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ABSTRACT

This study aims to prove that a fashion installation functions as a media of fashion communica-
tion which delivers a brand identity through the research of Quantum Project by a Korean eye-
wear brand Gentle Monster. The presentation methods of Quantum Project are story-telling, digi-
tal technology, and interaction, and its aesthetic values are decentralization, surreality, and mul-
ti-sentience. Quantum Project, in terms of a fashion communication media, has significances; the
delivery of the brand identity, the tool of shoppertainment, and culture marketing. Quantum
Project also plays a key role in expanding the boundary of fashion communication method
through its serial installations. It consequently becomes a communication tool which offers the
brand identity of Gentle Monster; experiment and innovation. This result has an implication that
Quantum Project not only induces consumers to come to the store and produces a commercial
effect, but from a more strategic and longer-term perspective, would inculcate consumers with the
brand identity. This study is thus expected to expand the academical research field of fashion in-
stallation as a fashion communication media as well as to lead its meaning, value and new
inspiration. Furthermore, from a business perspective, it will also propose the boundary expansion
of fashion presentation methods and content and further aid to vitalize creative and experimental
practice and research on fashion communication.

Key words: fashion communication(Z 7 ©]A), fashion installation(F A A=),
Gentle Monster(31 &% 2:¥), shoppertainment(s: 3 & JIHE)
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AigdolAE ded o] Hdezx 13t H 2E0E 2uAe 574E AFste Fof o
LBA, WA F3E AYer ZAT F 9l EYXM(Core Aftraction) # £33 SAAL} ¥
of S i s el £ ZHAH o Eshe A AE BRI E (shop_o_ tainment) &
A Aol mal A HERAS 2RI HAL ARG sk AaRA dAelA A 7188
£ F AE A7 FReke HAH A2EH A AFaA BAE oA} 7HAE AlFdhs I
o WOE WAL} HAE okvEe NEeR B A AfruAlelde] depy o R Holt &
¥ Ath(op. cit.). Cha(2017)¢] AFoldE A AEEJIMEE 233 ABEAVES PR
AAEY oS "I FHHE 2AES ANEA F2 L9 H W E (shoppertainment) 8 2~o|H,
et o At FHe ded WP WA ME 29 22 WA FRT &E‘r—t— 2eH]
S8 THI= AR FH A9TeR s o] MdellA A T7HKim, 2007), &3 AE
(p114), A Axsdolde] 548 A =5 o] wAY M ZW(Yeu at al, 2012) Wy F
deo] ZAE 78 AA des Fxssith A ZHChoi et al. 2013), Z2]3 ZH= FHEFA &
AAHeR A AA e AH7E BEAAL 9l & AT (Han, 2017)2 2§ o] o= 7}
H, 2ol wE Al =5 e, vvel, Has I SkE FAolth 19 7t Aol 1FE &
27§ o wokstel AAE sEoldd met HHEE FEH02 LA #3h4, 74
W dxEdelde] A MER TGS FH= A AR Alwel AwyAelA X*%“’i*i T
2 v e ALE Ao ARt g A4S Ik HiE Ho 9
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2) A AfruAelA wjAl 2] i dxEdelA F e (W) 744, 74, 234 A
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Zo], HA ABYAMY FH 75e BAC T e FE ot ERH SHdAM
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S 2L Gl ASA, 284 8L HAE ooWHHE Ty FANCE BaF
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B SRl 2 dlH AAEd e HAE olu]  shaith 20160 B/IE ‘The Butcher EUHE
A e FHOR AHAS) HAE ool FAF A ) 4K WLl A FUS
HEE Agsiz, 24 L4F ARG s wysie] Axdss s AEHUCmFig
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{Fig. 1.> The butcher
2016, Gentle Monster
(http://www.fashionbiz.co.kr/TN/?cate =2
&recom = 2&idx = 152706)

A ke AMHIAE AFstdch =g 20119 FE
201497k4 EFE o] (Home Try) AHIA%E A A8t
Adedl, SHolAd de AF 7HAE Mgy
o= wigsted 39 Fot AF AL B vk
o T AFS Fulste Mulzelth § AulAE
B 201490 FESAOW S otelgo] Bl
TEANE HZ2E AT 7150 AH| A
o] ¥l 7HA] F8 AFES EF AE E2H
7b BAE oloJdHEE AHHOR HAFIZ
stz wlol 1 Fxo] Stk o] wiAle] Z]Ate A
g %o, AE EAEE 93] ololsols v
A e A9
A2 Yty st
(Baek, 2015). o]of] wE& AE FAEHS HAL
ololHIEEl = "Ealz A or g & o
(Choi, 2014), &H]#}9} o]2jgh HAME oo E]E]
& A& AFUAIA] g5t Fdslol

N2e AED ZAZ 4S99 sty Aok
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T Y934 2Eole: 10di¢ 200 e T
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{Fig. 2> Red Wide Open
2018, Gentle Monster
(https://www.gentlemonster.com/
project/episode/rwo)
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4ES AN} BULES D & Y=
A= oulA FUOoE PASA

