 7PE Bol MBSHUT T vhgol ma
428, MEE 9 EA 5o dAMERF 407, o
Y27 336, ZEF 3.14«] TOE AT }ﬁﬁ‘r Eal
7|E, AR e TR A9, 27 52 W
o]g].g] XJ"‘E u]ﬁx% t4 /qgo} 1,]15 ]o] o}o]
dog e,

(Table 1>¢] YES 2AFH vjud o =
AElsk A0 A1 ol aAFHA S1Y ol
Azsts YE ofolgel Ze & + 3l

A A9 v std, Park & Ch01(2012)«] Sl
TN A7 AAEHE AERUT AAL. Lee
et al(2007)¢] Aol A 20uhe] A% sALe A
s30Y Stk & ApAdelA AdEe Ha

(Table 3> preferred knitwear item

A(429) 9 AT 0] WA (4.28)7h
o] Ao FUAF A Kol

S w9 200 A 7
SE ool A5

2) YES o] ofelald A3 v =l (Ze})

(Table )& UE9 o] olo]dHE M3 ste
ARl (Zeh ol st 7t Aol

7 ol &AEY Y g Hsst
Blo] A9 oo SRl 113%e] &
azls 7H
A 229, HE dAHd 1090 AZs)
2 72399 JHA (1) = A9
3tA) °‘t Ao R Yy

7ttziel Af-ols Hou

(81%), 1 ©&ol
oz Yehdth £ZaH69) e 2
AR ASZ7F A Yepgch

1r

]
Y

o

2~
L=

= = =

[T do r

=

o

32
o o=

¢

o

3

qS 7

-

L
5le

2 F[Fl

=

o
=
53

El

il

3) YEsele] tael 24

gzl 840 e YE o9 HEEE (Table
5)9F 7tk

GRS

item Mean S.D. item Mean S.D.
sweater (pull-over) 429 0.73 coat 3.14 1.11
cardigan 4.28 0.75 skirt, pants 2.99 1.01
accessory (muffler, hat) 4.07 0.09 jumper 2.82 0.96
one-piece dress 3.36 1.02 vest 2.66 0.98
Table 4> preferred neckline(collar) of knitwear

item neckline (collar) frequency % neckline(collar) frequency %
round neckline 113 22.9 polo neck collar 3 0.6
sweater V neckline 22 45 Peter Pan collar 1 0.2

turtle collar 10 2.0
cardigan V neck open style 81 16.4 shawl collar 6 1.2
round neck open style 51 10.3 soutien collar 1 0.2
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design element item frequency %
wool-blended 33 16.8
pure wool 51 10.3
fabric cotton-blended 42 8.5
synthetic fiber 29 5.9
pure cotton 28 5.7
achromatic colors 101 20.5
pastel color 56 114
warm color 49 9.9
color cold color 38 7.7
brown 32 6.5
green 24 4.9
mixed color 16 3.2
plain 98 19.9
geometric, abstract 23 4.7
stripe 21 4.3
pattern
check, argyle 7 14
nature 6 12
ete. 3 0.6
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(Table 6> preferred images of knitwear

image Mean S.D. image Mean S.D.
simple 4.10 0.81 youthful 3.30 1.06
classic 3.71 0.96 graceful 3.19 1.01
neat 3.68 0.99 intelligent 3.16 1.08
luxurious 3.98 0.99 rich 2.98 1.09
casual 3.57 0.91 showy 2.62 1.08
sophisticated 3.54 1.01 sporty 2.51 1.05
femine 3.46 0.98 sexy 2.29 1.06
modern 3.38 1.03
(Table 7> preferred fit of knitwear
fitting Mean S.D. fitting Mean S.D.
loose a little 3.84 0.80 box silhouette 2.82 1.26
loose much 3.60 0.87 fit tight 2.52 1.13
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{Table 8> factors considered to purchase

factors considered Mean S.D. factors considered Mean S.D.
harmony 4.60 0.59 sewing condition 3.86 0.88
design 447 0.67 price 3.78 0.81
fiber 4.37 0.63 easy to wash 3.69 0.92
color 4.31 0.67 fashion 2.66 0.98
fitting (size change) 4.26 0.74 brand 2.37 0.95
stretch or shrink after wash 4.20 0.79 advertising 2.04 0.88
comfortable to wear 4.17 0.71
Table 9> source of information for purchase
source of information Mean S.D.
store visit 3.93 0.89
costume in display 3.58 0.84
costume s of others in the street 3.20 0.97
Internet, newspaper, advertising of magazine 3.14 0.95
attire of actress in TV, drama 3.11 1.08
advise, costume of friend or colleague 3.08 0.98
<Table 10> purchase price
unit: KRW
price frequency % price frequency %
below 50,000 47 34.8 150,000~ 200,000 5 3.7
50,000~100,000 69 51.1 200,000~300,000 1 0.7
100,000~ 150,000 10 74 more 300,000 3 2.2
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{Table 11 store visit frequency for purchase
- never rarely often frequently
frequ. % freq. % freq. % freq. %
Internet 11 0.4 11 0.4 61 2.4 50 2.0
department store 8 0.3 17 0.7 79 3.1 30 1.2
standing store 8 0.3 41 16 65 2.6 20 0.8
agency 13 0.5 56 2.2 52 2.1 8 0.3
home shopping 82 3.3 28 1.1 16 0.6 7 0.3
large scale discount store 62 2.5 54 2.2 14 0.6 3 0.1
duty free 57 2.3 50 2.0 23 0.9 3 0.1
overseas 57 2.3 41 1.6 34 1.4 2 0.1
traditional market 85 3.4 35 14 13 0.5 0 0
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{Table 12> complaints after wearing

complaints Mean S.D. complaints Mean S.D.

changes in the shape after wash 4.62 0.61 look bigger 4.04 1.04

appearance of nap 4.46 0.67 uneasy to keep, care 3.87 0.99
loose threads 441 0.77 discolor, decolor 3.84 1.06
changes in the size 4.33 0.77 mismatch with owened costume 3.78 1.04
bad sewing 4.10 0.92 static electricity 3.61 1.03
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