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ABSTRACT

This study analyzed the effects of the perception of fashion company CEO's authentic leader-
ship on the job autonomy and innovation behaviors. Furthermore, the effects of the job autono-
my on the innovation behaviors of fashion company employees were analyzed. The survey was
conducted among employees of fashion companies located in the Seoul metropolitan area, and
380 responses were used in the data analysis. The data were analyzed using frequency, factor, re-
liability and regression analysis with SPSS statistics program. Result showed that the authentic
leadership of fashion company CEOs is composed of the future orientation, equitability, self-
awareness, moral perspective and relational transparency. The perception of fashion company
CEO's authentic leadership positively effected the job autonomy of employees, and the higher the
job autonomy, the higher the innovation behaviors of employees. In addition, the perceived
CEO's authenticity through future orientation, moral perspective, and equitability positively ef-
fected the innovation implementation of employees, and the perception of the CEO's authentic
leadership were positively affected the innovation creation. The results of this study suggests the
type of CEO leadership required for innovation behaviors and performance creation in a rapidly
changing business environment, and it will be useful for establishing autonomous, creative and in-
novative organizational culture in fashion companies.

Key words: authentic leadership(¥1784 2|TI4), fashion company(347]4),
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(Table 1) Factor analysis for authentic leadership
Factors Measured items Factor |Eigen | Cumulative [Cronbach’s
loadings | value % a
The CEO present and encourage long-term goals and visions| .806
The CEO strives for sustained growth rather than short-term 801
profits ’
Future
orientation | The CEO has his own philosophy and accurately presents 801 3.758 | 25.051 925
the direction of the company. ’
The CEO works with goals to achieve within five or ten 794
years.
The CEO listens to the various opinions of employees 894
before making any decisions ’
. |The CEO makes decisions based on reasonable alternatives 649
Equitability - — 2.647 42.700 892
The CEO fairly accepts other opinions 544
The CEO analyzes the information fairly and objectively 530
before making any decisions ’
The CEO knows well how employees evaluate himself 832
awiflefr;ess The CEO is well aware of how his actions affect employees| .584 2.033 56.254 818
The CEO knows how to accept other people’s advice for him| 527
Moral CEO acts and decides according to moral values 773
perspective |CEO emphasizes moral responsibility 765 Lo 69417 862
Relational The CEO makes the relationship with the employees 791
transparency transparently 1.775 | 81.252 798
The CEO frankly tells the employees what he wants to say| .761
(Table 2> Factor analysis for job autonomy
Factors Measured items Factor |Eigen | Cumulative [Cronbach’s
loadings | value % a
I can decide for myself how to do the work 904
I can change or modify my work autonomously 875
Tob I can do my job with personal judgment and determination 868
autonomy I have considerable independence and freedom when I do 361 4.391 73.189 925
my work ’
I can decide my work goals autonomously 848
I can make many decisions while doing my job 770
3 HqAAF S, 291 2¢ f@ek ddste] S3EQ WU
SaaEe] B3 2R Azt (Tabe & LAAT ARE otelHelE EFde v
33} o] 18x 1004l 279 29lo] Ty OS2 FAE Al FE ol WHET. ols
Atk 29 1S HAH ofoltol2 Qo] 2ele] F FAtel WiE dEE 51%Ren.
so] Assts 2oz Aol ‘HAl A o]a) Cronbach's aAl= HAAH 918, A= 865
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(Table 3> Factor

analysis for innovation behaviors

. Factor |Eigen | Cumulative [Cronbach’s
Factors Measured items .
loadings | value % a
I immediately apply the adopted innovation ideas to my 820
work ’
I improve my work to actually apply new ideas 810
' Innovatlon' I 1ntrodu§e innovative ideas into my work in a 777 3549 39428 918
implementation [systematic way
I utilize innovative ideas helpfully for my work 703
I improve my work through the execution of innovative 695
ideas ’
I often devise unique ways for work 807
. I derive new ideas and solutions to solve the hard work 779
Innovation - - -
. I try to find new ideas about my work 767 | 3.210 75.099 .865
creation
I try to get empathy and support from my colleagues or 751
superiors about innovative ideas ’

2 AggEo] =A JEyt =354, t=8.142, X.001), ¥4 (6=.227, £=5.209,
X.001), A7 4 (8=.218, t=5.006, £.001), ¥
2. I{M7| CEOQ| ZIZA 2|c{pof cHst P A G (B=.212, t=4.830, X.001), #AH T
olAlo| 22 AtEdol| 0|Xx|l= G (=152, t=3491, K09 «o2 AF A&
el A(+H)AA J3E wAL AT F, WA
B A7 AA/Y CE0 W44 b4l
T AAAY CROS ABE AU g gasel wug v, 244 A A4,
W Q4] 4% AgAel ML JEe B8
Mg 2 WA FRAe BHoR S
71 $18 FIAA YA 89S SHHETFE 3 _
CEO8l 444 Fu4e = 9484 A%
T AT ALAE FHUFE St dFHARA _
AgAol gt & 5 9
S AAEFY 1 Az 7ro] AAA
E]E‘]Eﬁ:}glj. 00 o]4z1<£a:]1—60i:]; ;xlxqo]oo: oldel Az AR el 24 T
] T e ArE e e A e Ag2o] Gee FE 99lolely § Kim(2018) 2l
¢S HAL AN, IARFY AA AHHS ‘ . .
A7 FARE FHAA oA AR Kim
292%=Z YEEt FAAeR, =94 #H (6
(Table 4> The effects of authentic leadership on job autonomy
Dependent variable Independent variable yés t F R?
Future orientation 212 4.880%**
Equitability 227 5.209%#*
Job autonomy Self-awareness 218 5.006%** 30.897%** 292
Moral perspective 354 8.1427%**
Relational transparency 152 3.491%*
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Independent variable
Job autonomy
Job autonomy

Innovation
implementation
Innovation
creation

(Table 5> The effects of job autonomy on innovation behaviors
Dependent variable
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