ANE E A

= v —

Hie 2014958 20169714
P14 2Eo] 15oA £
2 20143714
BE 259 744
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(Ibid.).
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A8 zeEAEdE ¥
o2 s, 20159
o] S AEH oS
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A
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159 7+
o= F

Title Quantum Project Venue Hongdae flagship store, 1F
Director ) Fabrik(2014) Concept SSC.C - space, speed, creative:
Dojin Choi(2015-2016) challenge
Installation
No | Year title Collaborator No | Year title Collaborator
1 Blank Desert Fabrikr - design group | 19 Mop And Bucket
2 Silo Lab Silo L"ﬁ et Z‘;ﬁg/ media | o, The Maltunction | VO gior;;dla art
Soundholic Soundholic Festival 2014 Work In
3 Fes‘tival 2,014 - an gudio-visual 21 Progress
EXIT festival event
_ .G
! Tt passon | |2 s | O Rosd Rabs | T s
o) Wonder Fabrikr 23 The Rain
6 Working In The Fabrikr 24 Memory Field
2014 Rain

| wakerest) G | P Hhesven.
8 Fly Away Home ::};;2 fz};g&k - an artist 26 Beating Beats
9 Coral Wave Fabrikr 27 Breathing Cactus
10 Before Sunset 28 Dreamer’s Hotel

. Blooming Post
11 Visit 29 of ﬁie
12 In Between Alice Jung - an artist | 30 Move Out
13 Off Fabrikr 31 The Eaters
14 Encounter NEN - a design group | 32 2010 Sewing Twins
15 Overgrown Park Park Sure - a florist 3 Daydream Oasis
16 2015 Merry-Go-Round 34 Flying Jam
17 Smash Pong! 35 The Eﬁi‘iy In
18 The Table 36 Final Symphony

(Gentle Monser, n.d.-b)
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V. 28 ZZHE0| et M
HeHAON &Y

g ZRAE PAS

& FEZAA Q2B 5¢ TYF AM =
AAdolEe EF B4 dE 9TE(ang &

Yang, 2011: Hahn, 2012: Park & Yim, 2015:

Koh, 2015)< FXstdtt. 74 d7E2 542
2 e PEE /AL oW T E BolFy
A at=ike] BENA E HAAY 2H RS

sl o

oj@A mHETA Pk oY

@ 54
2 pAsE AL 2 4 A9 =5

fr 2
e R
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o vH B4 2HL BH s 97 AYes

Wrol B4 A Fusie 3670 A =2A
E gz 28 WE % WA SAR) wet
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2ol Aessieh. 2eln 72 gAe) BRNN vl
4 Mg 239 4 SAEE BEF A
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%32 AR, (The Malfunction)S Al 249 7Y
ogolglE FA ol F ZEe eFoF Qg
253 33e gaIFoz mdEsarh (Sewing

Twins)< Aol A7k 71 AL Sle od Al

4 mgoE g8t BHAFth (The

Birthday In August)= o1& A& el 719

o #e oJor|E wiEoR FHE VME

4719 AL Aold, TAAZE HE3I 43} A&,
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(Table 2> Presentation method of Quantum Project

Presentation
Method

Installation Cases

Story-telling

o Specific theme-based

o Fantastic/metaphorical presentation through a vari

& media

The Malfunction, 2015, Gentle
Monster
(https://www.gentlemonster.co
m/project/quantum/20.php

Sewing Twins, 2016, Gentle
Monster

The Birthday In August, 2016,
Gentle Monster
(https://www.gentlemonster.co  (https://www.gentlemonster.com
m/project/quantum/32.php) /project/aquantum/35.php)

o A variety of media & technologies including media art, sound, light, robot & kinetic technologies
o Construction of experimental/radical spaces

Technology
Convergence
Walking In The Rain, 2014, Before Sunset, 2014, Gentle Final Symphony, 2016, Gentle
Gentle Monster Monster Monster
(https://www.gentlemonster.co  (https://www.gentlemonster.co  (https://www.gentlemonster.co
m/project/quantum/6.php) m/project/quantum/10.php) m/project/quantum/36.php)
o Visitor-centered reactive/responsive/participatory
Interactivity
ST S PR Oy
Silo Lab, 2014, Encounter, 2015, Off Road Rally, 2015, Gnetle
Gentle Monster Gentle Monster Monster
(https://www.gentlemonster.co  (https://www.gentlemonster.co  (https://www.gentlemonster.co
m/project/quantum/2.php) m/project/quantum/14.php) m/project/quantum/22.php)
e A & 5 Ao HEE A&H08 HelFs] 99 Fuoz AY
Hola 7|HS AXEFNHES AEste Aol
2) 2844 FY5lel AU L BAFT Uk oled 28
28 Z2AE:S A8y A9 HaT ofo)ul AAQ F7F AE2 2EHLHY ws FAE
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